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Chis DeLuve 
Loose Keaf Portfolio Contains . . . 


A GUlAe lo A Complete Section Devoted to COLOR 


CREATIVE IDEAS FOR 
EFFECTIVE, LOW COST 


DEPARTMENTAL A Complete Section Devoted to PLANNING 
IDENTIFICATION AND 


INTERIOR WALL A Complete Section Devoted to MAGNIFICENT 
eo] [a0] F-Vile) s ‘e}ige)'] 

GIANT PAGE SIZE: A Complete Section Devoted to low cost, ELEGANT 
18 inches x 36 inches. MATERIALS 


A Complete Section Devoted to DESIGN 





PERMITS your own designing personnel to plan, decorate interior sections in a fine professional 
manner, also lists sources for decor, materials and elements suggested. 


CREATED especially for Retail Store Planning...Architects...Designers 


LIMITED EDITION... VOLUME 1, 1957, Contains more than 35 large, king-size pages, 18x36”, 
with two supplements during 1957, each consisting of at least 4 additional pages, 10 additional 
photographs and bulletin of information. 


Write Designed and Published by 


inden connate oe W. L. STENSGAARD AND ASSOCIATES, INC. 


tions of this new, valuable 346 NORTH JUSTINE STREET, CHICAGO, ILLINOIS 


i e 
planning guid Specialists in Merchandise Presentation * Demonstrations * Displays * Exhibits 
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Easily Built, Low-Cost Units For The Smaller Store By Jim Kiley 
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PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 1-2050-1-2051, CINCINNATI |, 


OUR NEXT ISSUE 


Continuing the report on the fabulous 
Southdale shopping center in Minne- 
apolis, Claire Brown describes the new 
store of Dayton's ... There will be other 
special features, as well as the cus- 
tomary articles on contemporary display 
in leading cities ... The April issue, in 
the mail March 20. 


THE COVER 


The display shown on this month's 
cover was by Clement Bradley, Carson 
Pirie Scott & Co., Chicago .. . (Full 
color photograph by courtesy of Sil- 
vestri Art Mfg. Company, of the same 
city.) 


EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Manager 
R. C. Kash, Editor 
R. James Shriver, Advertising Manager 
John Gilker, Circulation Manager 
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Eastern Office 
20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the 
United States and Canada To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20. 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3. 1879 
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Bureau of Business 
Circulation Publications, Inc. 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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THE MOST INFLUENTIAL WOMAN IN AMERICA 


because she persuades shoppers to wear whatever she wears 


Mary Brosnan’'s Mannequin is far and away the shopper's favorite; 


the First Lady of retailing in old stores or new, downtown, uptown or out of town. 


Experience shows that she sells more and better merchandise, 


contributes enormously to store reputation, 


1d EMR Te Mile] o) ol -tmeolileMeltislishmelic-lalele Mileld-Maish ¢-1¢ 


. That's why you see more Mary Brosnans in more windows and on more floors 


of more stores more often than any other mannequin made. 


LA buc. 


498 Seventh Ave., New York 18 * Dot Williams, president * Mary Brosnan Mannequins * Durabelle Plastic Mannequins 














IT’S SPEING --- and 


— ¥% ~~. — x 

ANI cs * 
FANCY TURNS 

TO YOUR DISPLAYS 


Gather ye rosebuds while ye may 
































Let Arts & Flowers create your display 
Creativeness. appeal, freshness too 
For interiors and windows, just for you. 
Or send us your ideas: well make them come true 


It costs so little to make vour windows look NEW 
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FOR WINDOWS AND INTERIORS sexe, 
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‘ARTS AND FLOWERS DISPLAYS. Ince.. 43 West 56th Street. New York 19. N. Y. 
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You'll be in the 
spodight with these styles 


Toraweatic COrig inal=s 





sophisticated rown-wear casual 





tailoring that is a joy to wear, 7 


gives you a well dressed fecling 

















The NEW 


eautonte TYPE FACE 





TRADE MARK 


DESIGNED WITH ACCENT ON STYLING BY LINE-O-SCRIBE 


The new, extended Beaufonte type face is pleasing 

to the eye... subtly creates a receptive mind . . . invites 
customers to buy your merchandise . . . increases 
sales. The styling of this type face captures the refreshing 
appeal of studio lettering . . . lends itself well to signing 


fashions, ready-to-wear and all quality merchandise. 


Beaufonte is available in complete sets of caps, lower case 


and numerals in several sizes. Write now for information. 





The MORGAN Co. |... producers of Line-O-Scribe sign machines and supplies. , 
J x v Dept. DW-1 ©@ 3984 Avondale Avenue @ Chicago 41, Illinois 




































ed to Hardboard 





Weyerhaeuser 4-Square 
Industrial Hardboards 
fill many display needs 


Are yor looking for a single panel material 
that will fill many display needs? Then by all 
means check the various types and thicknesses 
of Weyerhaeuser 4-Square Hardboards now of- 
fered from one convenient source! Weyerhaeuser 
4-Square Hardboards are made in perforated, 
low density and standard types to provide flexi- 
bility in design plus economy in construction. 

Standard Weytex* machines with clean edges 
for cutouts and irregular shapes, has excellent 
nailing quality, takes a wide range of finishes. It 
can be bent to a 1” radius; formed into shallow 
draws and simple compound curves, or punched 
and die-cut. 





Perforated Board offers the same outstanding 
features. It has the rigidity and strength needed 
for hardware and brackets with surface tough- 
ness to resist marring and denting. 

Weylite* provides thicknesses of 3/16” and 

» |/4” at a lower cost. See description of individ- 
ual types in box below. Samples on request. 
*T.M. Reg. 






Weyerhaeuser Sales Company 
DEPARTMENT HM-37 
First National Bank Building . St. Paul 1, Minnesota 









@ Standard Weytex is smooth on one side and has 
a screen impression on the other. Panels are light 
tan in color with a pleasing fiber pattern. Thicknesses: 
1/12”, 1/10", 1/8", 3/16", 1/4". 

@ Weylite is smooth on one side with a screen im- 
pression on the other. Slightly lower in acy than 
Weytex. Made in two thicknesses: 3/16", 


@ 4-Square Perforated Board is smooth on one side 
with a screen impression on the other. Perforated 
with 1” centers in both directions and 1/2” margins 
on edge and ends. Thicknesses: 1/8" and 3/16" with 
perforations 3/16" in diameter. Also 1/4" thickness 
with perforations 9/32" in diameter. 






















@ 4-Square Hardboards take all types of finishes in- 
cluding wiping stains, lacquers, air-dried and baked- 
on enamel. An ideal base for plastics, fabrics, veneers. 
Excellent gluing, laminating characteristics. 


®@ Additional uses: furniture parts, automotive founda- 
tion parts and panels, sliding panels, cross banding, 
core material, mirror backs, cabinets, toys and games, 
TV backs, signs, containers. 











DISPLAY WORLD 


For EASTER and SPRING Displays 


ANIMATED COLORFUL BUNNIES 
At A Price You Can Afford To Pay! 


Cute, sturdy, attractive animated bunnies that will bring the bright spirit of Easter and Spring to every display. Their soft 
white bunny cloth bodies, impish hand painted facial expressions and colorful clothing combinations will appeal to young and old. 





w 


et a at =e 32 INCH ANIMATED MR. AND MRS. BUNNY 
The delightful animation of this Mr. and Mrs. bunny will catch 

44 INCH ANIMATED BOY AND GIRL BUNNY chieaailinnials aitention ~e 

The arm and head animation of the boy bunny and the swinging No. AR65-B—Mr. Bunny No. AR65-G—Mrs. Bunny 

body animation of the girl will prove real eye-catchers. 

No. AR45-B—Boy Bunny No. AR45-G—Girl Bunny Price $65.00 each 
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Price $84.50 each 


¥ \J 


THE “SENSATIONAL” 


FREDRIKA 


The imported fashion figure that 
moves her waist, head and arms 





ape 





This amazingly life-like manikin 

with her smooth and graceful 

movements is certain to make a 
your store the talk-of-the-town _ 


New Reduced Price 


$295 


{Formerly $395.00} 








36 Inch 36 Inch ‘ 
STATIONARY BUNNY ANIMATED BUNNY 
No. AR36-$ No. AR36-A 





PRICE $18.50 PRICE $65.00 


DISPLAY ARTS SERVICE, Inc. 


(Complete Line Of Animated Displays! 


600 WEST 57th STREET @ NEW YORK 19, WN. Y. | 
Telephone: COlumbus 5-6023 “BREORIKMA’ Sensetion ie 


SPECIAL OFFER: Send check with order displey In Grand. Control 
and save shipping costs. Station. 
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INCREASE the Ziexidility of your 











PRESENT display lighting installations 











You've probably found for yourself 
amplex Swivelite installations adapt themselves to a host of changing requirements. 
But do you know how simple it is to extend Swivelite features to still more store areas? 


For instance: 


as so many display managers have —how easily 





You can make any socket a Swivelite fixture 


Just screw a completely wired, ready-for-use amplex N10 Swivelite Unit into any 
medium-base socket. You get the same quick-change features you have with your 
present Swivelite Canopy Fixtures: any lamp angle you want—through 360° 
horizontal, 170 
nuts to fuss with. 


vertical; finger-tip, stay-put positioning —no set screws or wing 


You can put Swivelite-mounted lamps where you want them __+_» 


Bring lamps down from ceiling height with N10-6 (6”) or N10-12 (12”) Pipe 
Extensions; FS12 (12’) or FS18 (18"’) Flextensions. All screw-in type; ali pre-wired, 
completely assembled; all with exclusive amplex double-ball, free floating 
Swivelite lamp socket. Or locate cord-and-plug Swivelites anywhere: Portable 
Bases on floors, Escutcheon Units on walls, Clamp-ons on rounds or flats, Deco 


Adapters on poles. 


You can add, remove hoods; add louvers and color clips 


Use the same hoods you're using on your permanently installed Swivelite Fixtures — 
the hoods with the Deluxe Satin Aluminum finish that stays glossy, won't chip, 
discolor or blister —the hoods with the 8 ventilating ports that carry off excess 
heat for cooler lamp burning, longer lamp life. Just remove the porcelain shell 
from your new Swivelite Unit, mount one of your present Swivelite Hoods, 


replace shell. 

Snap SHL Louver Clips into your Swivelite Standard Torpedo or Swedish Hoods to 
eliminate side spill and glare. Use CF Color Filters, available in 13 colors, to give 
you a quick, easy way to bring dramatic color into your displays. 
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For COLOR and DRAMA 
In Display Lighting... 


amplex Colorbeams key your displays to the 
season. Colors and sizes to meet every display need. 
75W R30, 150, 200 and 300W R40 bulbs in 8 colors. 
150W Par 38 in 10 colors for indoor and outdoor use. 
All colors brilliant, sparkling, guaranteed permanent. 


amplex Spotlites and Floodlites key your lighting 
to the display. Spotlites highlight single objects; Flood- 
lites bathe entire displays and backgrounds. Range 
from 40W Baby Spots and Floods to 500W Super Spots 
and Floods. All with pure inside silvered reflectors. 








with the | amplex« | Swivelite Line 













Swivelite 
Screw-in Unit 


Extension 
nit 


Portable 
Base 


to . 
r . Easy-to-mount | 
34 


ood 


Louver Clip 
which takes 
Color Filter 





And remember the amplex line 
includes Side Silvered Tubular 
Lamps for showcases; Spark-t-Lite 
Lamps for jewelry, silverware, 
furs, electrical appliances; Focalite 
Fixtures for shadow boxes, niches, 
wall cases. 


For complete descriptive literature, write 


CORPORATION 
Dept. DW357 


111 WATER STREET 
BROOKLYN 1, N. Y. 
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MODERNIZE YOUR DISPLAYS! 


TIONAL 
NSA PLASTIC 


SE 


The modern, economical way to smart, colorful displays . . . 
add sparkle and new life to any window. 

Make ‘em STOP and LOOK .. . gives the garment individual 
attention . . . an on the spot attraction. 


Form Tops fit over the neck of shirt or suit forms. 
Replace soiled, defaced or broken mannequin heads 
with HEAD TOPS . . . or use them just to be modern! 


The 7” flexible bib shows off all open neck garments 
to best advantage . . 
handkerchiefs, etc. 


SAVES TIME! SAVES MONEY! = 


Form Tops are made of Flexible Plastisol, 
Guaranteed Fade Proof and Washable... . & 


Will not chip, peel, break or deteriorate. 
Withstand extreme heat. 


Last indefinitely. 


Eye Glasses With Owl Head 
Whiskers With Tiger Head 
Monocles With Modern Head 


. does away with expensive silks, 














Fae TIER TOP 








(Style *T) 
KNOB TOP » WT 
(Style ‘K) , 
| FLAT TOP ' ’ 
(Style ¢F) — 
FORM TOPS 
ee UNCONDITIONALLY 
“— a GUARANTEED 


rORM TOPS 


MODERN 
HEAD TOP , 


FLESH BLUE 






with 7° BIB 
in 11 COLORS 




















11 COLORS 


BLACK YELLOW 
WHITE GREEN 
RED RUST 
GREY GOLD 
COPPER 




















PRICE LIST 


STYLE K, F and T 
9 Colors, $21 doz. . . . Copper, Gold, $27 doz. 
MODERN HEAD TOPS 
9 Colors, $3.95 ea. . . . Copper, Gold, $4.95 ea. 
OWL AND TIGER HEADS 
9 Colors, $6.95 eo. . . . Copper, Gold, $7.95 ea. 
Order by Color and Style No. 








Buy them at your display dealer or order direct 





Wein, _— | 


Windows are the eyes of your store... 
attract eyes te them with colorful eye-catching Form Tops! 
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DISPLAY AIDS CO. 


11375 NO. MARTINDALE, DETROIT 4, MICH. 
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First with the Nieeseiil foe: over Sixty years 136 West 24th + treet, ee York, N. Y. 
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expanded metal... 


for distinctive, economical area 


dividers 






























Transparent panels with a diamond pattern. 
A distinctive note for store interiors. Clean 
and uncluttered, expanded metal dignity 
blends with any decor. 

What a perfect area divider. The open 
mesh lends itself to new lighting expression. 
Because of flexibility, it can be panelled in 
a gentle curve. Furthermore, decoration at- 
taches simply. Example: Leaves or flowers 
winding through the diamond openings. 

Here is its real beauty: You can achieve a 
Fifth Avenue atmosphere at bargain cost. 
Large expanses can be covered economically. 
Light in weight, the sheets are easy to handle 
and place. And it is very strong. 

Penmetal expanded metal comes in stand- 
ard or flattened form, in a variety of mesh 
sizes. Can be galvanized, tinned, polished, 
plated, enameled. 

Write for technical data, Ask for a copy 
of catalog 509-EM. 


PENN METAL COMPANY, INC. 
General Sales Office: 40 Central Street, Boston 9, Mass. 
Plant: Parkersburg, W. Va. 

District Sales Offices: Boston, New York, Philadelphia, 
Pittsburgh, Chicago, Detroit, St. Louis, Dallas, Little Rock, 
Seattle, San Francisco, Los Angeles, Parkersburg 


PM-140 
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ink test 
exposes drinkers: 


Upson wall board surface paints beautifully! 


Go on, try this test yourself! Put a 
drop of ink on a piece of Upson wall board 
and on any other fiber panel you choose. 

See how the Upson surface holds the 
ink. There’s almost no soaking tn or “‘drink- 
ing’. But note how the ink soaks into the 
other board. 


+6 


And it’s the same with paint. Why pay 
money to paint the inside of a board? When 
you use Upson wall boards, you can save 
$5 to $10 per M on paint costs. 

Upson wall boards have two different 
surfaces, one side softly pebbled, the other 
side smooth. Both paint beautifully. 

Upson wall boards are rugged, super 
strong. Superior fiber quality assures clean, 
smooth sawed or cut edges. Also, edges 
sandpaper to glass-like finish. No wasted 
material. 





Buy the finest wall boards on the mar- 


ket... Upson %%", '4” and °*,” plus 'io0” 
Kasy-Curve, !4"” Striated and Cut-Out 
Letters. Upson wall boards are manu- 
factured by The Upson Company, backed 
with forty-six years of experience in the 
fiber board field exclusively! The Upson 
Company, Lockport, New York. 


UPS 


WALL AND 
CEILING PRODUCTS 
SIDING, SHEATHING 


94% wood fibers laminated for great strength 
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EY. POLES 


... to create smart, modern set-ups for all types of merchandise. You're saving 
time and money too, because KEY POLES are so versatile and easy to handle and 
they're built to give a lifetime of trouble-free service. Your displays are unusually 
attractive because KEY POLES are complementary to any setting in their nine 
beautiful anodized finishes. 


BUT . . . if you've not had an opportunity to use KEY POLES in your displays, 
ask any prominent displayman and he will tell you what you're missing . . . or 


better yet, send for the illustrated KEY POLE catalogue and SEE FOR YOURSELF! 


Vaude only by 


CREATIVE PROMOTIONS OF CALIFORNIA 


§422 COLLEGE AVENUE, OAKLAND 18, CALIF. 


heastern distributor 


EMPIRE DISPLAY MFG. CO., INC., 45 West 34th S#. 
New York 1, New York 


sorry, no shipments outside the lS. A 
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For a number of years I have Known and admired Charles Telchin, of 
the firm of architects known as Telcnin & Campanella in New York City. 
He has always shown a sincere appreciation for the part played by display 
in retailing and this has been reflected in the fine designs his firm 
has created for new stores or in remodeling old ones...some 1,500 of 
them, 


What inspires this special tribute to him here is a new brochure 
he has prepared on "Plan your store for maximum sales and profits," in 
which one section is headed "The importance of displaymen in the store 
planning picture." Many a displayman whose store is involved in 
building or remodeling has found himself on the outside looking in where 
the architect is concerned, with the result that the finished work is 
impractical from the standpoint of display. Such men will enjoy 
particularly Charlie Telchin's comments in this regard, as they appear 
in the brochure: 


"Competent displaymen are making definite contributions to modern 
store planning. ‘Window trimming’ is no longer a matter of simply 
placing several forms in a show window. Today, window displays as well 
as interior displays are recognized as exerting a tremendous influence 
in increasing sales. 


"To do this, the displayman combines a knowledge of aesthetic 
design with an understanding of the psychological factors that influence 
customer behavior. A conscientious displayman Knows what makes each 
client click in his community. They create individual displays for each 
store that will be in keeping with the store's type of clientele. 


"Further, the experienced displayman designs windows and interiors 
that complement the architectural design of the store. By so doing, he 
furthers the architect's efforts, rather than nullifying the original 
conception. 


"It is, therefore, obvious that each -- the displayman and the 
architect -- should understand the other's problems and requirements. 


"Very often the architect discusses the preliminary sketches with 
the person in charge of display, as the latter can offer pertinent 
information pertaining to the character of the operation. It is 
important for the architect to understand, ahead of time, the type of 
diplay that will be used after his work is completed. 


"In this sense, the architect may be considered as designing a 
theatrical stage with the displayman placing the actors on it. Both 
the displayman and architect have the same goal --a store that will 
produced increased sales." 


Incidentally, this brochure is full of helpful ideas in both text 
and illustrations for those who are planning a new store or remodeling 
their old one. I don't know just how freely it will be released, but 
rather guess that a copywill be sent gratis to anyone contemplating a 
store modernization program. Telchin & Campanella is located at 22 West 
48th street, should you wish to ask for the brochure... 


I doubt very much if in all the (Please turn to page 50) 











ALLURE SATIN — 45” wide \ 
Rayon satin dramatized with gold 
lurex stitching in a diamond design 


Enchantment by the Measure 
YS ... Magic hy the Yard 
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MAHARAM scores a sensation with these Pee i os : Se i fs 
exciting new display fabrics. One look | y as 
will convince you that your display 

dollar buys more sparkling drama and 


sheer enchantment when you place Saaens enamettth «.. O07 extehe \— | 


your order with Maharam. So, we urge A woven fibre matting—ideal for a ; 
. , floor coverings. Available in 3 colors; —\ 
you to contact your local jobber or write r—\ 
Yellow, Spring Green, and Cream. \ 


direct to Maharam — 


the Display Center of America. 
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VENETIAN SATIN — 33/34" wide 


» A luxurious puckered satin that 
_— ' 






Teaaed iL aasanes permanently.”’ 
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GRANADA — 48” wide & 
A glamorous combination of yellow fibre & 
yarn enhanced with rayon and silver lurex. 


mahar AA/Wr 


NEW YORK: 130 West 46th Street 
CHICAGO: 115 So. Wabash (Wurlitzer Bidg.) ~ 
LOS ANGELES: 1113 South Los Angeles St. U 
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By RICHARD DAY 





Field's store contains 377,000 square feet of 
floor space, 207,500 of which is selling space, 
with room in the lower level to add 58,000 
more in the future. Joseph N. Field is store 
manager The store and entire shopping 
center are designed to cater to the suburban 
shopper 

The keynote of the store is design. Nothing 
from the tips of its three Hagpoles to the floor 
under the shoppers’ feet escaped Field’s design 
department. ‘They combined colors, materials, 
and ideas into a selling unit that will lift eye- 
brows all over the merchandising world. In 
layout the Old Orchard store is a series of 
separate shops which are arranged around its 
perimeter and through its center It has a 
square-block-plus main floor and a_ second 
oor of about one-half that size. tach floor 
has a non-selling core area for carrying on 
hbehind-the-scenes store operations. The dis 
play department has tts facilities in the non 
selling lower level, which includes a sign cde 
partment 


ach separate shop has its own atmosphere 


ew Store: A Display Dream 





dictated by decor { olors, carpeting, lighting, 
decorative features, and tixtures are used like 
struments m an orchestra to announce the 
there kven a blindfolded man walking 
through could tell when he was mm a difterent 
shop by the feel of the floor, for it varies 
from Stone two carpet and even wood block 
The overall effect of separate shops and vary 
ing decor could have been one of jumbled dis 
unity had not kield’s design department done 
so thorough a job lhe impression 1s of 
gorgeous color, beautifully textured materials, 
and modern openness. These are the common 
denominators that achieve unity of design, 
tying the different departments togethet 
Many of the separate shops around the 
store perimeter have floor-to-ceiling window 
walls that give a teeling of atriness and a 


chance to display merchandise to mesic shop 


—Display cases of wormy chestnut are used 

extensively; the legs are bronze . . . Center, 

the exterior of Field's Old Orchard store 

At the left, the Orchard 28 Shop—including a 
dropped ceiling tiled in !4-karat gold— 
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pers and window shoppers at the same tim 


Those departments without window’ walls 
have conventional display windows im which 
to teature then goods 

The appeal of the window walls les in 
their property of making the outdoors seem 


like indoors and making the inside seem like 
outside 
under Old 


dali View 


\s shoppers walk around the store 


(Orchards covered walkway they 


each department from outside as if 


they were imside it Inside pomt-of-purchase 


displays double as window displays to draw 


the shopper imside Fourteen entrances make 


this possible at nearly any point around the 


outside of the store when the ultimate urge 
hits the shopper Besides the displays, Field's 
color and beauty of decor invite the shopper 
to enter The weather does its part, too. Cold 


( hicago winds outside make the Old Orchard 
store s interior look very inviting even without 
decor or display. In summer sweltering shop 


pers outside will see shoppers im cool au 


conditioned comfort inside a strong appeal 
sound sales reason 1m 


kield’s Old Orchard store's 


for gome mside and a 
itself for the 


W wick A 


Wially 


walls 


Small triangular shaped conventional type 
corner display windows are located outside 
the Boys’ Shop and the lush (Orchard 2s Shop 


‘These are at opposite corners of the building 


and are large enough tor one mannequin with 
ACCESSOTICS \ larger shaped conventional! 
corner window with a pair of matching styl 


vertical format windows on either side of one 


Men's 


display 


() small ACCOCSSOTY 
bye yond this 


Shop entrance have tw 


sized window entrance 

\nother not-so-conventional corner window 
an &- by 12-foot window and three 4- by 4-foot 
located 


Men's Shop entrance Lhe 


heyond the 
different 
adjacent to the south 
it has floor 


several manne 


ACCCSSOTY vindows Ale 
other 
looking Corhiecl windo \ } 
entrance of the shop haped, 
to-ceiling glass and room for 
each side Its back 1s formed by a 


5-foot high 


qjullis (tl 


row oT hehind the counter cal) 


—Mannequins are atop display cases in the 
lingerie section Upper right, triangular 
displayers show floor coverings; note the raised 
display platforms and the maple block floor 
... At the right, the plan of the main floor— 
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mets that let the shopper see over them imto other knit good for ay play ban) 
the store. Its floor is the same terrazzo in by tormer displays merely add to 
laid with brass that 1s found throughout much of the wood \ similar “I haped 
of the store. The cabimet backs are paneled im adjoins the sportswear section entrances 
wormy chestnut, a wood much used in other lhe Men Shop portswear 
parts of the store lhe paneling provides an chard 28 Shop (with its adjomung 
excellent background for pinning sweatel and l/’lease turn to next page) 
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and bus alon), and Children shop are the This is the plan of the second floor, which open pass-through type cabinets placed up 
, mly permmeter-located shops without floor-to contains approximately half the space of the close to the glass area for displaying jewelry. 
ceiling picture windoy lhe Children hop main floor-— lhe jewelry can thus be looked at from two 
has a conventional display window with the sides lhe regular jewelry sales counters are 
Vallis paneled in wormy chestnut on an angular plan with sore up very close close enough to the glass for the shoppers to 
lhe Orchard 2% hop has 3- by 3-foot to the outside glass area where shoppers can sce them well and become interested Again, 
hadow-box windoyv etain the marble exterior ee wmto them easily lhey lead enticingly an entrance is handy 
on to each side away trom the entrances 1 by farther and tarther away trom the window as Field's bkood Shop window wall is small in 
enitrance itselt 3 m between two floor-to they approach the mviting entrance, itself. ‘The comparison to other departments but it is 
ceiling display sections that are square m plas oor plan leave room tor smaller display ethciently used An ornate white wrought tron 
wid = have room tor conic HiaAnnequin apiece cas up close to the ylass at several spots and bent brass tube rack 1s used it} front of 
lhese displays are a part of the entrance and along the Boy Shop window wali the window to display packages of fancy 
become mterior displays the minute one wall In the Hawthorn Room. Field’s swank Old foods. This rack 1s also open at the back for 
through the door since they are seen from be (Orchard dining area. the decor ot the room viewing from inside the shop 
hind a Vell as tromom tront vith its copper hreplace hood hecomes its own The ‘Teen Shop has an unusual window 
\Il enclosed display windows can be used display Hiowever, at meal times the draw treatment. It is a corner window wall backed 
for «ay playing thy merchandise of other de draperies are closed to vive privacy, showing part Way along each side by a stockroom wall 
partments as well as that of their own only the beige and white draperies and the of wormy chestnut. On the west side the wall 
Window wall space is used differently fos rough-sawn vertical chestnut paneling which is parallel to the glass and about 4 feet be 
different merchandise in the Boys’ hop at forms kield’s outside south wall hind it (On the north, the wall slants from a 
is treated casually Display cases are arranged Phe Old Orchard store's jewelry section has point about & feet back from the window cor 


ner forward until at the far end of the wall 
it nearly touches the glass On both sides of 
the enclosed display space the window wall 
CORATING em oe @ ERY continues on to each of two Teen Shop entry 
a a wae ways lhe display space is used for teen 

fashion displays Leen Shop display cabinets 
and counters may be seen through other parts 
of the ylass wall 

lhe mterior of the store, like the interior of 
a modern house, gives the impression of be 
ing merely a comfortably sheltered extension 
of the out-of-doors lush green plants grow 
ing all about in seasonally changeable con 
tainers add to the feeling ( omfortable benches 
and chairs throughout let the shopper sit down 
and admire the delightful decor 

In the maim the store 1s divided as follows 
First floor—all men’s, women’s, and children’s 
apparel and accessories Second floor all 
home furnishings with housewares, glassware, 
china, household utilities, and gifts 

The general layout of counters, display cab 
inets. and shelves 1s inte resting, since it varies 
by departments just lke the other appoint 


—At the left, the Decorating Gallery,’ with 
its wormy chestnut framework for displaying 
chandeliers— 
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—At the right, the china and glassware dis- 
play fixtures have self-contained lighting . . . — 
Center, the Teen Shop window has a head-high 
partition . . . Below, the Men's Shop corner 
window, paneled in wormy chestnut— 


ments. In yard goods, for instance, display 
cabinets are in straight, evenly spaced rows 
In the Boy’s Shop these straight rows angle 
away from the wall slightly. Men’s shirt and 
tie counters are placed in even clusters The 
counter clusters 1m women’s accessories and 


jewelry are arranged in gentle curves 





Sports wear counters are im an arc, women s 
shoes and gift Weal departments are three 
quarter circles, and the music department 1s 
pcar shaped. 

A stroll through the store or from one de 
partment to another takes the shopper past 
more interior display than she would see in a 
similar trip through a more conventionally 
arranged store. It gives displaymen and sales 
personnel a good Opportunity to spark that 
extra sale-—the one that makes its way into 
year-end profits 

lield’s display cabinets, counters, racks, ete 
are most unusual They were designed espe 
cially for the store by the architecture and 





neat ordet Son a site [he trames of the 
rack are white, the arms bronze \ thiel 
plate gla helf on top permits a display to 
he used above each rach Skirt colors on th 


end are chosen to blena vith the particular 


hop deco! 


lhe Leen Shop has head-high display pas 
tittons iti chalk bydane vit} vibrate trinimnine 
Pigeon hole | by 3 feet, for display and 
foray are beh the bronze and brown 
countet lhe coat rack section of the display 


partition pread out at an anwle to break thy 
monotony of stramht line lhere is chall 
bylune Carpeting on the Hoot recessed ceiling 
lights, and lights behind the valance im th 
di play partition bore and coat rach are 
all around the floor area 

1 bye children and YVoullyv peopl ection 


has chalk-blue |- by &-inch vertical paneling 





above two-tier coat di play rack fine mech 





[lease turn to page 62] 


design division of Marshall Field & Co 

lhe cabinets sport sleek satin-bronze legs 
made of l-inch square bronze bars which angle 
up and around the top of the cabinet to fram 
it im bronze The cabinet wood 1s chestnut 
with a satiny clear finish Some of the cab 


inets having drawers are faced with white or 


colored laminated plastic on both top and 
drawer fronts \ll fixture hangers, bars, et 
are in keeping with the hardware of the build 


ing itself Wherever anv shelves or clothes 


ae le a GE ae Pitieee cpanen Ging: sel llpnensimete 
a 


rod hangers are used, whether they are inside 


or outside of cabinets, they are hung on adjust 
able bronze brackets to facilitate easy display 
changes 

An ingenious type of skirt rack is used im 
the girls and women's departments Skirts 
are held taut across the waist band by two 
sliding fingers in a spring-loaded arm A 
spring forces the movable finger away from 
the stationary one at the arm's end The 
fingers grasp the waist band displaying the 
skirt to advantag« lor convenience in select 
ing skirts the arms are arranged in a row on 
each side of the rack and are pivoted from the 





central support. Each rack holds 116 skirts in 
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Southward Ho! In Manhattan Display 


By CLARA BALDWIN 


that John koley, display white scart with rose and pink border, and a 


pink and gold bracelet. The floor was cat 
hackwall was gray, 


yap 
Macy turned the window 


gouthern ettiny lhres large straw peted 1) heipe 1 hie 


pended by white chains trom thr lighted with blue 
trings of white flower petals Nearest the window tront was one manne 
Hoor. In quin wearing a lavender colored cotton, 


their ram ter thre 
black shoes, white gloves, pearl earrings, 


red three restive cabanas lo 
bracelet. Standing just outside 


“Winter a wondertul and a white 
of the flowery cabanas was a mannequin 


dress, black sandals, a pink 


pend 

specially im crisp) cruise one 
vhite copy card wa wearing a pin 
bracelet, and carrying a deep pink rose 


a second cabana was aman 


lar 
floor with a grouping of a 
Standing within 

At the upper left, by John Foley, Macy's ee eee blue sheath dress, black pumps, 
white gloves, pearl choker, and carrying a 

Upper right, by Gene Moore, Tiffany's. . . white scarf and hiue rimmed sunglasses 
below, by Dana O'Clare, Bloomingdales cee foward the tront, between the two cabanas, 


Henry Callahan Saks Fifth Was a mannequin who Wore a 
striped dress in pink, blue, and lavender, 


Lower right by horizontally 


Avenue (All photographs by courtesy of 


Virginia Roehl Studio, New York City) — black shoes, gold bracelet, gold and white 
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necklace. and carried 
white bag 

\t the back otf the set stood a man 
nequill dressed in a blue jae ket, vray 
blue-and-white checked sports 
socks, and black loaters 

(,ene Moore turned 


tany De vhere hie i> iT} chi; 


sandy heaches. too In tl 


here Irom the @s TI 
with a turquoise blue tel 
were arranged on the 
my on it end to 


shaded pink Or its lining. whi h Was lig! ted 


with a spot of rose light to ihance tt 
translucent quality. Dried rushes were thrust 
into the trough back oft . window and 
arranged across the shells lhree handbag 


two in beige and one in white, were grouped 


in the setting one ot the beige bags hung 
trom the ceiling so it would come among 
the rushes and torm a part of the artistre 
design 

In another window the backwall 
ered with pink telt. Bright green 
grasses were placed near the windov 
and abalone shells WOT Se grouped Pa | 
jewelry of turquoise and pearl 


in the shells and on the dv floor 
\ third had the telt wall lighted with 


blue at the base and a green ot higher uy 
Pwo hells Wore arranged on thre sanded 


floor, with diamond and emerald 
\ fourth window, with gray telt 


> 


blue on the hackwall. had a yiatit clam 


centered on the sand-covered 


iw I \ 


lig! tec 


Oot 
bracelet wa fastened at the 
opened shell \ pearl ring lay 
and a pearl necklace tratled 
onto the sand ()verhead 
weed air 
a bamboo blind 
palm frond 
pitcher filled with lem: 


}«] simulated ie cubs 


Pl is? turn tf Pi 


j sf 


—Directly above, by Gene Moore, Bonwit 
Teller . . Upper right, by Olene Criste 
Russek's .. . Center, by Louis Villela, Altman's 


Lower right, by John Liles, Franklin Simon 
& Co.— 
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This window is gay with the white stump 
of a tree made of chicken-wire on a 
skeleton form and covered with papier 
mache. Many little birds play around in 
the window, one couple having made 
their nest on top of the mannequin. The 
sun is made of cardboard covered with 
gold paper and the clouds and sunbeams 
are painted on the rather dark back- 
ground. 


The abstract form in the left back- 
ground is done in seasonal colors and is 
placed a foot or so before the actual 
backwall. On the right is a mobile-form 
done in corresponding, but rather more 
intense, colors. This is decorated with 
little bells, flowers, etc., in glass, plastic, 
wood, and the like. 


The form for the slogan on the back- 
ground and the ornamental pedestals are 


of wallboard or plywood and are bril- 


liantly lacquered in white. The sidewalls 
and the floor are darker than the back- 
ground and the same is true of the 
panel for the slogan. 
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Spring is the time for love, and this 
window symbolizes it. The window floor 
is covered with a false flooring raised a 
few inches so that the rods of the skirt 
forms can be fitted into holes as shown. 
Only half the mannequin is used, the 
three-dimensional cupid occupying the 
upper half of the figure. Note that on 
the form at the left rests a teacup and 
saucer, on the second from the right a 
heart, and on the other form a glass of 


wine. 
















In this window the fabrics are draped 
on a unicorn cut from wallboard or ply- 
wood, plastered with triangles in many 
colors. This unit is fastened to a gray 
panel in abstract form that is hung a 
little distance before the backwall. The 
figure on the right and the copy card on 
the left are done in the same technique. 
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same bright colors. 


























The impressionistic tree with the head 
of a dryad at the top is covered with 
triangles in many gay colors. On the 
background is a copy card done in the 

























throughout the area glamorizing and drama 
tizing resort wear, brighten the spirits oft 
those passing by and surely create a desire 
to participate in the tun 
\ tie-in with Glamour magazine tound 
resort window emphasizing color at the 
, ; r # . Broadway Los Angel Be where \W ard Land 
Wh, MEADS PP ram is display managet The background 
t1AWA was a large cutout of a map ol the United 
States, painted in charcoal gray with the 
tate of California accented in yellow and 
ith vellow yarn tocused to the Southern 
(alitornia area trom lany pomts oO the 
vindow he theme which was “Fashions 


In California Desert Colors Says Gslamout! 


Magazine Va hand-lettered on the map 


()n the floor towards the tront 
mdow a Copy ol thi MmavaZinc Was 
the fashions displayed. By 1t 
ICW aACCCSsorics lhe tour windows 
this promotion showed resort wear, 


and suits im tones ()] hylan 


(MeL tM) 


Maen 


pinks, vellows, and grays, accented with 
white im many cas ly wall was gray 
as was the carpeting on Hoot \mbet 
horizon light blended the color into a 
natural desert decor, while the individual 
fashions were highlighted by a clear spot 
light. a shown in the first photograph 
Ixciting new color seem to dominate the 
rt fashions this year, as proved again by 
1 hie May (Lompanys Downtown window 
Stan Thompson, display director, used seven 
regular and tour acce 
mieote thie dashing re 
merchandise Was vhiite 
Wh Lanne Ot turquoise 
orange, and pink to 
heing in strong 
photograp!| 


. 


red wm 


—Upper left, by Ward Landram, The Broad 
way-Los Angeles .. . Center and at the left, 
related displays by Stanley Thompson, The May 


Company-Downtown— 
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—At the left, by Meredith Rose, Coulter's 

Right, by Joe Tilner, Mullen & Bluett 

Center, by Bob Throp, Buffum's, Long Beach 
Below, by Harold Kelly, Desmond's— 


| 


horizontally tor his background ls thie 


left was a mannequin in a lavender dr 


with turquoise blue and white horizonta 
stripes and wearing a lavender coat | 
t hie right Were placed ACCCSssOTCS 17 thie 


Sallic ¢ olor ~ ( hie Thi¢ 


lhe therm (iti thie hlack (it) \ it readet 


lhe Sun. Yellow and green back light 
were used to illuminate the blue Vall 

At Mullen & Bluett Wilshire tore 1 
the “Muracle Mule bone bilnes display 


director, 1m a series of five windows covered 





the backwall with dimenstonal ite lasti 
bricks lal al clean desert “alt treatment 
Poimting towards thi wall on in angl 








working out wm degre to a hre-oranype a 


thie tip | hie Hoot was white and had vellov 
and orange plasti Hitter trewn over it to 
carry thre desert matil | he mannequin 
lounging on the loot W al dressed 17 white 
slacks and sun hat and a pink to hot pinl 
striped long sleeved shirt. while the ne 
the right wa im all hate 

1 hie theme ! md to the extreme 1 ‘ { ' 
the floor read “Sut easoning White Wit 
\ Dash ot Color In the ace 
dow thi ume color em is followes 
vith the addition of the re in Sea 

ning nand-iettere ! thie i t< 
the tie-in with the i maa 

(ouitel COnsiste ti ] Vel wee his] 
LISTIVE trie ifrie ( ! ( erie tT it ? 
the wind kor a re rt ear pt ricot ' 
i! 1] vind VMeredit < ( (| i f 
rectol ! ed lave det ivainst i | ! / 

‘ il] i hy pred miinat vy { ! 1 tone 
of turquoise blue and white \ mou 
the window here, Meredith suspended t 
natural palm tronds in a criss-cross tashtot 


and attached his reader to the one running 
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Donaldson's, Sou 


By CLAIRE BROWN 
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THDALE 
in Minneapolis, 
the first of the shopping centers to be 


Shopping Center, located 


is a fabulous place 


()I 


weather controlled \t the center of the 
area is a roofed-over garden court where 
the temperature is cooled in summer! and 
heated in winter All shops open into the 
court from one or both of the two levels, 
while in the garden itself are a sidewalk 
cafe, a juice bar, and a news and tobacco 
stand lo one side of the court are lock 


ers for the customers’ convenience, with each 


a different color. Adja 


lockers are open telephones set 


size locker painted 
cent to the 
in blue. glazed tiled niches 

The court is reached from any of the sut 
rounding parking lots, each of which 1° at 
labeled the torm 


bor identification, as 


tractively with a sign in 


or an animal Casy well 


as from the various shops. [Escalators oper 


ate between the two levels and a bridge 
spans the court at the upper level. The 
skvlight to the court is baffled with wood 


hdale 


yrain panels Vertically spaced cypress 
planks cover the upper wall. Two sides of 
the support columns are paneled with wood, 
while the other two taces are plastered 

\ large metal bird cage im the court 
houses singing canaries, and a fish pond ts 
stocked with live fish 

\n unsual decorative mobile hangs trom 
the ceiling, while a circle of hanging lights 
illuminate the tobacco stand, im tront of 
which is an old cigar store Indian. Wood 


planter boxes filled with growing plants are 
arranged throughout the court, and benches 


have heen added tor the henefit of tired 





Customers 


Donaldson s located in one 


which 1s 


store, 


corner ot Southdale Shopping Center, opens 


off the court on both levels Hiowever, the 
main tront of the store faces outward toward 
the parking lot. Planned by Victor Gruen, 
who was both architect and designer, the 
building has a two story corner entrance 
with large glass areas set in blue metal. A 
giant white chandelier hangs in the glass 
enclosed entrance, and a display window 
runs along one wall lhe tront wall of the 
store 1s of red brick, and a side wall is of 
vari-colored square tiles. Outside, a pro- 


root extends the walk 
thie 


Donaldson's 


jecting ovel along in 


front of building 
sales 


which 


has three levels ot 


space, divided into individual shops 


are units in themselves, not 
the 
(Ceiling lights throughout the 
()verall 


is triendly, with 


yet are sepa 


rated by physical dividers from open 


selling floors 
small 


Store are inset tf 


squares 
the atmosphere ot the store 


blue the predominant color 


—Above is a view of the enclosed court of 
Southdale Shopping Center, cooled in summer 
and warmed in winter . . . Center, a portion 
of Donaldson's men's wear shop At the 
left, the millinery section is characterized by 
wrought iron panels painted blue . (All 
photographs by courtesy of Retail Reporting 
Bureau, New York City) — 
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[he shops are planned to utilize mayor 
rathe location lhere 1s a distinctive au 
about each of the shops which have ap 
propriate cases, signs, and make use of open 


merchandise 


displays, offering a maximum ot 
visibility to encourage selt-selection 

Display platiorms are placed along trath 
lanes, where mannequins are posed modeling 
the teatured tashions for example, along 
one wall ot the long, busy corridor leading 
to the restaurant on the third level of the 
store the Minnesota Room is a blue 
vray carpeted plattorm on which mannequin 
are arranged lhe entrance to the Minne 
sota Room 1s wood paneled, but the display 
grouping has a white, pleated fabric bacl 
ground 

Located im a strategy rathe poimt along 
the escalator on the third level is the mil 
nery bat Stock 1s carried in drawers of 
white wood-grain kormica cabinet Fitting 
tables between thy cabinet have Ww hiite 
framed oval mirrors above them Blue 
painted wrought iron panels above a low 
white wrought iron tence behind the cab: 
nets give a distinctive decor to the millinery 
shop 


tabr if 


byl use 
and large 


Blue pleated 


drapes COVeTINE the 


figured carpeting, 


walls, tramed 


mirrors with decorative crystal candelabra 
point up the fine gown shop, which 1s also 
on the third level. This shop ts unique in 
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the 
the 


lingerie section is just inside the entrance of 


the predominant color in 


Upper right, 


—Upper left, 


china department is blue 


level lett. the 
Lower right, the “Carousel 


the store's second Lower 
fine gown shop 


shoe department for children— 


the store, since it 1s the only one partia 
segregated trom the other shops by a blu 
painted, striated wood panel and a i! 
tiqued glass-covered panel an artitions 
serves as a background tor mannequu 
posed on a blue-wera arpeted ittorn 
placed im tront of it along the atsl \! 
other plattorm along the backwall i the 
shop 1s also used tor mannequin earit 
leatured gown \ crystal chandelier hang 
irom the ceiling m= the it it ttec 
plants add another touch oft elegance | hye 
plants are arranged with mannequt ry othe 
display plattorm 

In the trafthe lane between the fine g ! 
shop and the moderate-price dre hop is a 
houtique, a smart small shop \ ceiling 
panel al painted gold top a background 
paneling ot white tabru against which the 
name 1s tormed in gold letters [he case for 
the department is finished in Atitique ylas 
effect \ ternery located at the lett of the 
case completes the decor to achieve an eye 
catching appeal tor the miniature depart 


ment 





i] r tiv erat 
pp are painte Pybus 
thires limensional like 
trom the ceiling t breal i] 
vall space Lore ire ng 
ith bra reflector locusing 
W re tight iWeaon decorative Da 
end | the floor rach 1 hie 
eted im blue-gray ( dutside 
dor is another display plattor 
nequins are posed wearing tt 
W hte ivé ryie I paneling 
nxture in the daytime dre 
the clean appe t the 
display cases have end et 
ire embedded in gla | hye 
in the case are adjustable 
top thre hop ered if! 
olankin tive leit ili ti 
brick, painted hit beige 
the floors . displa laste 
vall planking above the mes 
and a white hanging vi 
blue lettering ihe] rhe le 
\ blue yi it] ite 
marks the coat department 
textured hlus Carpeting I 
adjacent main aisle 
blue viriyl tile lhe ceiling 
is finished in blue, texture 
the coat department , 
[lease tw pa 
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Chicago Looks At Things To Come 


By RICHARD DAY 
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FOUNDSANON 


level] lhev were circled by wire rims and 
Lore Ires to twirl about \ further Stal 
tie-in Wa vpiven by string stretched be 


veen pins on the back wall, the string mak 
ing several interlocking tal shaped pat 
tern lhe tashions in this starry display 
vere sheath dresses in light blue with white 
trim and accessor 

Virginia Paxson at Marshall kield & Co 
used black and white exclusively in two 
display (One of them (illustrated) was a 
foundation garment window. One manne 
(juin and three black torms were used. [he 


mannequin wore a black sheath with black 


wncc¢ rics and stood (oT) a ribbon Z eet 
vide, imprinted with a black and whut 
Hower pattern lhe ribbon was notched at 


the ends and extended trom the tront to the 
rear and on up the rear wall ot the display 
lhe ebony torms hung trom the ceiling on 
black cords Two ot them were anchored 
at the floor to keep them tacing torward, 
thie anchoring method concealed with a 
plotch ot black sand \ panel behind the 
mannequin carried the copy, “The 1957 
Foundation Reautitul shaping under the 
1957 Sheatl 


Fields other black and white window was 


entitled, “(lear as Black and White. | hie 
fashions displayed were black-and-white 
checked adresse Blac] and white Cngray 


mgs on the rear wall gave background while 
«l white dowel stand im tront held thie SIgti 


at evye-level \iter proclaiming the title thi 
vn went on your tashion picture tot 
Sprinp \ single red rose above the sign 
vyAve thre hore color accent 

Another kield’ vindow (not illustrated) 
displayed “New Chrometweed Carpeting 
\ large carpet hung trom the back wall. In 
tront of it. trom gold chaims, hung two 
mall Carpet to balances thie Composition 


















—Upper left, by Ted Lees, Gilmore's, Oak Park 

. Upper center, by G. C. Bowen, Lytton's... 
Upper right and at the left, by Virginia Paxson 
Marshall Field & Co.— 
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( arpets WOT? Tf lled and 75 | laved (ot) thie —Upper lett. by Carl James Mandel Brothers rea anal its ce cri Ned f Te 
Hoor next to factory-sized spools of thread Upper right, by Clement Bradley, Carson blue paper spheres lay on the blue « t] 
that matched the carpets \ low platiorn Pirie Scott & Co... . Lower left, by Joe Kries hastened to the wall behind was a pape 
aati t wiit ae VveQd ‘ i} ‘ Le ‘ id] ‘ i . i 1 let 7. | } | 
' , e . S Wee Sarl m - Saks-Fifth Avenue ... Lower right, by Jack Lip wn 
enad-tabte , 


evar tiin thires Sriite cord Veqve triiiv cli 
Boghosse, Goldblatt s— 


Virginia Paxson vent turther imto me onally trom back to tront 
fashion witi hey | hie Vauve \ura_ thy L arson {i} play directol { lement bradley 
new tashion atmosphere display \rranged architectural setting Lhe collection of phy used both themes in a “Previ | Hines 
1m) cone (1 kyeld Cornel Windows. thie ct tographs made on thing obviou bene la eric Ot State treet vind \ \\ atititiv to 
ting was a beach house cen vith natural display was very much alive even 50 yeas avoid the look ot past re rt window vet 
and, a natural picket lence, and 1X marine AO With the substitution of modern man till help to Dremtete iri eather tashtor 
«jul Wearing mauve ta WoT) Fach wore hnequins and lip-to date lighting and tashion bradley combined Litviiniet hurnitur itty 
qt carried Howe! (ra ( and CvVervreeti ome ol thie ay play vould he excellent eves Lime i cir f hie burriture btained 
were poked miter The and floor alony tive hy tandard (jl today early pecial iftativetienttl I { wal 1} 
rence tt ada realy 1} an Va tive econd ( arl hare . al play directot At Vandel hheornne rtirtiistittiw department | led 7 | 
mauve promotion Field has done in thy promoted a white ale im one ot hy rele mimes etting without u y palm tres 
“state Rance Ip! Cornet yindow air rip st tree! adi play ViIndow \ Wie le rricadiehe ana id beach lf helped ! cit pia tive 
" rites thre \iauve Va reported pre (julitl tood Wi front of a Ww | ite’ ¢ ibinet V rite All ire | imicd sat bbs (ii played iftselt ial mie 
viously howed pillow hed pread and hines t} erie Or wihdaoy ! ce iiuablie a 

Incidentally, im kield’s display department White-sailed ship cutouts were tastened to previous resort on lhe onl play proj 
recently va a picture collection imtended thre hylan ach Vall Yellov papel trip that ere rhaot wtual ¢€ arson riers " bas 
lor the display people onl It consisted of y mech wide were stretched trom the wall ere the yn, the mannequi incl the craitt 
photograpt take! Ome a much a halt above the cabinet ( ut-out letters | lhanig Yoo tiat 
a century ag ot Fields display L bie out “White Sal vere laid out on the floors L sed on the right, t moti is made by 
Ve] oldest one howed Vt Cilla dre { 1} ot the di pla near the ela eit rrecadinne rid | it ye | tthe iv 4 ‘ 
cone-headed n abinequiti Lhe hackyground (yulitis held up a bed pread ind anothers if brits z= } ithe bact itl 
a Drolu e] pla tered it} greenery a 17 pread Va draped trom a helt te ric) othe ! Tih f lat vyiaried bral i 
over an arched courtvare \nother picture nigure ist ec tive ! r 1 
taken at (Chicago World fair Lime (the lame featured a valute to Navy eri ist al ¢e mannequit eight and a ! hit 
ear! LOS) howed two &-toot lithe looking Oy) yindow (niet sti trated) a vhicl fires i ected if ‘ Het i mtan 
hewure ()] pla ter dancing around a detatled mannequin Vore navy in 1¢ re ‘ ! | / leas furl f Pade | 
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Easily Adapted Ideas For The 
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Smaller Store By JIM KILEY 


Hk writer has been doing some work 
for a large chain of hard lines stores 
during the past two years and for a 
change of pace in these articles, | have in 


cluded this special drawing showing a typical 
hardware, housewares, and gift wall section 


It embodies many features that have proved 


their value im actual use Lhe small code 
letters will make it easy to locate these fea 
tures as they are referred to in the artick 

| have often felt that many stores tend to 
neglect their hard lines departments on the 
premise that they can not be fixtured to give 
them much glamour or eye appeal 

Hiowever, this is not the case and the follow 


img features all illustrate how attractive a 


hardware or 
( ode letter A 


housewares wall section can be 


l hese 


are promotional end 


panel display units, attached to the end of a 
row of counters comprising the wall section 
or where a break in the side wall or entrance 
into another department makes their installa 
tion feasible 

Perforated hardboard patie ls are attached 
to the l- by 2-inch frame as shown, and many 


good seasonal specials can be feature displayed 


on them 


(ode letter B lhe length of side wall ts 
faced with these perforated hardboard panels 
using the full 4-foot width; we strap off the 
wall before attaching them with lengths of 
l- by 2-inch lumber so the metal hardware can 
be imserted in the holes as required \ length 
of the l- by 2-inch strapping 1s also nailed 


down the centet ot each panel st) they will nat 


belly out 
(ode letter ¢ [hese are lengths of 
wich diameter pipe with J-inch diametes 


metal Hane Ss AS shown. (li Cat hy length of pipe, 


so that when the pine board (6 inches wide) 
light strip (DV) 1s attached, there will be 
enough space for the light fixtures to pa 
under them, as they are attached to the imside 
of the light strip 

(ode letter | lhese are additional 
feature display panels attached to the face 
of the baffle lhe width of this over-fixture 
area 1s determined by the distance from. the 
top of the light strip to the ceiling The 
measurement from the lower edge ot the 
light strip to the floor 1s considered a mastet 
one and should be maintained at 7 teet thi 
will make it easy to reach any ot the 
items open displayed on the sicle vall pel 
forated panels, over the height and width 
of the countes 

[he counters installed flush with the side 
wall are sized 30 inches wide by 30 inches 
high by 5 or 6 feet in length 


add 
and atte 
the 


(olor can much to any department in 


a store considerable experimentation 


we use following combinations: the baffle 


section, up the side wall | 


byy ioht 


oOvel unit IS paintes 
vellow thy 


stee|] 


in a sunshine perforated 


wall iti a medium bylage vith thie 


sott 


eile 
rene] vray cyvy hell fins 


counters ina 


eriattie | 


‘The width of the baffle 1 determined by 
the ceiling height and cut-out letters can b 
attached to its face as indicated to identify 
the various departments and sub-line hard 
ware, housewares vift glass ware ete if 
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these departments operate on a self-service 
basis (and all the stores | have fixtured ree 
ently have proved this to be very successtul 
method) the cut-out letters can also be used 
to announce it 

(ode letter | lo break up the length 
ot wall section, we mstall a number of thes 


boxes, which are all imside-lehted as 


' 
shad rv\ 


shown, and many seasonal specials. or advert 
| 


tised brand hard line woods, are teature cd 
played inside them 

( ode letter lhese divider panels ar 
taced with the pertorated panels on both sick 
and are used to section off the variou ul) 
lines and here, too, good seasonal impulse 
items are displayed 

(ode letter H lhus section show hie 
an additional shelt can easily be installed on 
heavy duty metal slotted uprights as indi 
cated: this type of wall section can be used 
tor housewares 

(ode letter | lhis shows an alternate 
method of holding the hght strip by using 
thes special brackets mserted mm th top 
of each of the /-foot metal slotted upright 

(ode letter | lI hese are teature dh play 
bins, mstalled along the length of wall se« 
tion. m which good seasonal Wipulise tem 


Art displayed ; thes specials should be changed 


at least week to thr 


Once a SCCLTE Trica NDTIS 
of impulse buying. We imstall these bins with 
S-inch bin glass 

(ode letter K [hese are the countes 


mentioned m a previous paragraph Dhey 


can be equipped with hardboard sliding doo 
set in metal track. (ne of the main featur 
of this type of wall section is that it is 10 
per cent tlexibl \lso it will not require 


a wrecking crew to move it if a relocation 1 


ever necessa’ry 

(ode letter | lhus madicates an alte 
nate treatment with open front shelf unit 
hemg used 

( ode letter M his midicates by t-inel 
bin glass is used for all the counter t ba 
ning, with each bin priced with a small bu 
price chip 

( ode letter N I hay ection 1 meal tor 
thi display or many lines or witt wen it) 
place of the perforated pane! Ve Tace tiv rele 
wall with I2-inch squares of striated plywood 
which make a very attractive decorative 
finish 

( ode letter > his micicate how flue 
rescent light fixtures can be attached mies 
th plywood shelve Oo the concealed hwht 
vill shine down on all the ites te 
played in the counter top bin 

(HB) W hen | used to operat i «i i 
ISTNCSS own talled Corrie helve im) Ure toc} 
room marked ~ Scrap ie? use it! and 
vyhenever we dismantled a display, all the 
piece of lumber, ete ere caretull 
vaged and stored here 1 bys ketch hov 
how ections of scrap plywood and nnn 
round tock can be used to build ay ellective 


display unit 


((.) Another unit easil ryutit wt ool a 
cw lengt! » CTap by Z-ine} lumber 
and a piece ol pertorated pane] Leng! cyt 
yvood dowel can be used a Now! 

[Please turn to page §1} 





pres 
~< 
O 
on 
= 
> 
y 
—4 
= 
O 
w 
rm 
vi 
G 
7 
rm 
Vv) 
ae © | 
rm 
oD 
“Ti 
_ 





SOWILVSD BOs JLIEM 


SJIGVINANL 


JUOW-INA 


in av hoy worm hyyyonZ) mouy wow vay] 


“AN LAN US 92 MM 109 “dO FUOW-INA 


"Agyyessea 30, poseaurbug « 


Buysey Burpee; Asana Ag paaciddy « 


"A104O10 P| 


"ssauzaind - Agua 


yojow seab-ws0m e Ag UsAlG « 


-epuadep 410} 


woyesedo 3a. 


soueacns « 


YOWUINAIGSUOD 


40} 


wis 


2] 


° 


SSJYNLVId FIBVININL JIBOW-INA JAISNIDX3I 


“8/QNOs 














Easter 


kADING, off is a display by ¢ W. Fet 

rich bor & Wallace Springheld, 

Ma using a its slogan “Spring 

make a pot of Color 1 hie hackground 

eamle ay paper on which 

branche clouds vere ketched 

igure tood on neat circles ot scatter ma 

terial and the Vi ! were placed in 

mulated rocl lhe principal prop in the 
background was a (Gsreek temple 

r bunny driving down the “Bun 

car m which he rode were 

lisplay department of Jen 

mcimnati, whe Russell ©. Kehrt 1s 

director lhe dramatic background 

ted ot terns tastened to green plywood 

avast a light green background. The 

| vellow and pint lhe 

blue ec; | rated y white flow 


made © lywood ; covered with 


hie \V earring : Drity outht hy 


triangvuilat 


—Top, left, by C. W. Ferrick, Forbes & 
Wallace, Springfield, Mass. . . Center, by 
Russell C. Kehrt, Jenny's, Cincinnati... At the 
left, by Harold McLaren, The Bon Marche, 
Seattle . . Directly above, by J. Howard 
Schneider, The Créscent, Spokane— 
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metal hanging containers supported by bras 
chains. Scroll fixtures were ot black yrougnt 
iron ribbon metal Plants included azalea 
hydranygeas, lilies philodendron, IV 4 and 
fern 

Practical use was made by Hans Simons 
Kauthof, Munich, Germany, of the aster 
rabbit by using it as the motit tor torms 
showing sweaters Vertical rods held the 
forms, interspersed with brightly colored 
aster eggs as pictured at the upper lett 

Hochschild, Kohn & Co., Baltimore, be 
leves that kaster is a tamily aftair and 
proves it by showing wearing apparel tor the 
entire tamily tor the aster parade. A 6-toot 
vatertall, pumping water trom the base to 
the outlet at the top of the unit, wa 
central attraction, surrounded by real tern 
Mechanical rabbits ver on gra 
mounds and rocks placed on the matting 
covered floor (one was \ lace on a 
miniature towel, while ars of the other 
moved up and down 1 natural 
stained wood, reading “ka r Parade Va 
su pended trom the ceiling lhe tie-back 
curtain and valance were ot black branche 
and tiny pink leave Amber lighting Va 
used on the watertall and white pat on thre 
igure I hie tore received many tavorabl 


comments on this series of window lame 


Burnside directs display 
\nother las 


Schneider 1s 


\ very effective 


millinery. tootweat 


—Above, by Hans Simons, Kaufhof, Munich 
Germany ... Upper right, by James Burnside 
Hochshild, Kohn & Co., Baltimore Center 
by J. Howard Schneider . . . At the right, by 
Tom Comerford, Lit Brothers. Philadelphia— 
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Displays Promote Fashion Event 


By DICK JACHIM 


i¢ i cle: created j mod 


if ifthe pier sticatiol VICI 


, 


i lars , ] : 
A Ortet ApDiVITp | iile ind OllVve 


continu ' =) ritpbaou Ti 
| 


olaced j ‘ Mia lline r\ ite Is ‘ i | tana Aisi) 
black ot different height at played 


L Cente hig ¢ peacoch ap Voce ore 1) 
»h 1 he 


eq 
lea ec] i] tive Hoor 


furntall and th re mos price tickets 
frractiol lares and (jl Ati ing le 


pattered-d,; | 

the floor i¢ San ancisco manutacturers 

lhe contrast asl i) nion Square was done 1n 

hackground. AtTInNO phere by ( arlo kktobles 
director ‘ Brothes lsing 

| +, agaist a di: vray wall and 


1Pidids 


thy Hoot ceil 


yarment 


thr brow! vith black 
director dark brown acce 


kground 


round 
larther out. a 


by] urrounded tne 


CTV alice 





Trane 1! 
directed he shadows 


additional 


(atic 


trimmed 


attached to 
clevated 
ground the floor 


WW. VW. Rowles | lav director at 


| 
displaymen 


? 


mportum and 
Al lt rancisco. use hotograph tr 
I rar Sica ssue 


He 


Holiday MWiavAZII 


! tive SCOT Teor 


| Please 


—At the upper left, by Marion Canfield, H. 

Liebes Company Upper right, by Carlos 

Robles, Roos Brothers ... At the left, by Tony 
Markus, The White House— 
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Attention-Getting Displays to Set the Mood 
for Spring and Summer Merchandising Events 




















5 IN. NYLON BUTTERFLIES 


No. HE-379-—-Glittering, eye-catching nylon 





~ ee, Oe Om 

















butterflies have dozens of uses in spring ROMAN BRICK TEXTURE-FLEX 

and summer promotions Made on a sturdy No. CRS.330——Natural colored life-like re produ 

wire form, these nylon butterflies are fin tion of Roman brick with fine depth and texture 

ished with gold braid and gold and silver Retains the character of the original with startling 

sparkle. Sold only in dozen and gross lots hdelity because it has been moulded in rubber from 

in eight assorted colors $ actual sample. Lightweight. Unbreakable. Red 

Per gross 49.50 orange bricks with gray mortar (4 rows, each s 

with Il bricks.) Size of sheets $ 

Per dozen we $4.95 > in. by 38 in. Per sheet \ 12.00 GIANT COTTON LACE PARASOL 

. ial , Size 6 Ft. High with 60 In. Spread 

4 q No. RB-2B3S Delicately designed yet sub 

| stantially constructed cotton lace parasol 
mounted oti black Darmiboa handle ( olore 
White, black, It. green or pink y 
Price $ | 495 
il 





SET OF SIX WELDBLOKS RECTANGULARS 


SEA-O-RAMA KIT | ight we ight Weldbloks are made of Harbor 
No. GW 1000] Heres an inexpensive kit made expressly lor summer promotions ot ite a top uracs Douglas bir veneer with a 
play clothes, heachwear Vacation merchandise, ete Complete window display kit con plastie overlay It is 60% lighter than any 
tains sufheient material to cover a background 108 in. wide by 108 in. high. Materials of the hard or pressed boards and has 20% 
include 3 yds. of Surf Cloth, 57 in. high and 3 yds. of Sky Cloth, 57 in. high, both ar more tensile strength Completely water 
washable coated cloths; | piece of white fish netting, 6 ft. by 15 ft.: 1 vacuum formed proot, Available white only. Sizes 6x8, 4x10 
white plastic ship's wheel in half relief, 20 in. in diameter; | pair vacuum formed and 10x12 in 4 in. width and 12x14, 14x16 
white ‘black sea gulls in half relief with overall wing spread of 26 in.: $28 70) and 16x18 in 4'% in. width. Sold only in 
12 yds. of | in. diam. white cotton rope. Price, complete. . ‘ . sets Of six, F.O.B. Washington $ | Q Q5 

If extra length is needed for 12 ft. window, add $3.90 to above price Price, per set . . 


Cc O 2018 WASHINGTON AVENUE 
. ST. LOUIS 3, MISSOURI 





GARRISON-WAGNER 
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...on and off the record 






















This is Rollo Gillespie Wil 
liams, who heads the new color 
lighting department of Cen 
tury Lighting Inc., New York 
City He was a fteatured 
speaker at the Market Week 
Display Clinic in New York 
City two years ago— 





—Executives and salesmen of the L. A. Darling Company, Bronson, Mich.. 
in New York City to discuss future plans. Left to right, Henry Prime. 
advertising manager; Paul Marinell and Roy Herman, New York; Lee 
Kuhn, Los Angeles; Dan Nugent, New York; M. G. Bailey, Bronson 
Hal Prince, New York; Frank McDonough, Chicago; Trowbridge H 
Stanley, president; Louis Blasi, sales manager; C. J. Devere, vice-presi 
dent, New York; Joe Gibbons, Chicago; Don Schramm, Dallas; Russell 
Larson, chief designer; Don Shocklee, St. Louis, Bob Carey, New York— 





Photographs for this page are always 
welcome. Simply send them to DISPLAY 
WORLD, Cincinnati |. 






























—Stanley J. Hughson 
R. P. Lewis Company 
Flint, Mich... who not 
only won a major prize 
in the National Letter 
Writing Week display 
contest, but a special 
award for ‘the window 
best reflecting artistry 
and skill’"— 





Barney Robbins of 
Herzberg-Robbins, In: 
New York City spent 


some time at Acapuk oO 































rec ently and was lucky 
enough to land a sail 
fish At the lett he 


poses with the fish and 

















Maroid Warrent presi 
dent M 4 A Sales 


( ompany 





Norman J. McMullen, who 
joined Old King Cole, Inc. 
Canten, Ohio, recently as 
vice-president. He is in charge 
of the New York City head- 
quarters of the display firm— 






Five men at Austen Display 
Inc New York City. In the 
usual order they are Ben 
Weinkranz, Jack Baumander 
Charlie Holzer, Warren Her 
ron, and Henry Musat— 
















ONE NEAT PACKAGE 


Viz-u-Bilt 


Slant or straight 
shelf brackets 


a 


Uprights accept 
s" panels 





Sturdiest brackets built 


4 


Decorative end panels 
optional 








WwW 


Strong rod legs 





The twist of a screwdriver ad 
justs shelf brackets and as 

cessories to a fraction of an 
inch in upright channels 




















| 





@ Vis-u-Bilt uprights, bracketa and attach 
ments are a part of Darling's Virusell 
merchandising aystem — fully protected by 
iJ i patent 2.746 714 


ee a oo 





D A R @ ! N G L. A. DARLING COMPANY : 
Bronson, Mic higan Dept d ; 
COMPANY ‘ieee 
NAME | 
Mainottice Bronson, Michigan COMPANY ' 
Distributors NEW YORK CHICAGO LOS ANGELES ADDRESS ' 
in 47 WI4th & 2727 W Adam W 1826% Flower i 
Principal Cities CITY ~ ee Tf 
Cameron Mcindoo tid 490 Adelaide % W. Toronto 76 Ontario a ans ap an 
eae ae ere ee ee ee ee oe _— 
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NATIONAL ASSOCIATION OF DISPLAY 





; NEWSGRAM 


By JOHN F. BOWMAN, Jr., Managing Director 


INDUSTRIES 











Personals Mia lave ure ent i theatre date at one ot the summer: 
« (jreneker Corporati ( yi ( 41 resentatior i visit to one of the country 
tf ' (Ay rece avis Af | i] lor a rela mg day ol} golt Withininyp 
1 itt cyte wccaony iti ridhivis i id entertainment and two hour ae 
| ! i i i pite it tiie i] tiie i r pom? of mterest in the ¢ hicage 
‘yfu re (jee } : AC) it ‘ ied 
iv ee] dal it iburba tore tour wall be cheduled 
. 1 4 ryat ace at tive Mi i] hor | | rida Pupnie 4 and thie Voredt entet 
© Market we (year ests TL ta ent it] tye cheduled tor Monday 
Ld the fOrsent lay lune 24, through Wednesday, June 26 
‘ . ral ba i , . lanaae or buftet receptions are planned 
vie A tal air i} I it if ar tive | uanne Market Weel im accordance 
ita but a Hie pert ! 1) oe eres 1 i ma rit | the members and a sam 
. nul ‘ ! t ' fyecorpe a ling (97 tore pet onnel | hie \ \1)] pretet 
pe back tro ae | PCa) ! encourage the policy tmitiated by many 
« Kast and Mid-West when Mt mat onions 
tiie ites - it M 7? iil rl ° 
June 1957 Market Week: Arrangements 
r Cut i 1) (Mb oy ‘ P 4 rigyt : ' : 
Vere completed = late at }anuary lor the 
| ~ uM : Mc rnabhica piatlilliny ith Morr) (oT) hotel 
i ititea 7 uae Deol i ba il | ’ 
representative ith peneral, most of the « 
| ions u 1) , rtpat or membet il be placed in open 
| | , ent anc @ von wae FOS ‘rea boot! ith back and sidewalls & teet 
ldecorat Viant C€ or 7 port ‘ah and the aisi ide oper Basic hoot} 
if ! ri | iT I bares i? : ‘ ' } 1a] | 
| A ! 1] iTca Vii " 11) multiple s OF 
ra | — ice-breaker ba ‘ by & teet \rea t bye ised are ituated 
ie f “a ome MU ATCUIC dition 1 i the mezzanine, the first econd, and third 
sti , ‘ } 
, Volar rey aL at floor ot thy Hotel Morrison Planning 
me oe oun ' ; me | lor the bagi Market Weel iidicate that 
cc Tigig i i we era i] rt iit ' "| te 
coryie joe i Constructiol it) OT Pe MICZ7Z7ANNNSS 
Pthe screntil CE SCH ind third floor area ll be required a 
Business f ! nembes hadicate roler te mpplement equipment provided by 
cil I lit itiel iste ré beans thie hotel 
, ; — >. 
~~. ) — = : an | a unple room nthe tourth and fitth floor 
" Pistia begs ng to ent me « 1 the tel rit oye available tor the 
i} tape iz pie ive beet closed 
member (le re i accommodation 
ft entire it rial Lanne ive idonun 
ny Lemna . material shart Special Notice: I.xperience during the past 
_ pre . ndesed te the enamnta tw ecks and all during January indicate 
byaat rey eri oa 1 f anted that more planning tor hotel accommoda 
;, trons is required tor anvone traveling. While 
Special Kventa: (brie the ori il iter | al ible tor the NADI office to pro 
tiie chi ihe ring Live hu Market a rccommodatiol ror une OW pe ple 
VW | hi » tous 4 ahurbags tore 7 itive 1 { hago during Tih pet a] 
' ‘ cage ‘reg , levelopment there Na il Cqual number tor : 1th ed 
r ered 4 () Sig i! n the nort ryan heal could not be arranged | hve 
' in , , est at ' Klan :, VAD I Wie hy ippyvy to arrange il) 
fyul ipea tiie i! i bys , wccommodat eqqyuire ina il] make ev 
ecia f take tre p & rn etlort 1 cr e the type ot accommoda 
538 elaredt horn: Personne! at liotis requestes liowever, last minute at 
Ta , ehy, Miarket We | j tlivecment ! everal pcrion otthe year tor 
() , his , micheort ' emther Ne York City or Mage or al 
wrrat ' i ‘ \ 1] 7 Pray , , tive ! ifs trequently ripe ible \t 
7 : ‘ " j rie j east t\ yee] rhaolice hye 1 bye vive! 
the NAT)I Peak perio vhen most dithcults Arise 
ere ls, , oe , Oren , rae irs la i! kebruary luanne september 
' Market Weel fer thi wave sults Coctobhet ind early Decembet 
, met epresentative ! member Positions and Jobs: luring the past mont 
! rey provera there nave heel everal requests lanl ale 
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overed 
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ivered 
nd son 
hixture 


NADI members lerrit 

included the entire | 

parts of (Canada 
mannequins, flowers, 


cot ie 

nited 

lines 
set 








prec and specialti including imports 
and thie accessory-novelty fields Some 
recommendations were made trom the NADI 
office and a tew placements were effected 
For the most part, arrangements were left 
to the principals mvolved atter introdu 
tions 

In previous experience, it has been noted 
that some sales personnel tend to remain 
for short) periods \ list ot such people 
is maimtamed in the NADI. ofhes Phis 


necessarily, incomplete and 


mora 


list 4s 
tion is not released unle pecific request 
is made by a member ln mo case 1s al 
opinion advanced as to the person and/or 
the firm involved 

lnquirs to the NADI ottice mav be mad 
lrem personnel who are examining ther 


lon ally 


ability to expand operations eithets 

oT Ol afi expanded territory ho have a 
hackground m display merchandising and 
the selling value Ol display \Iso, tron 
NADL members whose activities or require 


ments preci ate 


that additional o 


j 


rere plac ement 





sales personnel 1s required by them. In all 
Case t he NADI oftres ill make every 
effort to supply intormation t atisty re 
juests on sales positions lhe cooperation 
of DISPLAY WORLD a already beet 
assured lL hie “Opportuniti ecto ' 
DISPLAY WORLD 1s recommended 
Announcement ot — the }usnne 


General: 


NAI 


Market Week space intormation tor 
members has been delayed pending receipt 
Offa revision of ample roan and rate Pram 
the Hotel Morrison Some assignments te 
ballroon parlor et | be made t 
member ith a high semrorit ting ow 
the early part ol Februat 
New Display Catalogue 
Issued By Pratt Poster 
\ wide electior al itd Teen ! 
purchase display material 1 vn om ti 
new 16 pape catalogue yuast ot ued by 1 hie 
Pratt Posters Company 225 Nort! New let 
e\ treet, Indianapol : lhe catalogus 
deserib ind illustrates the fir 1957 bane 
ready-to-mstall display iten especially 
ral Auton ie oOwre 1] ithe used Cal 
' 
\ cor cod Dive italogure iVa atyle res 
reauest 


DISPLAY 


| 


WORLD 





for Spring and Summer 
LIFE SIZE, DURABLE 


REED FIGURE 


TO ACCENT AND INDIVIDUALIZE 
YOUR PROMOTION 


MADISONIA 


MANIKINS, INC. 


NEW YORK — 152 West 25th St. 
CHICAGO — 11 So. Desplaines 
DALLAS — 3007 Canton Street 


. 


Oh annie \ 


- ane eee 
La a 
- eet oe) ey 





wer 





+301... $49.50 
+306... 29.50 
+305... 89.50 

















andy displayed Wt attractive ely t"] ice thie ie (if ified Te : Tyil 


Larger Quarters 
Taken By Hanick chandisers such a thy ( jar] cand oe fey mnarket wT 


HHanick [Dy play service and Haniel 1) eens ed candy ul " svCE ag! fe SIT 
play Center of Philadelphia will move to eekly in the stores tested F hem | oo : , 
new and larger quarters at 25 North Sevent lhe new candy centes vill be distributed I hits More than a 
treet on Marcl | \ modern feovurt TT Dy the Caoorlipathly unde | olan hereb (eAlet a resent the l 
building wall be occupied, under the mats vill lease them for the exclusive displa | | ise aGverising Gispla 
iwement ot Samuel | Hianicl and tiars ale of Clark candi Phe a ie } 
PP. Mallet provided to the retailer it manutacturet he weil r Al 
Cost Kerntal it] athount to ont itpootit lel i 

cents a day tor the tirst veay if oO chares arieties of ¢ bed 
Candy Center Display in ties be eile Cake well coheed £0 ie ttad Biase tail al 
Being Introduced per cent of the equipment charge at at ‘ vy clement 

compact elt-service Candy centet tri tr rst yea M " | 

play ideal for grocery and drug. store cars state | 
fectioneries and super-market yhere space ta! cent | 
it a premium ha Dect cle veloped hy thie ele i 42 ou 
I) | (lark Company ittsbure! for «a neal feet of ¢ re - 


tribution throughout tiv country 
blat . Tool Tiive patio Vice DrOyralti rf Dates Announced Compound Developed 


nved oll Viliv Ltie excepiiol iC Ce : 
array I | fe] . ' For POPAI Meeting 
pill sie re verivil : thi, ot : 


For Glass Cleaning 
Beaver Laborat 


f 
’ j 
late boot event af it im” ' 
ere LTiciise Mittsbur CT -thlal { 
i! f sbyat thy | ' ii 
itial test tds M 
ertising Institute have | , ile | 
| ‘ 
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Your New York BUYING GUIDE 





LOS ANGELES DISPLAYS 
TEST FASHIONS 


Allied Display Materials, Inc. 


241 W. 23d St. OR 5-6350 


NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN. HISTORIAN 
Can turnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion Ask for information Recommended by 
N&R. 0. G. A 


Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185 


DISPLAY FABRICS, SATINS, SHEERS, 
NYLON NETS, VELVETS AND FELTS 





A. Lutz 


3 West |8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Arts & Flowers Displays, Inc. 
43 West 56th St Cl 7-7610-11-12 


Monutacturers and Imoorters 


REED, NOVELTIES and FOLIAGE 


Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Austen Display, Inc. 
133 West 19th St WA 4-626! 
Manufacturers of Display Novelties 
In Paper, Wood and Materials— 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins 


MECHANICAL BOOKS 








Imports trom all over the world 50 West 22nd St. OR 5-1280 
Bliss Display Corp. Mileo Mannequins 
37-21 32nd $+ EX 2.3890 7 West 36th St. WI 7-7618 


Long Island City | 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Disploys 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 


Display Settings, Novelties, Foliage 


| 39 East 28th Street 


MANUFACTURERS 
Pre-teens and Children's 
quality and style-right mannequins. 


of Misses, Juniors. 





Miya Company, Inc. 
MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7.1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





RIP Studio, Inc. 
15 Eost 22nd St. GR 7.3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4.4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 








SOURCE SERVICE 


anv of the 


illustrations 


im DLS. 


PLAY WORLD vou see some property 


fixture, 


Ti. ar 


display 


equipment which interests vou particu 


larly 
the 
tained 
biditor, 


aource 


Just adds eae 


DISPLAY 


“ hike h oat 
your tne 


WORLD 


we will be glad to sunpegeds vou with 


ean le ob- 
juiry te the 


( mcmnats 


land it will have prompt attention 


Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 


DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





Louis Schneider Corp. 
6 East Second St. OR 4.3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





T WINKLE Displays, Inc. 
113 West 27th Street CH 3-293) 
For the UNUSUAL 





Walters Industries, Inc. 


156 Seventh Ave. “Celastic™ AL 5-2308 
Sculpt-O-Glias, Puffed Giass, Ange! Hair, Flocked 
Branches, Fioral Lights, Tiger Whiskers, Miniature 
Lights, Scribble Sculpture, Lace Wire 


BASIC DISPLAY NEEDS 





David Hamberger, Inc. 
136 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units 
Backgrounds, Novelties 
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The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and etftective they iook good 


enough to eat. 


It’s Always MARKET WEEK in New York 








D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 





SAVE TIME — 


DO YOUR DISPLAY BUYING 
IN NEW YORK CITY 














OF DISPLAY ! 


The world display wheel turns on New York 
as pivot and center of all new trends in 
merchandising and sales. New Fashions 
are cut, new forms created, new markets 
discovered for you. Come to New York 
for the newest in display, for these display 


houses can supply your every display need. ; 


IT’S ALWAYS MARKET WEEK IN NEW YORK! 





MANHATTAN DISPLAYS vase with a brown design which was placed 
fe] A oO w [Continued from page 21] on the shelf. Near the vase was a brown 





¥ alligator bag \ mannequin wearing a neu 
AUTOMATIC TACKERS aay OO ,earby vere tall aie Mids ‘. tral toned suit. brown shoes “4 beige straw 
VERSATILE! Wagan ENG PACK OF Che PUCHET WAS: S Prete HERPES hat with a brown veil, pearls, beige gloves, 
. ° vith temon | and supporting a neutral toned umbrella 
FOR ALL-AROUND FASTENING IN n collaboratiot i Mademorselle, a ith her outstretched hand was seated beside 
eries of windows at Bloomingdale became the bag. Three hats in the neutral shade, 
andy beaches to promote the cotot trimmed with deeper color details, were al 
COTAal lJana ()¢ lare i play directot ised ranged on thi upper hranches of thy tre A 
the Captio here come sun-Coral out ol similarly colored hat was hung on the lower 
the pages of Mademoiselle, and all over ou branche its large veil spread and caught to 
‘ hice ' ‘ nd rie t the higher branche 
vall vere painted a lignt cream = tone [his is the “Year of the Cock,” according 
highted with a Lik we, beam and covered ti lapanese and other kar lkastern coun 
the floor taret ine Linites tries, and Gene Moore, display director for 
Vl rhe Cie! Krouped on the sand Bonwit Teller tarted off his 1957 window 
One grouping of star-fish had also a plasty display with tantastic representation of 
ral colores i el Lt Ca reature i these bird i props lL hes exott towls 
the center of which were tin Hen Hang vere tashtoned of paper sculpture over 
Ss ng trom thie ening er uM Or Ge traw, with woven straw teet and legs, and 
7-32 “~— coral colored | a vac eaweed and plasti vere decorated with tolmage tor plumage 
’ ‘ | 4 , tte ' 
GUN TACKER os - ital : LCAVES Connie Prec score red-and-green 
. beime Lone Varivated vere stuck against the body parts, 


Use where lighter, shorter staples are needed. f rriedtitie (julil eateqd on thr ana Nore ‘ | 7T qgrtnel miacde tail Té atl eT. SCTTE (>] 





ideal for mounting crepe paper, cloth window the sun-coral swim suits. One held a brown the birds had necks trimmed with small 
dressings ond wall posters. bathing cap m1 Cr Tare ihe othe VIO vellow or red blossoms Most had great 
“4 as placed on top a deep coral colored bat Iringed combs otf tolage vhile one whose 
towel eld a oy of Mademortsell 1j2} body was entirely covered with leaves had 
ADOV Cl vas . econd Copy Ol the red berrid tor a comb | hese strange fowls 
SRae bei On UN and at the Litt talked along sandy beaches simulated in the 
Prony viIndow 1 hie hac walls yore sky blue, 
ot neutrals color our spring excite lighted with deeper blu lust im front of 
miect A tabulou antuney tra Vii] thie val] va “4 torm fence of white 
Liner) alot batth bloos vas the COPY Tor a vashed yood trip lashed together with 
rele it iks-Peoait \venue ere tienrs ré 
| (Callahan directs display \ small card In one window ot the series. two manne 
piined to the larger copy card bore the quins wore black beach costumes to point 
legend uit collection, Faith Floor” For up the legend: “Nothing prettier in-or-out 
' GUN TACKER | t's setting, Mr. Callahan used neutral tones — of the water Bonwit’s own Cabana Cos 
| to create a display with an Oriental teeling tumes on our Sports Floor, the Fiith.” One 


Use where heavier, longer staples are needed. lhe carpet was beige. the backwall likewise of the mannequins, lying on the sand, wore 
ideal for assembling floats, store exhibits and ashed with orange light. Straw fabric natural straw slippers, a purple shell brace 









‘ . ’ } , , } j 1] , 

show exhibits. Cayve4re ‘} «i byeae } pred tif | AatiGi ai { Al iik¢« rie ly ir t and ai lave rice | stale Standing hel ind 
(oll Irom a sacle Viliv Vote covered vith her Vas thie econd mannequin vheo wore 

' beimpe hen blending rite thie hlond Oak vellow shoes. and vellow shel] heads The 

| // vinde framing \ reddish brown cherry hood ot her black costume was trimmed 

tree branched trom a large neutral colored witl orange around her tace {One rooster 


pd | 
% 
yo 










HT-50 
HAMMER TACKER 


Quickly and securely staples with each blow. 
Ideal for nailing backdrops, woodwork construc. 
tion and wherever heavy nailing duty is required. 


ONE-HAND OPERATION— 


Frees other hand to hold material being tacked 


FASTER — 
Automatically faster than hammer and nails for 
all sorts of fastening jobs 





MANEUVERABLE— 
Gets into close corners. Drives stapie flush within 
1/16" from any right angie 


ee. 





~~ . 


—These are the newly elected officers and members of the board of directors of the Southern 
VARIETY OF STAPLE NeES— California Display Association. Left to right, Roland Silvestri, Silvestri Studio; Ed Mitchell, Ohr- 
. wo ee ony BA baw Baye, an bach's: Mel Keith, Phelps-Terkel; Joe Blatt, Advance Printers, secretary-treasurer; Mary Ann 
Fisher, Sports Illustrated Dick Franklin, Abbey Rents, vice-president; Ray Elliott, Desmond 's- 
Wilshire, president; Dick Jachim, Lawatch Display Fixtures, public relations; Maureeen Campbell, 
free-lance: Gil Laurence, Madisonia; George Shulman, Luxor Lighting, and Ward Landram, The 
Broadway Missing from the photograph are William Meissner, Ohrbachs, chairman of the 
3 Manow fasrencer [o.,j/nc boord, and Duren Jones, Pacific Promotions— 
. One sur , oe 


un tt se _ 






Sold through jobbers 
Write for catalog 
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Vas perched on the tence near the standing 
higure 

At Russeks, Miss QOlene Criste, display 
director, used wisterias tor setting and im 


yo Display by CPS... 


spiration. According to her caption: “ Neath 
the Wisteria trees! Kkeflections ol lovely 
lavendet and white romantically Visioned 


under Southern sun and moon! Cashmere 


Fd . 
( Oe - Fo hy KF loo | hie hack alls WOT It . 4 th | b 
ee cont a ight Saeed 1 hie “ae oo a LAY /] e ne you uy. a 
ered with a deeper hue «ot lavender chips, as 


though bedded deep in flower petal \ | 7 

visteria tree yrew im a deep green tub it S dats Tht: Ou SELL 
nlaced at the back oft the set, its branches y 

overspreading the window area and throw 

ripe shadows onto the hbackwall More ct t h Gc t te | u rr t S i 
the purple petals were sprinkled over mo . 
i the tub around the tree base lwo large 


natural Catnie chairs stood casually (1) 





eithes siete (jl thie tree 


Four mannequins Wwealkrilip thie leatured 
cashmere Coats Were arranged ind the V1 e 


} 


teria howe! ach Wore a lightly different 






color of lavender suit under her coat and a 
lavendet! chifton scart | hye Wo PrpeaTidie 
quins to the right wore white sandals and 
vhite gloves fhe third wore blue sandal 
and gold jewelry lhe tourth had white 
andals and gold jewelry 

Fashions tor men came into the travel ot 
ture, too, at B. Altman where Louts Villela 
the director ot display, used a tie-in witl 


Pan American Airways tor a series ot ite 






esting windows For one the caption read | 

Right tor flight Svuthbound! Sun and or 
Sea tashion lor men I. & J \ndet 

ons tine Scottish yinghams \ gold wire » 

outline cyt Notre | Darn cathedral food “At CCaAU se e UU ton jne 

thie real ot the window avalnst a pray 


hackwall In tront and to one side ot the H, 
si 0 Ml AAS what the DISPLAYMEN WANT 
graph (il rustte ity gd e 


a Ccottape cene and applies 











to it were the large blue cut-out letters of 

PAA. Red and white striped cut-out letters NEW Di : pH | i Fe | 4 ed 

at the other sick (] thi pp! ote pe lled out thie isp ay Ts | er nquiries nvit 

yvord “kurope.” In tront of the photograpl 

table with iron legs, on which were arranged 

coW iene cca |} The Bullston 107 In. Wide SEAMLESS Li 

one ot the teatured sports ensembl and e u on n. ide ine 
/ 


other port wear, ee CONTAINS THE COLORS YOU NEED FOR 
thie table, and ier handy , and COple (7 SPRING AND FASTER DISPLAYS 


Holiday magazine lay on the floor in tront 


of it AVAILABLE IN 


\lso at the window front lay a couple ot 


vas a white wire outline of the Parthenon 


4 





Lt thre opposite rie ot the area. and toward 


thi window tront. tood a tile topped cote 


()] 1s ()7 t hig hook ‘C,uniae Té | Lifecspe bre 


mia them Were a matched pall cj] blac 





) 4 : ° 7 
wravellag cases with yellow and green plaid ashion-Kite 
tops { jr) top of them Was anothet | (7 
Holiday and a ZroOupimny of port VCal 


four other torms posed through the window 
also wore the leatured sun and Ca tashion 


\ econd camera was tear one ot the newure 





Petee chemo ceo A) coors “4 


im each window ot the seri Vas placed Write al 
front of the oak side wings. Copy on it REMEMBER SEAMLESS “SCATTER” For Free 
read: “Going by air in °57 Altman’s ha AVAILABLE IN ALL COLORS. Color Card. 


hat vou ll need tor light comtortable Mart 


mn 7 Compnntesy Gomer : vas vt ms ther BULKLEY DUNTON & CO INC 
etting hohn = Lule display director tors , sal a 























Foamy a Simon ised net and-stre TT Raed, Display Division 

hoors ut white scam Date (jl é 

ve fi soa oe rai , ¥ int wricd CORRY 272-8257 CORRY, PENNSYLVANIA 
nY Noestet ‘ IAC} All Wa piiye vashed 
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| with whioute light In tront of the hbackwall, 























: ’ 
‘ : i ] 
‘ : ind slightly out trom it, was a tence cutout 
; ; of white construction board in arched style 
’ ’ ‘ " " 
‘ ; Details were drawn in black on the rence, 
; > | and patches of gray marbled paper were 
’ 4 ' ‘ ' 
é' : applied to it \nother arched structure cut 
; ; out of the same vhite board was placed 
: : | | } | 
; ; just inside the window glass [his structure 
: Va Als) detailed IT) black line drawings 
; and had applique of gray marbled papel 
‘ , , , , 11 ; 
: ' fhree cut-out circle had blue cellophane 
’ | ’ 
; . , . ’ palit adetailes it black line 
; The Bliss SEELINGRILL revolutionizes all con ; a's 
: ‘ , . ‘ cit rie inryve | i repre 
cepts of window trimming. It has been de- Deccan oe | | Pt 
, , , ; ; ‘ ‘ } the it it min Cat 
} signed to give maximum use of horizontal : | “Flying Sout due North for an earl 
space without cluttering the floor. ; ring eautifulls iwott cotton 
' ; VM budget yy int loot 
' : | ] ' i neq 11] ’ ‘ ‘ Vé ne ’ 4 
; : Trout al ‘ near the te ‘ r balustrade 
; ; it the rea 1 tine cl Caf Cag ie I 
’ 
: tiie feature eae) { dre i i hy] 1¢ 
| dre yliune , blue and white jewelr) 
; ’ 
: ; ite ( iti¢ i by It tle i | nned if 
: : (’T i] | \ q*e | ‘ i heer ‘ dy 
’ 
: ! 11/7 nta ! } f a i} +} VET 
; ; bles : ers ih er earril ind hrae 
’ : } 
' : let | Ti} iti¢ ‘ CA ried i “uf ‘ min hag 
’ 
: T t¢ trim ‘ ! ‘ i in} 
; ; ‘ pink lit Call 1th} brace 
’ 
; : ier? if Curries its rt ‘ | ' int 
| + | wore a blue dr th al ther bel 
’ 
‘ : bracelet 
: ’ 
: ’ 
: ’ 
a 
; + | Arthur Gault Assumes 
: | Additional Duties 
. ’ 
' : lack Carr ha been a iwned to the newly 
; created position of director (1 pecial project 
: planning at the ball bre (Company 
(leveland. ace: rding to | {) lacque per} 
: : eral merc and) ( Miahlavetl (art Va ice) 
' merly miteriotn 7. play Mianapve!l ite) thie 
; tore 1 hye Tf jo 1} rhoality Tat miter dis 
' Niay has been given to Arthur Gault, display 
: manavetl Bot} (arr and (C,ault report to 
' : Richard W. ¢ arpenter, promotion manapget 
' , (arr jomed Hall display department in 
The Bliss STO-WAY Grill has been de- | 1953 , — ee 
: . . . a" ’ ) { Va hormeriy ry) OD Te (i play ae 
signed to give maximum variety and fo at Rike-Kumlere Davi hi 
; ° ° . e ’ }/« cae ‘ . NUTT bPJAVtTON rile 
; speed of trimming in the minimum space. : 
‘ : ° 
: + | Westall, Tatman, and Michelson 
: | Appointed By Calart 
’ ’ 
‘ : (alitornia \rtihcial Flower Company 
; > | Providence, R. 1. has announced the ay 
: : pomtment of three new representatives, e1 
; lective immediately William Westall 5 
: ; attle, to cover the = state of Washington 
’ (jJreygor! ldaho and Montana lel 1} latman 
, @ 2 - @ : Northbrool 1}] ti («sVey Indiana Kentucky. 
- Practically every branch store built within the last five 3 | and IMinois. exclusive of Chicago and en 
years has been equipped with the Bliss SEELINGRILL. >| virons. and Jack Michelson. Baltimore. fos 
¢ thie tates of Pennsvivania. east ot Altoona. 
. ; , : Delaware Marviand Virgini: and the 
Please write for complete information. a7 —— as “r pls 
; : strict of Columbia 
’ ’ 
B : | Lamprich's Firm 
| BLISS DISPLAY CORPORATION ? omitted From List 
lhrough an madvertant error in compiling 
‘+ 37-21 32nd STREET @e LONG ISLAND CITY 1, NEW YORK $$) the fist) of winners in the DISPLAY 
WORLD International Contest tor 1956 the 
; EXeter 2-3890 ; hrm athliatios Ol award Lampric! was 
| 
; mitted tron ( la Ni 2 ce) banks and 
: ithe ervice nstitutions an First 
’ 
: mtu. {| National Bank in St. Louis, for which h 
‘ ’ ‘ ! ‘ i 
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Gene Ross Dies 
Of Heart Attack 


(;ene Ross, tor many veat entined wit 
the display field, died recently in New Yor! 
(ity ot a heart attack bie Was vice-presi 
dent in charge ot industrial ade siyn at Bliss 
Display (Corporation tol 20> years. leaving 


the company in 1949 to enter business tor 


himselt as an industrial designe 

Hie did the Kodak 
(;rand lerminal, and had just 
Bakelite 
Industr 


went to the 


lt} astman 
( entral 


completed a scientifi exhibit ce) 


( oOrporation Tel thre SCilennce and 


museum, ( hicago Im 1O53 be 


Virgin Islamls and formed a company t 


While there 


develop property im St. Cro 


he «ce signed a new vacht basin and “marina 
together with guest cottag 

Ross was credited, in company with 
Clinton C lar} vith the original idea tor 
seamile display papers Hie designed a 


System ol planning logisti s tor the | ~ 
Air Corps 


sional models, and his system was 
\irican and Normandy = § in 


involving the use ot three-dimen 
used in 
planning t| 
Vaslotls 


bie Wal 


trom the 


| 


a graduate ot Dartmouth, and also 


School] 


Paris hrancl cit Tiie Parson 


ot Dre Sipe 


Ross 1s survived by his wite, who write 
under the pen name ot Ruth Lyons 
Schack's Inaugurates 
Retirement Plan 

In keeping with its ProORressive pale - 


Schack’ announced the 
inauguration of a. tull-scale 


benefit ot all em 


Inc... ¢ hicago, has 
profit-sharing 
retirement plan tor the 
ployes ot the firm 
Under the 


employe wall 


provisions ot the plan, every 


receive, upon his retirement 


active work. hits 
profits that 


his company as a result of his efforts and 


trom equitably pro-rated 


share ()1 have accumulated to 


endeavors through the years of his service 


with Schack s lhe tunds used tor retire 


ment compensations will be held im an nn 


revocable trust tor each employe under th 


regulations provided by the United State 


govertiment 
In addition to thre benefits to employe 


from this program, the company teels that 


its customers country wall 


henefit om the 


throughout thy 


receive u rorm of improved 


service and an ever-growing higher degre 


of quality in the display merchandise that 


it produces fhe profit-sharing plan give 
each employe a vital interest in the vellare 
and good wall ot the firm 

In tmaugurating this program schach 
chose the vear that completes the hirm 
seventi decade qi] Comtintou eryvice t 
display 
Floodlighting Catalogue 
Free On Request 

\ om tilustrated catalogue just issue 
by Stonco klectric Products Company, Ken 
ilworth, N. J... condense the firm entire 
cast aluminum floodhghting = line inte 4% 
pages Also included are complete lighting 
pertormance tall hor thy new hig! ett 
miency long-throw PAR-46 PA hk -5¢ ine 
PAR-64 W0-watt power-bean proyecto! 
lamps im narrow spot, medium, and wid 
flood \ copy ott ita 1] bye rit 


on request 


' 


MARCH, 1957 


Hosiery 








Sales Magic 


by Fairy korm 


, , > > 1] 
his seasons five most popular stvle- 


shown at the flick of a woman's finger! 


Let your customer ¢ hoose 


susan displayer, it turns easily 


Designed with ‘Ais woman 


* VModern des 
+ Complete “ 


the hosiery she likes with our modern “lazy 


at the flick of hes linger. 


—= 


in gleaming brass 


ith five weighted toe forme 


* Rubber lipped for counter display at eve level 


% Light in we 


ivht sturdy in construction 


It is perfectly suited for self-service stores 


REASONABLY 


PRICED 


H rite for free catalog 


SHOE F 


DEPT. D-26 





RM CO. INC. 


AUBURN, NEW YORK 
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PRANG 
TEMPERAS Sonu 
are the choice 





BEST FOR.:: 


all-around Signs, y 
Showcards and Posters 

on paper or 
cloth. 





BEST FOR.> 


Visual Aids, 

lustration and 
Sales Presen- 
tations. 





# 


BEST FOR. 


all types 
of Lettering and 
Design Projects. 





Write teday fer tree coler cards and handy 
visibility chart showing vee of color according 
te emphasis and eye-acceptance. Dept. OW-15 


the American Crayon compen, 


Senducky Obie New York 
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¢ DISPLAY HOUSE LTD. 
HONOLULU, HAWAII 


OOVWOWA FORGE LEER REA AO 008 88804888 
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CHICAGO DISPLAYS played among ice cream chai.s, and wrought 


iron and wicker furniture displaying bathing 
I ¢ ontinued from page 29 | 


si7its 
tei (mong the things to come are June wed 
matting caged itil grass ‘ Mia prite ; ; 
dings. Saks-Fifth Avenue’s display director 
it) Cae maaoyv ‘pra wied «1 tiie vra ti . 
loe Kries, set up a simple and appealing 


bridal display in connection with the store s 


dit vindow pictured displays rattan spring bridal show. The bride wore an 
patio turniture with black wrought tron leg ‘ xquisitely styled off-white bridal outht ap 
etting color vere all natural rattan cor) pliqued with Belgian lace lhe bridesmaid 
i and the dress vere beige, too yore a pale mauve street-length dress, and 
(oral and mustard tableware gave accent both carried natural bouquets Delicate, 
a ign read Previs Ol TNC) \ at lacy-leafed tropical ferns were arranged on 
wr lorecast fashions tor th a oull either side of the window \ tour-spired 
and lool yimbolistic churcl framework that was 
fjthet ide tiie erie leatured painted an off-white rose above the bride on 
portsweal iti brown Calnva gOgutdoor tul he! right and added height interest to the 
niture, print dress im a setting of hanging display Two gold candelabra mounted to 
vardet uits and coats against antique gray the church piece pave it color accent Pink 
yvrought iron turniture, more dress di and blue lights were arttully combined to 





Ay THE AGE OF 20 MRS.STUBERGH 
WAS SENT FROM NEW YORK BY 
HER FATHER, A WAX FIGURE 
MANUFACTURER, TO OPEN A 
BRANCH IN CALIFORNIA. 
THERE IN 1903 SHE MARRIED 
OTTO H. STUBERGH AND THEY 
OPERATED A MANNEQUIN 
FIRM IN SAN FRANCISCO. 
THE EARTHQUAKE AND FIRE 
DESTROYED THEIR SHOP, BUT 
THEY PROMPTLY REESTABLISHED 
iT AND OPENED ANOTHER IN 
LOS ANGELES AS WELL. AFTER 
MA.STUBERGHS DEATH SHE 
DECIDED TO CONCENTRATE ON 
THE LATTER, AND HAS DONE $O 
WITH THE HELP OF HER 
\ DAUGHTER, ALSO NAMED 
a KATHARINE. 

THE FIRM SPECIALIZES IN 
CUSTOM MADE FIGURES AND 
A PROP RENTAL SERVICE. 

A RECENT CREATION WAS 
A LIFE-SIZE RENDITION OF 
DA VINCIS "LAST SUPPER”. 





























THE STUBERGHS 
LOS ANGELES 
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give the display an atmosphere of mauve 
lighting 

This window was so simply and purpose 
tully executed that the lack ot any of its 


taken away trom thie 


strong appeal ot this display 


elements would have 


(,oldblatts display director, Jack Bog 
hosse, made his warm weather wear series 
ot five windows apply as well to Chicago 
as to Miami by his choice ot tithe and the 
wording of his copy. “Shades of Sunlight, 
the scT ICs W as called, to enhance yout! 
golden hours here, there everywhere 


fhe sign was placed on top of an air lines 


; 


travel poster in the window 


[win beige plastered arches garlanded 
with sprigs ot colortul field flower 1 
natural straw were erected on a natural corl 
chip Hoot With the addition of a red til 


made ct cardboard tuly . and 


thie 


root split 


opened out etting Was reminiscent ol 


Spanish architecture ther tropical flow 
ers were used on manzanita branche draped 
in Spanish mos lhree mannequin vere 
used to display dresses, while a bust form 
was placed on a box at the lett \s thre 
display s tith Sugeest the silk polka-dot 
dresses were in the warm yellow color oy 
sunlight Walls of deep brown seamless 
paper made an efttective background 

Some other outstanding displays not il 


lustrated include 
(,oldblatt's 
tion, a 


international slee pwear promo 


windows. showed 


Italian, 


Scrices Of SIX Wie! 


chandise krenc] Swed 


inspired by 


ish, and Ivy League designet 

\ large baroque mirror was centered i 
the window above a dres ing table draped 
in tarlatan otf different colors lhe walls 
were painted light btu lhe floor was cov 
ered with a cotton rug in the ATM hade as 
a skirt on the dressing tabl lhe sign read 
“The International Bedtime Story 

Lytton s put in a series of five “Tweeds 


destinations unlimited” windows in whiecl 


thre line 


caps of ail pilots were placed on 

top ot head-sized world globes hanging from 
the ceiling lravel maps on the read wall 
and travel literature on the Hoo! completed 
thr setting bashion hown vere Coat 
hats, and accessories 

“Freshly Brewed for Spring” was the tith 
(1 another | vtton yvindoyv \ white panel 
at the back held thre large cutouts ot dit 
ferent cottee makers \ path ot cottee beans 
ambled across the pane] Irom top to bottom 
the dresse vere displaved on two mann 
quins m the toreground 


New Wall Covering 
ls Introduced 


“Contempo,” a ney three-dimenstonal 


vinyl wall covering simulating rustic briecel 


and Stone has heen 


Decro-Wall 
it will hye 


mnmtroduced by | hie 
Yonket . \ \ 


available in two desiens 


{ oOrporation, 


Dutel 


brick and Roman brick and will be offered in 
pink, turquoise heige. and white 
Indianapolis Displayman 
Injured In Accident 

Ace | (ox, vice-president and display 
director of Marott Sho tore, Indianape 
lis, 18 going about hi vork on crutche 
these days as the result of a fall trom a 


| 


ladder in which hi 
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|AUAT DISPLAY Looks 


SO REAL THAT I(T MAKES 

ME WANT To GET READY 

FOR SPRING / 
a 
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| STANDARD 3 ft. x 6 ff. 5 50 
NOW, just in time to brighten your : GRASS MATS 3 . 
spring displays—(and brighten your ) - 
budget) Art Cohen Co. lowers the | ($39.00 dozen) 
price on green grass mats—in all sizes! 13 ft.x 10 Ft. ...$ 660 Sfx 15 f....$16.50 
Natural-looking extra thick grass jay. 15% ate 4088 ape 
mats, with 72 rows of turf stitched to 13%. 30f 19.80 6ft.x 10ft 13.20 
durable burlap and with hemmed | 5» , 5 4 350 6H nS 19.80 
edges—so lush and realistic looking. | 5 % , 10 #. cam. 60tn. ten em 
All grass mats are guaranteed full size, | 24 ln. Diem $2.25 
flameproof and mildewproof. Order | 
now at lower prices! | SPECIAL SIZES TO ORDER-—ANY LENGTH or WIDTH 

WRITE TODAY FOR QUOTATIONS 

T 
PigetenesscsssccrsessesueseceessQRAD | CRAMD.MATD OO COSRATED CoLeNS TO8 

(covers approx. 40 sq. ft.—1 in. thick) 3 ft. x 6 ff. Size $4.95 each $54.00 dox 

50 Ib. carton. . .70¢ Ib. 100 Ib. carton. 60¢ Ib. Pink, Yellow, Turquoise, Black and Natural 





MAIL ORDERS 
FILLED PROMPTLY 


EVERYTHING 


810 PENN AVE. * 


IN MODERN DISPLAY 


ART R. COHEN CO. 


PITTSBURGH, PA. 





EQUIPMENT 




















SHIPPERS TRUCK SERVICE, 


inc. 


"The Motor Carrier of the display industry” 


SPECIAL UNDERSTANDING OF DISPLAY SHIPPING 
DIRECT — DEPENDABLE — RAPID — ECONOMICAL 


DISPLAYS MANIKINS 


DISPLAY MATERIALS 


on with fabrication 


EXHIBITS PROPS 


and presentation ? store displays 


Between New York, N. Y. and points in following States 


ALSO All supplies and materials used in connect: 
Alabama Georgia Maine 
Connecticut lilinois Maryland 
Delaware indiana Massachusetts 
District of Columbia Kentuc ny Mic nigean 


Florida 


I s4:558'(00 


Louisiana 


Shippers 


P. ©. Box 696 





New Hampshire 
New York 

New Jersey 
North Carolina 
Ohio 


Pennsylivan a ¥ g nia 
Rhode island 
South Carol na Wiscconsi' 
Tennessee 

Vermont 


Truck Service, Inc. 


ICC-MC.111424 
Jersey City 6, N. J. 
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cart to serve your purpose. 


HEIGHT WIDTH LENGTH 
FC27 i” 14" 27" 
FCC27—with Canopy 30" 14" 27" 
FC20 91" 10" 20" 


In White or Black finish with brass wheels 


See Your Favorite Jobber 


FLOWER CARTS 


Our variety in flower carts was never so large and so beautiful. 


We have a 


EACH 
$13.75 
19.75 
9.50 


FERRO-CRAFT, morcanrieto, Kentucky 








To Hetp You Do Better Disptays 


Let Photo Blowups, mounted Giant Prints, and lifesize cutouts 
put photo realism into your displays, backgrounds, visual aids, 
and wall decorations. 


Many Prices are Now DOWN 





Our large volume of nation-wide business and 
satisfied customers makes reductions possible 
despite rising costs 


Quality is TOPS 


EHective photography means PROFITABLE eco 


nomical display. We guarantee ours. 





New Services will Help YOU 








CHECK YOUR 
REQUIREMENTS 


BUsSTUDIOS 





IUD 123 NORTH WACKER DR., CHICAGO 6. ILL. 
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HAS 

A NEw 
PHOTO 
PRICE 
LIsT 


Just CLIP 
this ad 

and send 
for it today. 














yey) FLASHERS 
Since 1900 


orce Attention, Increase Advertising Vaive 
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DONALDSON'S, SOUTHDALE 


| ¢ ontinued from page 7 | 


brick textured vall at the leit and silvet 


textured paper on the right wall \ centel 


column 3 vhite and girdled by a bras 


chandeler type fixture \n antiqued mirror 


Vall lita} thie column creates a lo al pravnnit 


fhe sportswear shop on the third floor 1s 
ai tinygut hed by a rubberized, moulded rie ld 
stone pane! Lh aisle outside thi shoy 
has blue linoleum flooring, while the shoy 


floor is covered with beige linoleum. Brass 


direct lighting fixtures hang above the stocl 
rach Woven fibre covers the inside shoy 
alls. Once more raised platiorms along 
the maim aisle are used tor displayet Wit! 
the figures wearing teatured items 

\ well planned junior section 1s on the 
third level. The signs tor the shop are u 
blue lettered im whut the blue matching 
t| miteriors ot the cases \ right wall 1 


covered vitl blue rubberized T¢ xtured bricl 
\ light trough over the stock racks aug 
ment the lighting trom the ceiling insets 
\n mtormal display is arranged on top the 
tock cases in the department 
lhe right wall ot t 

ame level 1 covered witl antiqued ylass 
\ zg 
yray planter box at the entrance ot the shop 


ie beauty salon on thie 


old painted, wooden trellis rises trom a 


[he reat wall 1s vertically paneled im wood 
Brown and white striped linoleum 1s on the 
oor in the reception part of the salon, while 
the floor to the actual beauty section has 
linoleum checked in brown and white 

\t an advantageous trathe location on 
the second level, just inside the entrance 
from the second level ot the intertor court, 1s 
the lingerie shop. In contrast to the main 


aisle ot thre store, whict is covered with 
yray linoleum, the floor of the shop has 
blue-gray linoleum lhe upper walls of this 
shop are painted a soit blue \ column in 


th: department is also in blue, and interiors 
ol the tree-standing cases are lined in blue 
\ mannequin posed on the case top wears 
leatured items 

air corset counter 1 cle signed hoth to 
lisplay and sell lhe upper wall 1s blue 
and a projecting canopy ceiling is blue. Pale 
blue wrought ton dividers separate the top 
of the cabinet into individual display bays 
Blue Formica panels the wooden baci 
counter and the torward display cases. [he 
oor is covered with blue and gray linoleum 

\ pola bye we Carpet Cove;©rs the floor in the 


omen hao department Many shoes ATC 
displaved qt) Tree standing brass legyed 
tables, arranged on raised platforms. © 


the backwall a panel display of a tree desigi 
iwainst a tan textured wall has shoe placed 
on the leaves Wood trame chairs ar 
upholstered in gray \ brass fixture sut 
rounds a gold plastic-covered column at the 
entrance to the shop \ lighting trough ex 


| 


j ’ . 
tends around the wall 


lhe shoe department tor children 1s at 
ranved like a carousel lhe carousel unit 
ha blue plastic-covered cats ome hig! 
ind me low tor ditterent ize childret 


Steps lead uy) tes thee carousel ()yverhead 
are vari-colored mesh panels, finished wit! 


a white tramework overhanging the edge a 


i re | 

fhe word “Layette’ 1s spelled out in dit 
ferent colored letters on diapers suspended 
treo tiie heaks (7 TW storks Lt ountet 


DISPLAY WORLD 


bases for this department have pink and 
white stripes, while the backwall is in blue 
Merchandise is displayed on open shelves 
tor self-selection, and also arranged behind 
the counter for sales person service. 

A novel shop located near the escalators 
on the middle level is a stationery section. 
Wood panels form a tan colored wall with 
a row ot direct lights attached to it. Glass 
shelves create a flexible unit on which fea 
tured, seasonal merchandise can be dis 
played Specially designed fixtures show 
typewriters, pens, and stationery. The wall 
is done in blue and there is mottled blue 
linoleum on the floor exposed areas ol 
the cases are painted blue, with the excep 
tion of wood panelings 

The men’s departments on the middle level 
combine wood paneling with the predom: 
nant blue. Low white simulated brick walls 
separate the shop from the center aisle 
Also, brown linoleum Covers the floor ot the 
department. Prominent displayers line the 
main aisle, each lighted with individual 
spotlights 

Plastic pull-out drawers in the backwall 
of the shirt division serve a two-told pur 
pose: they permit upright display of indi 
vidual shirts each with a necktie thus 
showing the customer a complete assortment 
of available merchandise, and they hold the 
stock of each displayed shirt in separate 
plastic units. Additional shirts are displayed 
on torso forms on the upper ledge and still 
other shirts are in glass enclosed cases. Lp 
per walls are wood paneled. The inside ot 
the counters are painted light blue and 
lighted with daylight-blue 

on the lower level of Donaldson's are lo 
cated the housewares and home turnish 


— 


ings, toy, and sporting goods departments 

(‘ounters in the housewares section are ol 
blue-green Formica set in white trames 
Pillars are ot the same blue-green, as are 
the rear walls, which are accented with 
darker tone, blue vertical stripes lhe 
floor is covered in blue-green linoleum 

The china shop carries out the open dis 
play idea. Walls are painted in the pre 
lominant blue, and merchandise is arranged 


on glass shelves supported by black metal, 
vertical uprights. Decorative white metal 
reflectors are suspended over the shelf dis 
plays. Corrugated clear glass vertical panels 
separate the different china assortments 
(‘ounters are in light wood lhe various 
display units have white Formica trim and 
white legs, with glass supports 

(ypress planking 1s used for the wall of the 
silverware shop. Keyhole slots permit ad 
justable glass shelves to be attached as 
needed. A punched light trough extends 
the full length of the shop over the shelves 
Table settings are arranged in the center 
aisle, and specially designed cases display 
merchandise to good advantage 

Blue pertorated hardboard walls in the 
toy shop create flexible and easily adapta 
ble surfaces tor display. Movable shelves 
can be adjusted for various seasons and 
various types of merchandise. A _ shingled, 
cream colored overhead roof with cut-out 
letters spelling the word “Toys” distin 
guishes the shop. Additional stock 1s car 
ried behind swinging doors 

The sporting goods department has a wood 
trim An overhead weathered wood panel 


| Please furn to page iy | 
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ze Feate? | SPEED----SIMPLICITY 
"LOW OPERATING COST----LONG LIFE 


| Used since 1934 by leading national chains. 
Many have from 50 to 500 or more in use. 


MODEL “A” 


Furnished with printers 
metal and wood type. A 
precision built press which 
will last a business life- 
time. 


MODEL "B" 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 
quality signs at low cost. 








MADE IN THREE SIZES . . . WRITE TODAY | 
FOR SAMPLES, CIRCULARS AND PRICES The “SIGNPRESS SIGNSHOP" 
COMPLETE AS ILLUSTRATED pecee $395.00 


DISPLAY EQUIPMENT CO. including Model 81422 SIGNPRESS 
BOX C-144, ADRIAN, MICH. OTHER UNITS AS LOW AS $148.00 








Munsingwear, Inc. Madison Ave- 
nue Showroom Window used a 
Nita Opitz Display Company hand 
painted background to achieve a 
mid-summer nights dream for 
their kool nylon stockings. With- 
out the hand painted background, 
it would have been just another 
display ... with the hand painted 
background it became alive .. . 
stopped traffic . . . sold merchan- 
dise. Why don’t you tell us what 
ou want and let us submit 
sketches at no extra charge . 








a so nae ae nan 


HAND PAINTED DISPLAY BACKGROUNDS |_| 
24 TAILORED TO YOUR SPECIFICATIONS 


Tell us what you want and we will 
submit sketches for your approval. 








Prices start as low as $25.00 for a seamless 
paper panel 9 feet by 6 feet using 2 colors 


CALL...OR WRITE TODAY! 


207 EAST 43rd STREET, NEW YORK 17. N.Y 

















MUrray Hill 7.6842 
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4 
Your Displ. ays 
SELL MORE 


Color attracts customer attention .. . 
Enhances displays and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powerful selling tool. 


You Can Dolt BEST with 
BEST acromene COLOR WHEELS 


Unit consists of a 13° diameter plastic fiiter 
wheel having longer lasting, richer looking, 
plastic colors of red, blue, green, amber and 
straw Revolving wheel is powered by 110 
volt, 60 cycle, self-starting synchronous motor 
Unit includes rubber cord and silver and bieck 
wrinkle finish. Excellent where controlled auto 
matic color changes are desired in places such 
as: store windows, night clubs, interior dis 


Ae ballrooms, theatres, et< $22.50 


Prices Do Not Inciude Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICES Co., Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 


84.00 Per Column Inch 
CASH WITH ORDER 
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(Continued from page 14) 


history of display there has ever been a case 

of rejuvenating a display department on a scale 
to compare with that undergone by Montgomery 
Ward & Co. during the past year or so. When the 
shake-up in management came about, one of the 
first steps undertaken was to inaugurate a 
healthy display program -- something which had 
been sadly lacking. This meant more staff, new 
mannequins and fixtures, better planning for the 
965 stores in the chain, and a change in interior 
display policy which permitted showing from one- 
third to one-half more merchandise in the same 
space. 

J. C. Schofield, who is in charge of store 
planning and display, and other executives of 
Ward's asked a number of mannequin firms to set 
up in Chicago a complete exhibit of their 
products. The result looked something 1ike a 
Display Market Week all in one room, and from 
this showing Ward's purchased its new figures. 


The number of employes in the display 
department has been quadrupled and now is around 
200. The art department jumped from three 
employes to 16. Store fixtures are now designed 
in a section set aside for that purpose, and the 
chain has them made up to its own specifications. 
The size of the display department has been 
trebled to 75,000 square feet. Two and one-half 
times as much display material is now shipped 
monthly from headquarters in Chicago to the 
various Ward stores. And finally, the practice 
followed by other chains of using tiered displays 
over the counters was adopted and this meant that 
the amount of merchandise exposed to the shopper 
was increased tremendously. 


Ward's may have seemed the Rip Van Winkle of 
the retail field for a long time, but now it has 
awakened with a vengeance -- with the emphasis on 
display... 

DYNAMIC DISPLAY, which is in its third 
edition, started off the new year right with the 
largest individual order ever placed for the 
book...45 copies ordered, believe it or not, by 
the special services section of the army's First 
Cavalry Division!... 

Cordially yours, 


 ? wee 


DISPLAY WORLD 



































EASILY BUILT, LOW COST UNITS —— 
FOR THE SMALLER STORE Tee, t» her catamen, “DER 








nd and on uses of 


Joanna to the thousa without @ 
" nikon et alons 
[Continued from page 31] ie’ “en “Don't try =e They save —_ 
paper tring the paper ke and hasten 
. n pe . tase . 
(1D) I his eye catching unit can be cut out staple PER elimiumate rng thru the pape 
, , and guns shoot sap" They ™ ork equally 
ot wall board. with lengths ot actual dress T hes erial 





' similar mat 


Joanna Seryher 


goods material pasted on to it to tie in with 
a window featuring new lines of seasonal 
piece goods and the like The figures can be 
held in an upright position with lengths of 
thin wire attached to the window ceiling 
grille 





(i.) In this case, a few lengths of on-hand 
pine board were put to good use to form this 
unit specially designed to be used in a men’s 
work clothing display Paint the assembled 
unit with a coat of red lead 







(Fk) This unit can also be assembled from 
on-hand lumber and another piece of the pet 
forated panel, and can be suspended from th 


HANSEN 


| ONE HAND TACKER 


ceiling and be used as a functional center piec 





SAN FRANCISCO DISPLAYS 


[Cc ontinued from page 24] 


MISS STRYKER SAYS Here's where you can use paper to advantage for display as 
window backgrounds, floorings show case linings platforms for covering props decorat 
ing interior shops, for giff wrapping She adds Paper has two great assets: |. It's 
inexpensive. 2. it's easy to use 


mannequins and full length forms for dresses 
and suits, and half-lengths for fur pieces 
kor one group of windows, not pictured, 
Seamiess paper, available in plain colors in very wide widths, is 4 labor and money 
saving substitute for paint You can easily change a whole background to suit your 
merchandise. Change it more frequently than you ordinarily think of doing. Change is 
always good. Use your sfapie gun 


low long narrow tables carried the accessories 
with the balance placed on the floor, usually 
near the fashions displayed. In each window 


The staple gun most extensively used, and mentioned by Miss Stryker, is the HANSEN 
—~ it saves time and temper, and eliminates tackspitting, losing tacks and hitting fingers 
Besides, it's much faster. If you havent a modern HANSEN. be sure to get one 


WATUNT 


and ftashions from formal to casual to suits — 5041 RAVENSWOOD AVE. CHICAGO 40, ILLINOIS 


were on display ( lever read rs done to appcal 


one or two framed photographs were suspended 
from the ceiling with a hand-lettered wide rib 












bon sign describing the scene attached to it 





Interspersed among these photographs was the 
cover used for that issue by Holiday magazine 


(olor schemes of many hues and _ tones. 








like a magazine with the cover turned back 
told their message in each window 

The other stores observing the promotion, 
not represented pictorially im this article wer 
Atkins, ¢ ity of Paris, |. Magnin, Joseph Mag 
nin, Kansohoft’s, and Kahn's and Capwell’s 
m Oakland 

The observance was made offical by a 
proclamation by Mayor George Christopher . i} in 
and the program was sponsored by a civi Displays si G.-- 
committee appointed by the mayor. (Cooperat 
ing in this week-long event were the Chamber 
of Commerce, Ketail Merchants Association, at 
Retail Dry (,o0ds Association, Convention and | 
Visitor's Bureau, Downtown Association, and 
the Fashion Group. Hal March of the “$64,000 
Question’ was the master-of-ceremonies for 
the opening fashion show at Union Square 

[his 18 a semi-annual event with excellent 
results for the retailer and manufacturer, and 






has gathered momentum with every showing ad Everybody eyes 
displays using Forevergreen 
78", the world’s most 
realistic display grass mats 
They are so life-like 
... Supremely beautiful 
in green or colors... 
velvety smooth ...no unsightly 


it has developed into a civic feature of great 
significance 


Extra Large Plastic Sheets 
Introduced By Rohm & Haas 


Announcement of the commercial avatla 






bility of extra large cast acrylic sheets has 







been made by the Rohm & Haas ¢ ompany 
. : ’ ) arallel rows... level surfaces ...no 
Philadelphia. Called “Plexiglas RL,” the P 


iis sheets: dee ataiinble tei: cleus ue.t0 © ; imperfections or lumps ... mildewproof and 
by 10 feet in both colorless transparent and re resistant. Order standard or special mats 


translucent colors. This is the first time or in rolls. Carried by all leading jobbers. 
colored sheets have been available in sizes 


larger than 5'4 by 8” fee The new sheets 

i & dented tae 4b 8 canoe Sot | THE JOSEPH M. STERN COMPANY 
almost double that of previously available World’s Largest Manufacturer of Decorative Grass 
1968-74 East 66th Street + Cleveland 3, Ohie 


sheets | 
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fruits, ferns, and foliage. 


needed for display work. 
displays now . 


Breath-taking 
Easter Displays With 
Calart Creations 


Yes.. 
less selection of artificial flowers, 
Each piece is skillfully and 
realistically fashioned to provide all the best qualities 
Plan your sales-making Easter 
. order your Calart items today! 


CALIFORNIA ARTIFICIAL FLOWER CO. 


400 Reservoir Ave., Providence, R. |. 


. Calart offers you a match- 











PASTEL SHADES 
FOIL — FOIL PAPER 


FULL RANGE OF COLORS 


Sample booklet on request. 


° 
ALUFOIL PRODUCTS CO., INC. 


15 FERRY ST., N. Y. 38, N. Y. 








GLAMOURMESH 


NEW! SENSATIONAL! 
ELEGANT! 


48" Wide — Gold — Silver 


Buy Direct 
ALSO COLORED BURLAP 


VAN ARDEN FABRICS MNERS. 


110 Merrey Street, New York 7, N. Y. 














Clean Up for Easter with 


it Cleans Clean” 
Order from your display jobber 
A product of BONTEC LABORATORIES 
1350 Watson Ave, Wilmington, Calif 











USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$4.00 Per Column Inch-—CASH WITH ORDER 
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Better ‘Visual Relations" 
Seen By Designer 


1 hye tremendou potential bol ales and 
good-will of every corporation’s “visual 
asset is transtorming § the evaluation ot 


these asset into a top management 


\rens., 


industrial designer 


Pure 


tion, according to Ilemont noted 
New York City 

Participating in a 
tional \ 


Produces 


\ren 


the Na 
Display 
(olumbia University Club, 
that 


meeting ot 
ociation (jl Permanent 
at thy 
stated 


modern Management 1s 


mierea mpl aware that companies visual 
assets and liabilities do not remain static 
im the midst of changing markets and con 
sumer demand “In tact these assets de 


mand of management the ate constant 


attention and evaluation ii’ Corporate hnan 


Cial a ets.” te asserted 
Ira thee past 


leave cle 


tended to 
Arens 
a Cot 
atfect the 
whole sut 
| detect a nation 

a trend toward 


executives have 


iwn decisions to others.” 


remarked “Lhere wa a time when 


did not 
Company aS a 


poration visual tront 
wellare ot thre 
that has 


trend an the 


today changed 


wide making 
continuous top consideration 


ct ats 


Management 


‘visual public relations’ which include 


not only products and packages, but every 


aspect of a company’s dress including offices, 
lactory areas and lunchrooms through to 
trucks, 


shipping cartons and even uniforms of per 


trade-marks or insignia, letterheads. 


Scoritie | fn 


Plastic Panels Feature 


Built-In Metal Mesh 


\ new line ot glass fibre-reintorced plasti 


panels teaturing embedded aluminum or 
steel diamond mesh has been announced by 
the Resolite Corporation, Zelienople, Pa. The 
ottes 
unusual architectural design possibilities 
(Called the 


have high impact resistance due to the metal 


metal-remtorced translucent panels 


“Security Junior’ new panels 


mesh remtorcement. In aluminum, the panels 


consist of O81 gauge expanded aluminum 





sheets 


flat 


mat. 


embedded in 
“Fiberglas”’ 


1'4-ounce 


using 
In steel, the panels con- 
sist of 16-18 gauge expanded steel embedded 
in similar flat sheets. 

The plastic sheets are available in clear 


and in five colors ice blue, pale green, 
yellow, sky blue, and coral. They can be 
had in lengths of & or 10 feet and in widths 


of 1, 2, 3, or 4 teet. 


Dodge Adds Second Story 
At Auto Show Display 

One of the highlights of the National 
Automobile Show at the New York Coliseum 
was the two-level Dodge display, 
said to be the largest exhibit ever built for 
Strong enough to support 


massive 


ar indoor show 


three automobiles and more than 300 people 


on its upper deck, yet light enough — 20 
tons for efficient handling, the 23- by 76- 
foot exhibit was constructed entirely ot 


aluminum. When disassembled the display 


is bundled in packages, the heaviest ot 
which 500 pounds can be handled by 
four men Two 4-foot flat-top trailers 
transport the disassembled exhibit. To re- 


assemble the exhibit requires a team ot ten 


men working 24 hours 


Starer Returns 
From Europe 

cu) 
Fourth 
Irom an 


737 North 
returned 
took 


and 


Displays, 
street, Milwaukee 4, 
extensive trip 
italy, Germany, 
lle reports contacting new sources 


Starer, Stare! 
has 
which 


Austria, 


buying 
him through 
ran c 


for unusual display items 


COMING UP! 


Spring Clean-Up March 1-31 
National Home Improvement 

Month March 1-31 
Red Cross Membership and 

Fund Campaign March 1-31 
National 4-H Club Week March 2-9 
Girl Scout Week March 10-16 
Spring Millinery Week March 10-16 
St. Patrick’s Day March 17 


National Wildlife Week March 17-23 
Camp Fire Girls Birthday Week March 17-24 


National Hobby Month April 1-30 
Army Day April 6 
National Baseball Week April 6-13 
Pan American Week April 8-14 


National Do-It-Yourself Week April 16-23 
Easter Sunday April 21 
National Garden Week April 21-27 
Hardware Week April 25-May 4 
National Baby Week April 28-May 4 


Child Health Day May 1 
Correct Posture Week May 1-7 
United Cerebral Palsy Month May 1-31 
National Family Week May 5-12 
Let’s Go Fishing May 11-18 
National Frozen Food Week May 11-18 
National Luggage & Leather 

Goods Week May 11-18 
Mother’s Day May 12 
World Trade Week May 15-21 
Armed Forces Day May 18 
“Buddy” Poppy Week May 19-31 
National Cotton Week May 20-25 
Memorial Day May 30 


(Names and addresses of sponsors of 
promotions involving the foregoing will be 
sent on request to DISPLAY WORLD, Cin- 
cinnati 1.) 
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POTTERS 
SILVER GLASS TINSEL" 


UNMATCHED FOR SPARKLE... TRULY ECONOMICAL 


the note 
that brings 
your displays 


to attention 


Nothing, but nothing, can match the sparkle of silvered giass.. . 
in silver or in your choice of colors. 
*k Also available tarnish resistant (silver only), 


And, for displays that glow in the dork, ask abou! 


Potters Reflective Spheres. 


AVAILABLE FROM YOUR JOBBER, OR 
WRITE FOR SAMPLES AND NAME OF NEAREST JOBBER 


POTTERS BROS. INC., Carlstadt, N.]. 





NATIONAL ASSOCIATION 
OF DISPLAY INDUSTRIES 


She Ewhhm... Wi Symi 
PROGRESSIVE MERCHANDISE Me Ses tH Ms fl. 


PRESENTATION 





hort A is eid 


NESE J'\ BSG ANG LON moras © Fisesvam | INOW NT EG 
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NEW, ENLARGED 


Display World 





The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 


Copies can easily be inserted and removed. 


ng emma 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI J, OHIO 


each postpaid 

















54 





Point-Of-Purchase: Point-Of-Profit 


By FELIX W. COSTE* 
Vice-President, Coca-Cola Company 


) ibject, “Plo lo Make The Pornt 
(ot-Purchase \ Pomt-Ot-Profit is 

a loaded on | teel like Im up 

here m that tsolation booth and tossed the 
Mo4.000 question (jniy this 1 Vor se this 
the one billion dolla question | hat 
rough thy current annual amount 
pent by advertiser on pomt-ot-purchase 
miaterial in one torm or anothet And that 
must the Louoited State igure ()verseas 
operation Are anothes tory Hlowevet 
many ot the problems encountered abroad 
are the same as we tace right here im thts 
country Kkegional differences m the various 
ATCH ci] tive yvorlid dont alter thr basi 
approag toy thie Number One \dvertising 


\nd that is what pomt-ot-purchase mate 
rial 4 venerally conceded to be | don t 
Vanit to vet Hite a dehate on thas score 


lo me, it a kind of chicken-or-egg argu 
ment or the old Abbott and Costello rou 
tine of “Whos On First 
\ | i if thie question of "Whos On 
lirst is only a matter of historic interest 
lL ndoubted|s pomt-ol purchase is the oldest 
advert iv medium Raoilp hack to prin 
live man making i crawls on the walls 
of his cave lhat is, unless you include 
ord-ot-mouth advertising which, un 
doubtedly, would give primitive woman thy 
| edge 
Most advertise today, | believe, ar 
concerned with achieving the kind otf bal 
ance Aone thy Variou advertising media 


that wall best olve the marketing cond) 


trons encountered by ther product “Whos 
Con bearst depends on the stage of market 
ig development 

In the first vear ot our busines for e»% 
amiple the Coca-Cola ¢ WNpAany spent +4) 
on advertising all told Slo on newspapet 
msertions, and $30 tor oslcloth signs outside 
the pomt-ol-pure hase \nd that was a con 
wlerable expenditure yernitlemen, im propor 
tion to sale (only 25 gallons of syrup were 
old that first year Such a percentage ot 
advertising to sales would never get by our 
hnance committee nowadays It probably 


vouldn’'t have then. had the tounding tathers 
not sensed some kind of tuture tor the prod 


ict toca { ola 


lhe bottlers ot Coca-Cola who, as you 
probably know, conduct independently-owned 
and independently-operated businesses 
will spend an equivalent amount in 1957. This 


doe: rheot ane luce thre ove! scas expenditures 


which, by all counts, continues to make 
(oca-Cola “The Most Widely \dvertised 
Single lrade-Marked Product In lhe 
World. 


liow thes advertising dollars are propor 
tioned ain ditterent bottlers’ territories de 


pends agaim on the stage ot marketing 
development the marketing conditions en 
countered in the individual localities Sut 


by and large and across the board we esti- 
mate that roughly one-third otf our total 


Address. Sales Executives Club and Point-of 
Purchase Advertising Institute, New York City 


advertising dollars will be spent on point-ot 
purchase material in 1957 

lhe percetnitage Was much higher. OT 
course, m the earlier years of our business 

hetore the zooming circulation of national 
magazines, newspapers and Sunday supple 
ments, betore radio and television, outdoor 
and transportation advertising. This does 
not mdicate less faith in the poimt-ot-pur 
chase medium, but again emphasizes that 
halance necessary lo todays advertiser 
among so many means of communicating 
with the buying publi It is simply the 
obvious matter of not expecting any one 
medium to do the whole advertising job 
or, rather, of getting the most out ot each 
medium and the proper balance in the adver 
tising program 

I'm sure all of you have at some time 
or another had certain suspicions concern 
mig the possible waste ol certain poimt-ot! 
purchase material 

I'm sure all oft you have been inclined to 
believe under certain circumstances that 
there 1s a point of no return in respect to 
certain Campaigns gompg out to retail estab 
lishments 

In the past, the absence of audit has put 
pomt-ol-purchase advertising at a disad 
vantage when contronted with the readers, 
listeners, and viewers statistics put forth 
by other media. | am sure we all applaud 
the efforts ot the Point-Of-Purchase Adver 
tising Institute and the Association of Na 
tional Advertisers in the completion of the 
study announced today 

lnquestionably, these efforts will go a 
long way in quieting the hazy speculations 
whether and what pieces do a better selling 
job in the retail outlets, and why 

Indeed, it would seem that the oldest 
medium ot advertising is rapidly coming of 
age 

Periodical audits definitely should prove 
ot value to advertisers first, m getting 
good material second, in getting that ma 
terial to the field and third, in getting 
and keeping that material in a selling posi 
tion 

You will recognize, of course, that these 
are the three basic problems in making the 
poimt-ot-purchase a point-ot-profit 

Tm the present absence of complete audit, 
I must speak without statistical proof. Fur- 
thermore, | must speak strictly trom the 
experience of the Coca-Cola Company and 
the bottlers of Coca-Cola realizing that 
our procedure concerning the point-ot-pur 
chase may be somewhat different in certain 
respects than others 

Certainly the first profit problem getting 
good material is one on which all adver 
tisers should agree We should further 
agree that the quality of material nowadays 
is good, generally speaking — certainly it 1s 
better than ever before, whether you deal 
through a production house or a creative 
house; the Coca-Cola Company avails itself 
of both types of services 


[Please turn to page 59] 
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Medal To Richt 
Hk. gold medal for the best entry re 
ceived during January in DISPLAYS 
WORLD'S 


International Display ( ot 


test for 1957 has been awarded to Heinz 
Richter, display director of Kaufhof, Frank 
fort, Germany, for the display pictured abov 


essentially extremely simple i 6©1ts execu 
tion, an impression of great depth and excel 
lent perspective ts obtained by an easily dupli 
natural bare branches 


cated display device 


were used in the foreground, repeated by 
smaller twigs on the upper part of the bach 
wall. creating the feeling of looking across 
a large field The two trees on the backwall 
were cutouts and placed several inches away 
from the background for added depth 

Phe 1957 contest, as in previous yea&rs will 
continue throughout the entire 12-month per 


od and is open to any displayman anywhere 


it thre world It is Hot necessa©ry to We “4 
subscriber te DISPL. \\ WOR 1) it) ordet to 
compet rhe contest has YY difterent classi 


ncations, making it possible for display people 
in practically any kind of enterprise to enter 


At the conclusion of the contest on December 


3ist of this year, entries m each classification 


will be judged; gold, silver, and bronze medal 


will be awarded for first. second, and third 


places, respectively, in each classification. First 
carry with it 


place in each division will 


three points, second two, and third one 1 he 


person who sCOTCS the highest number of 


pomts in the entire contest will receive a 


beautiful gold plaque as sweepstakes prize 


—Selected as the best contest entry received 
during the month of January is this display 
by Heinz Richter, Kaufhof, Frankfort, Germany. 
By a simple display device it provides an ex- 
cellent impression of great depth and perspec- 


tive— 
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and the next three hig tye t vill receive ré 


spectively, gold. silver. and bronze plaque 


lhe contest which was conducted m T956 


had a total number or entries 


Amounting to 


4 6005. comme trom all Darts of the world. [hv 


top award, the sweepstakes prize vent to 
Harold McLaren, Phe Bon Marche seattle 
hirst place was won by Earle W. Pratt 
STrOUSsS Hirshbere Company Youngstown 
(Ohio: second went to | Howard Schav vier, 


lhe Crescent, Spokane, and to Tom Comers 
ford, Lit Brothes Ihiladelphia vhe tied 


and third place Wa won by H ittard. Kaut 


hof, Darmstadt, Gsermany 
\s IT} past VCadal each month il vo crlal medal 
will bye 


during that period Or time | bv ‘ 


presented for thy best entry received 
monthly 


awards have rid) hearime jt) thy final re uit 


tntry m the affair is made by meats of 
black and white photograp! preterably & by 
lO inehe m size. although smaller on vill 


Victures mitist hy unmounted 


(in the hack of the 


bye accepted 


photograph 


listed the a) playman s Piatiie nis store city 
address. and thi Classification under vhich if 
is to be entered NO photographs wall be 


returned, and all entries become thy property 


of DISPI \ \ WORT 1) ror lis al sf*e*t) i? 
\ complete listing of the classifications and 


rules will be found elsewhere in this issue 











NEW 
Brass Plated Millinery Heads 


18" high $6.50 ea. 
24" high 7.50 ea. 


We also have 


Glass Millinery Heads 13.50 doz. 


@ tf fe Display a 


293 SEVENTH AVE.. NEW YORK CITY 1 


$72.00 doz. 
84.00 doz. 











hould be 





CHECK THE ADDRESS 

Subscribers are cautioned to check 
their address as it appears on the envel- 
ope which carries their magazine each 
month and if not correct in every detail 
they should immediately notify the pub- 
lisher, indicating the necessary correc- 
tions, if they want to be assured of 
having their copies delivered. 

















Colloid Treated Fabric 


Today's Most Flexible and 
Preferred Medium for 
Outdoor & Interior Displays 
Outmodes Papier Mache 


DIP IT! DRAPE IT! 
SHAPE IT! 


Write for Literature of 


This VW onder-working Plastix 


Ben Walters inc. 


156 7th Avenue, New York 11, WM. Y. 
Algonquin 5-2308 


lJistriputor { } / { anada / , 


f ountrie i} f i ind f gad inde fy 


| wie Mark i ( elastic ¢ 
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TURNTABLES 


Heres another Macton 
engineering feat. 
within a 14 foot turntable! Each 
of the six Mercury outboard 

motors revolves INDEPENDENTLY 


from the large turntable. 





Our creative engineers are at 
your beck and call for any type 
of custom-design turntable. 

We also carry a complete inven- 
tory of stock turntables. 


Write for Catalog 4-d today. 





MACTON MACHINERY co., 
STAMFORD, 











Keep LOW NECK 


will fit your present plastic hangers 





| Gross 


Shipped FO # New York City ( 


Kesule Lisplays- 350 West 31st Street, New 


\\ > 5 em on .« Hangers 
with STUARDS GARMENT STA-ONS* 


Made of Pliable Latex Rubber 


Easy to apply . » Tekes only a@ second 
Apply Sta-Ons to your Low Neck dress hangers 


Will Not Soil Fabrics 


KEEP YOUR LOW NECK 
DRESSES ON THE RACK 
.. « NOT ON THE FLOOR 


PRICE LIST 
2 Gross Box 








York City 1 





FOR BETTER, QUICKER, LOWER 
COST SIGNS 


USE PRESSURE SENSITIVE 


POST-ON LETTER 


\ ATTRACTIVE « DURABLE 
TES PROMOTIONAL, DIRECTIONAL, INFORMATIVE AND PRICE SIGNING 


- ® Easy to apply on any clean smooth surface 
'_ 2%", 4", 6 available in gothic 
® Colors — Red, Yellow, Black and White 
@ Other styles and sizes available, ask for samples and prices 


POSTER PRODUCTS INC. 


340) W. DIVISION ST. * CHICAGO 51, ILLINOIS 


@ Sizes —13 











Spring coming up — 
Catalog coming up — 


Got yours? 


THE MULDNER COMPANY, 


197 Bridge Street Brooklyn |, 





Opportunity Exchange 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 


4.00 Per Column Inch-—-CASH WITH ORDER 
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Awards Are Announced 
In McGregor Contest 


Three stores have been awarded the grand 
national prizes in the “Anti-Freeze” window 
display contest sponsored by McGregor- 
Doniger, Inc., manufacturer of men’s sports 
wear. The Emporium, San _ Francisco; 
Brandeis, Omaha, and Black, Freidman & 
Winston, Tuscaloosa, Ala., were selected as 
the top prize winners from among entries 
submitted by retailers in all sections of the 
country, it was announced by Al Morse, 
McGregor's advertising director 

The display managers of each of the three 
stores were presented with Bendix washer 
dryer machines 

Winners of the contest were chosen by A 
three-man jury composed of Edward Engle, 
National KRetail Dry (,00ds Association, 
louis Rothschild, executive director ot the 
National Association of Retail Clothiers 
and Furnishers, and R. ¢ Kash, editor, 
DISPLAY WORLD 

In addition to the top prize winners, 36 
other stores throughout the country won 
special awards for their entries. The dis 
play managers of all of these stores will be 
presented with Princeton mutation stoles 

The display contest was sponsored by 
McGregor in connection with the company’s 
fiive-page, full-color promotion in Life maga 
zine on the “Anti-Freeze” jacket 


New "Graforel" Faces 


_ Added By Grace 


(;race Letter Company, 77 Fifth avenue, 
New York City 3, importer of “Graforel’ 
cork letters from france, announces that 
six new faces are now available to users 
ot display letters. Among them is “Senor,” 
which is a modified Gothic tace with a 
somewhat Spanish feeling Another 1s 
“Galion,” an extended face with serif. <A 
third is “Antar,” an extended itali 

lighteen different faces are available, with 
sizes ranging trom ya-inch to 4 inches high, 
with larger sizes available on special ordet 
The new taces also are ready-gummed and 
need only to be moistened to stick to any 
clean, dry surtace. Literature and samples 
will be sent on request 


George Magnani Dies; 
Well-known Sculptor 

(,eorge Magnani died recently of a heart 
attack at the age of 71 kor a number ot 
years he operated his own mannequin firm 
in New York City under the name ot 
Magnani Mannequin Company For the 
last six years he was head sculptor and 
designer at Goldsmith & Sons, ot the same 
city 

Hie is survived by the widow, Georgina, 
and a daughter, Mrs. Elena Bonfigho. Fun 
eral services were held in Hyde Park, N. Y 


on flanuaryv 2] 


Silvestri Heads 
On Long Trip 

(;,eorge Silvestri and Bernard (,orman, 
of Silvestri Art Mtg. Company, Chicago, 
are on extended foreign trips Silvestri, 
accompanied by Mrs. Silvestri, is on a 
combinatrom vacation-business trip to the 
Far East. Gorman is on a _ business trip 


| to eight luropean capitals 
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Bridgeport University 
Starts Exhibit Course 


A program to develop students for ente: 
ing the field of professional exhibit produ 
tion and design has been inaugurated by the 
University of Bridgeport, under the spon 
sorship ot the New York (haptet ot the 
Ikxhibit Producers and Designers Associa 
tion 

Hugh Hood, of Design Built Studios. 
educational committee chairman, states that 
consideration 1s heing given to starting simi 
lar courses in other universities 

in initiating the program at Bridgeport, 
the tollowing members of the association 


have volunteered to address the class on 
these subjects “Introduction to the exhibit 
business as a whole.” Leslie Levi, Ivel Con- 
struction Company; “Trathe control and the 
proper use of materials,’ Harold Black, 
Harold Black Exhibits: “Engineering recon 
struction of exhibits,’ Harold Lightman, 
Mastercraft Associates: “Merchandise as it 
pertains to exhibit design,” Phil Good, De 
sign Built Studios: “Animation ot exhibits,’ 
Harold Post, Display Workshop; “Sum 
mary,’ Peter Corn or Belmont Corn, The 


Displayers, In 

“The value ot protessionally designed 
and produced exhibits 1s widely recognized 
as a vital part of American business,’ a 
cording to Harold Lightman, ot Mastercraft 
Associates and president ot the New York 
(haptet 

“The association, with its nation-wide 
membershio, has established high ideals and 
principles. With the industry growing In 
essential that well 


leaps and bounds, it 
trained personnel be developed to fill its 
ever-increasing needs.” 


Winston Jones Dies 
On Business Trip 


Winston Jones, display director ot ‘The 
May Company, Baltimore, died suddenly in 
New York City while attending Display 
Market Week in Decembet While visiting 
a local showroom he complained of teeling 
ill and shortly thereatter called a cab and 
asked to be taken to a hospital He died 
there within a tew minutes after arrival 
from a combination of pheumotita and a 
heart attack Having no papers on him, it 
was 48 hours before his identity was estab 
lished through fingerprints 

Formerly with ‘Thalhimers, Richmond, 
lones came to New York City almost exactly 
ten years ago and became display director 
of Franklin Simon & Co. He left this posi 
tion about a vear ago and joined the Balti 
more hrm 

He is survived by the widow and a 
daughter 


New Catalogue Available 
From Stensgaard 


An attractive and lavishly illustrated cata 


logue showing many ot the firms line of 
vacuum moulded plastic display items ha 
heen released by W Stensgaard & 
Associates. Inc... 346 Nort! hustine street 
Chicago 7, and will be sent free on request 


Venetian dy} 


Included are a hiew frenc! 
mensional backdrop, reproduction of glass 
mosaic glazed tiles, golden organ pipe 


\ witorian porch decor and many othe r items 
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Manufacturing Specialists in 


DISPLAY RACKS AND SCREENS 
204 MERRICK ROAD LYNBROOK, N. Y. 


LYnbrook 3-6612 


DAY-O ...THIS IS IT!...THE 


“ORIENTAL 
FLAIR™ 


In Display Screens 


Use as many sections 
as desired 
s 


LOOK FOR 
THIS SEAL 





OF QUALITY 
* 


Send for free circular 
DW.3 

RP. and the name of your 

nearest distributor. 


Immediate response to 
inquiries. 











ALWAYS USE 


EATON GRASS MA 


YOUR ** Q”’’ 





TO QUALITY 


First quality at best mat value in most complete 
line of sizes and shapes on the market. See your 


jobber. 





EATON BROTHERS C 


ORPORATION 


HAMBURG, NEW YORK 











DEKOPHANE 


The ‘‘Wet Bond'’ Cement 


1 qt. Postpaid — $4.75 
The Pearl Pigments Corporation 


424-432 Cottage Piace, Piainfield, New Jersey 





FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write tor Cateleg 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 
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GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS SECOND 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Dispiey 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Dispicy 
Principles of Contrast 

How to Master the Space Preblem 
Preparatory Work 

The Window Pian 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Celor 

Paints. Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


Endorsed by the country's 
foremost display directors. 





EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 

. it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure quide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work — in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws treely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 


Cee SS SS SSS SS SSS SSS aeee 

® DISPLAY WORLD. Cincinnati 1, Ohio 

[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 

|] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year. for 
which $14.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada, $1.00 additional.) 
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POINT-OF-PURCHASE: 
POINT-OF-PROFIT 


[Continued from page 54] 


The good quality ot material generally, 


however, raises a question beyond the design, 


the art work. the reproduction Is 
able to the 


a program ot 


t accept 
have 
tor all 
betore it 1s 
the 


retailer ’ So we 
field 


purchase material 


works In 


set up 
testing pomt-ol 
the 


retailer 1s 


put in 


Ou experience, 


more susceptible to material that provides 
a service over and above selling our prod 
uct alone In othe words hye Is more 
interested in campaigns that sell related 
food items as well as Coca-Cola 

You've heard the figures many times, I'm 
sure But there 1s something ever provoca 
tive m the tacts that there were only 936 
national advertisers in 1939 compared with 


currently 
1939 Corti 


5000 advertised brands now 


3 000 national advertisers 


1.659 


ove! 


only advertised brands in 


pared with over 


[hese figures show the phenomenal growt! 
ot competition tor advertising space in the 
retailers’ places of business —all with bet 


ter material, good material, quality material 


SO, Is at acceptable to the dealet ' §« 


a vital question nowadays Display s the 
thing im successtul merchandising In the 
space competition that ts so acute, many 
advertisers are torced to rely on the prod 
uct-package alone —and the improvements 
in product-package design are testimony to 
this tact 

In the Coca-Cola business, we dont teel 


we sell a product so much as we sell an idea 


retreshments, hospitality, good times, 
social acceptance, the sign of good taste 
We and many of you have proved con 


clusively with tests in retail establishments, 
time and time again, that the same identical 


display will sell trom 15 per cent to 250 
per cent more Coca-Cola when that dis 
play has a point-ot-purchase sign on it that 
conveys one of these ideas Naturally we do 
everything possible to invoke the retailers’ 
co-operation. Its a matter of added profit 
tor both of us 

Now 1 regard the second pront problem 


the material to the held I his 


brings up the all-important question of dis 


yetting 


tribution, and | realize there 1s divergent 
opinion on this score In the Coca-Cola 
business, we have nevet heen otf the belhet 
that we could count on a “Thou Shalt” from 


get point-of-purchase ma 


terials into a productive selling position 


headquarters to 


in our experience, even chain establish 
ments require contact at the local level 
and espe ially so now that the trend ts 
toward more autonomy tor the managers 


of individual stores. We ship no material 
through the maul In the case of chains, 
some campaigns are “sold” at the head 
quarters level, but they are also “sold” at 
the local level When a letter goes out 
from chain headquarters, we tollow up with 
a letter from our local bottlers \ call ts 
made on the local store, and the space 


signed up well in advance of the campaigns 

It isn’t that we feel necessarily that cam 
paigns sent out by mail tend to remain un 
opened in an envelope somewhere in 
It's because the Coca-Cola bus: 
is essentially a local 

with our bottlers 


[Please turn to page 65) 


hack room 


ness husiness every 


where operating inde 
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Interchangeable 
Motion Figure! 


Merely change the easily re. 





movable head, arms, and cos- 
tume and you have a motion 
character figure to fit all needs, 


all seasons. Anyone can do it! 


Head moves from side to 
side as figure bows in three 
different the 
arms move up and down. Sizes: 


36" and 48". 


heads and costumes of any 


type. 


directions and 


We can supply 


Write or phone today for 
full details! 


Metropolitan Mechanical Display Co. 


50 W. 22nd St. © New York 


10, N. ¥. e ORegon 5-1280 





59 











FOR MANNEQUIN 


WIGS 


NYLON OR HORSEHAIR 





New 1957 
Wig Styles 
Available 


Boutlant 


Motion Mannequins 
Forms — Mannequin Rentals 


RECONDITIONED MANNEQUINS 


LADIES ... CHILDRENS... MEN 


riundreds to choose trom... COMPLETELY 
REFINISHED ... LCOK ABSOLUTELY 
NEW! A terrific money saver 

Write for NEW catalog 


HERZBERG-ROBBINS, INC. 


110 W, 30th Street, New York 1, N. Y. 
PEnn 6-3585 




















DONT PAINT 
— PARAFLEX 


PARAFLEX 


surtac e. neo 


cover 


glass mirrors any 


matter what size or 


estimate or send 


We 


it for a very nominal charge 


shape. Send for an 


your original sample will cover 
Samples 


at all times are your exclusive property. 
Write today for information 
PARALLEL MFG. CORP., Dept. H 


32 East 10th St., N. Y. 3, N. Y. 
SPring 7-8787 
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rials Of A Free-Lance 


By TOMMY DEAN 
Norfolk, Va. 


{) are thinking ot becoming a iret 
lance displayman?’ Maybe the tollowing 

vill help you decide, either pro or con 
free-lance di pla is a tough way to make 

i dollar ive tree-lanced tor nearly 12 
Cal ind ii] never earn more than a 


comtortable living in it tor several reasons 


| take great pride in my ability in this 
creative field, and in my curiosity to find 
hetter way novel ways, and newer ways ot 
doing thing | do every di play, no matte 
large yt mall, a thoug! it were Io! 
7 own need | often lose money and 
time on jobs because of this But on the 
other hand, it does bring me business 

| rarely employ help, and every job | do 


ci¢ [pe nad 


Prom thie 


on my own efforts and knowledge 
small she the 
prop-fhilled dy 


weard to largest 


piay 


\t present | am the only man 1n this area 
doing my type otf work \t least halt a 
dozen Hiei have started to tree lance here 
but soon gave up. One acquaintance ot mine 
quit his job and started out to gather a tew 
customers. I gave him what help and advice 
[ could. Atter about two weeks | saw him 
on the street one day and he said to me, 
“Do you take care ot every store in this 
town \iter another two weeks, he gave 
up 

lhere were two things that he didn't un 
derstand. (One was that many ot the stores 
he approached do use my services, but they 
may not call me tor as much as a yeat 
but they do call me when I'm needed. An 
other is the peculiarity of the small mer 
chants in this area Very tew consider 


" : | 
window ad 


play anything other than a neces 


ary evil. Hence, in a 12-year period I have 
heen able to pick the “choice of the litter” 
for bread-and-butter accounts, and take the 
rest on a “catch as catch can” basis It 


may eem trange tor such a condition to 
lidewater, Y a.. 


rarely 


exist 1n an area as large as 
but it does Sonne 


N ortolh 


display salesmen 


come to because of the low sales 


potential 
n te keep husy steadi 


WOW 10] ordet tor me 


lv. | have as customers the tollowing 
(One appliance store 
lwo naval tailors 
()ne children’s store (two outlets) 
lhree mens wear stores 
‘one variety tore 
(Jne small department store 
(One bride hop 
lwo turriet 
(one Singet sewing machine store 
Corie mall local peciaity chain (thre 
(ores ) 
(One very exclusive specialty shop 


several reads tO-weal stores 


Mannequt maintenance rol conic national 


iwo pawn shops (same owner) 


[wo optical stores (frames are prominent 


ly ay plaved in quantity} 


| 


( onstruction and automa 


leértilizer 


maintenance (91 


tion displays tor Smuith-Douglas 


{ orporation 


\ arious stores Io! cutouts, wood letters. 


special permanent displays 


one millinery store 


Now as I mentioned betore, only a select 
few of these are bread-and-butter accounts, 
hut ina vear s course | do receive calls from 


each of them, and need them to make a liv 
ing. But can you imagine what happens at 
(hristmas’ Well, the dis 
plays of some kind and they have to be cared 
period For 
( hristmas 


majority want 


two to three-week 
I've tried to talk 
display with my customers in June and July 
only interested 
fall. If the tall 
season 1s productive for them, then they want 
better displays. If not so good, 
| have to watch expenses \t the first sign 
of a chain store installing a Christmas dis 


Tat Ti «i 
vears about 


but to no avail [hey are 


in the following Scason 


( hristmas 


play, my phone starts jumping, and my sem: 
jumbled. It makes 
what day, they 
get 


planned schedule 1s all 
no difference who spoke tor 
the gun, 
to them 


and 
first 
like have to be 
ordered, some constructed, and some bought 
ordeal 


all want to jump upset 


hecause | cant yet 


As some materials and the 


locally, it’s really a messy once a 


year. During this, and other busy seasonal 
times, | use only one semi-experienced help 
er, and what store personnel | can dratt 
\fter every Christmas season 1s over | 


promise myself that the following will find 


some other held 


me in 

Now better than 90 per cent of my con 
tacts, or arrangements with customers, are 
by phone and hence most are just verbal 
agreements with little or no time taken up 
with talk of money Another 5 per cent 
just expect me to be there, period. After 
awhile [ get to know my customers and 


vice versa. In 12 years ot free-lancing, | 


have lost only little more than a couple ot 
hundred dollars in 
payment, and probably could have collected 
these had | ‘There 
been only sued an a 


tees through default in 


pressed ror 
when | 


payment 


has one time 


count: the verdict was in my favor 


However, collecting is not as easy as it 
hated this part 
Besides the time 
press tor 


know 


may sound. I have always 
business 
hate to 


customers 


ol my one-man 
taken by it, | 
I'm 


and 


money 
this, 
| have a coupl 
but 


just 
Sure many ot my 
take 


ot chents 


advantage or it 
who live “high on the hog,” 


when | ask tor my tew hard-earned dollars 
they complain about poor business. With 
some I just have to wait. A tew pay without 


prompting 
idea as to how 
and the 


some questions 


tried to 
lance display 1s in 


| have pive an 
this 


major problems contronted 


ire aTCa 
and answers may help give a correct picture 

(). Do you have enough customers 

\. Sometimes yes, sometimes no 

(). Does your display technique have to be 
varied 

\. Definitely 
for one particular type displayman 

(). Why not expand? Hire help, carry dis 
lines 


i heres not enough demand 


play 


DISPLAY WORLD 


A. Training help in a small specialized 
business is expensive. I tried it. The job 
can be done in less time than it takes to 


show the inexperienced how to do it. Car- 
rying display lines of another company (job 
ber) offers only a so-so profit split. Out of 
your 50 per cent comes extra help, lights, 
freight, and loss of time from prop making, 
If you end up with 12 per cent of the 
50 per cent given, you're lucky. It’s best 
in this area just to sell for a local jobber 
and take a straight 15 to 2) per cent com- 
mission. 


etc. 


(). Where do you find time to plan, execute 
and install for so many? 

A. Just find it; that’s all customers are 
interested in. Days, nights, holidays, 
days just get it done. 


Sun- 


©. Why not take fewer stores and charge 
more ? 

A. This is the South, remember? 

(). Why not use more “catalogue” props? 

A. Three delivery dates, 
problems, and customers spoiled by years of 
individual attention given 


reasons size 


O. Why not get out of :t and into a store 
as you were in the beginning? 

A. Free-lance men are rarely heard of, or 
even considered, by good, reliable display 
minded organizations. In anything less, who 


could be happy? Good positions are either 
handed down or passed on to those more 
closely associated with salesmen, Market 
Weeks, etc. In most cases free-lance win 
dows have to last longer than department 
store windows and thus are less spectacular 
The small merchant must sell his wares, and 
displays must be aimed toward this goal 
Displays must be designed for this purpose 


at all times. Colors have to be 


and yet lend themselves to a complete change 


seasonal. 


of the store’s teature items 


©. As I said earlier, why not get out 
A. How? Where put 16 


experience in display except in display? 


Cal you ycawts 


Where's the answer | surely don't know 


Perhaps something different and better will 
come my way. If so, fine and if not, 
I'll just continue as I have in the past. Free 


lance display does have its advantages. It 
allows you to express yourself almost treely, 
to see and meet new faces almost daily, to 
analyze situations and humanity, to live in 
a little world ot your own, to be respected 
by some, envied by some, rejected by some 
It could be worse. You work a little hardet 
and make a little more little 
make a little less. You know there's a limit 
as to how much one man can make, 
little he can get by on 


these two is your annual take. 


Relax a and 
and how 
Somewhere hetween 


Down here retainers, etc., just don't pan 


out. The customer soon thinks he owns you 
gradually expects more than you can, and 
should, give for the amount received. I have 


tried this, and find that a job-to-job charge 


is best and most fair for both me and the 
customer 
So if you know of any displayman that 


really enjoys solving the display problems 
of merchants, giving the maximum effect 
with a minimum expense involved, and who 
can handle a variety of problems for just 
fair remuneration, tell him to come to Nor 
folk and be my guest. If he can't fill these 
requirements stay home! 
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ADJUSTABLE 
POSITION 


TO ANY 











to any position 





Compact and portable! Uses Par-38 spothght 
for highlighting and all-round display lighting anywhere 
Eliminates fixed, expensive installations 


@ Silver-satin finished metal bow! 
on velvety-covered stand 

\ @ Height 7°; Six ft 
\ and molded plug 


© ULL. approved 


Strola SU WoWAY 
DISPLAY LIGHT 
ata new, Lowest-Ever Price! 


floodlight of color lamps 
Adjustable 


TOO Ty 


‘i7 


EACH 


IN LOTS OF six 














mate hing cord 






$4.64 Fag al 
(fob Bulb nor 





inet} 














NEEDS! 


DESIGNED AROUND YOUR 


Fer the bold and dramatic or the wnall scale and precieus quelities, 
good taste combined with unmiutokable and unique effect — we heave 
tor immediate delivery o complete line of decorative wriece treat 
ments, paper or fabric. Write for sample books 


LAVERNE ORIGINALS 


160 EAST 57th STREET «+ NEW YORK 22 + Plaza 9.5455 


Rabat 


i151 WEST (8th STREET, NEW YORK II, 





letter co. 


‘'meonrwoaaves 


N. Y. 








Here's a low-cost display 
accessory with hundreds of uses 


PLASTIC CERAMIC 


HEXAGON 
DISPLAYERS 


HEXAGON displayers attrac 
arrangements to add a modern touch to your 
window and interior displays 
to carry weight of 75 Ibs. and more 


The basi design will never be outmoded 
and is suitable for all types of merchandise 
Neatly finished on both sides and can be 
own display color themes 


Size a x 8 x 72 j 
Packed i2 to 
Weight | carton 25 Ibs 


NEW LOW PRICE 


$18.00 per carton of 12 
$35.00 two cartons, 24 


(Remittance with 


These permit many 
tive 


heavy c onetr uc tion 


classic 


colored 


fo meet your 


carton 


order, please) 
Special discounts for gross lots 


Shipped prepaid anywhere in U.S.A 


HEXAGONS 


140 Meson $?., Box 310, San Francisco, Calif 











FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, M. J. 
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isPlay 
orld 


Display’s Great Monthiy Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be giad to supply the latest authentic informa 
tion about anything in the display line in 
which you are interested. If you de not find 
your needs listed on this blank, write a sepa 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 
|| Air Brushes 

Airpainting Equipment 
| Animated Signs 
| Artificial Plowers 
| Artificial Snow 
| Backgrounds 
| Background Colors 
| Black Light 
| Bulletin—-Directory Boards 
|} Card & Mat Board 
|} Cardwriters’ Materials 
| Color Lighting 
| Composition Pieces 
} Crepe Papers 
"| Cut-out Letters 
} Cutting Machines 
j 





~~ |, om, oe 


Decalcomania 
Decorative Papers 
Display Fixtures 
Display Forms 
Display Letters 
| Display Racke 
‘| Dye, Rug and Carpet 
} Enlarging Projectors 
: 


—- tn a Lm —_ ae Le a ae, 


Fabrics and Trimmings 
Fiagse and Banners 


_—_—moror 


} Float Decorations 
| Foils 
|) Glass Specialities 
) Grass ats 
| Hostery & Shoe Forms 
} Lithographed Displays 
) Mannequins 
|} Metal Sheets 
| Millinery Heads 
| Motion Displays 
| Motion Mechaniams 
| Motors 
| Mouldings 
| Natural Follage 
| Paper Sculpture Dispiaye 
| Papler Mache Spectalities 
| Photographic Blowups 
} Plastics 
|} Plywood 
} Price Cards—Tickets 
| Price Ticket Holders 
“) Ribbons 
“) Sale Banners 
Screens, Display 
| Show Card Colors 
| Show Cards 
) Show Cases 
) Socks Window 
) Signs Brass— Bronte 
") Signs Card Holders 
[) Signs-—-Electric 
() Sign Printing Machines 
() Sleeve Forms 
) Store Designing 
') Store Equipment 
) Store Fronts 
{) Tackers 
i) Time Switches 
f) Turntables 
) Veneers (Imitation) 
) Wall Board 
[) Wigs 
[) Window Lighting 
[) De you wish a copy of their catalogue? 
f De you plan to remodel your store soon 
[) De you plan te build a store soon? 
MAIL TO 


DISPLAY WORLD 
CINCINNATI 1, OHIO 


= A A ee 


—_—_- er SS eee see 


{ 


r 
| 
[ 
r 


Firm 
Display Manager 
Street 


City State 
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FIELD'S NEW STORE 


[Continued from page 19} 


hoard 


mee betwee Qpeti fee | 
extend to the 
polka dot 


distinguish 


mata an 


though the boards 
pink 
fronts 
alcove opposite the children’s 


lymed oak 


display 


yvellov and 


by ight 


counter top and drawet 
this ection An 
ectiot ; Tool 


\ 


YORI people, A i] has 


paneling 1 6adjustable mannequin 


helf adjusts from the floor to feet high 
Modern chandeliers have seven separate lights 
upported on arms trom the centes At the 
outh end, toward the boys’ section, colors 
chanywe to ood tones of walnut and pecky 
cypre ice looking milk colored plastic 
bis hold merchandise such as socks and belts 
(sirls toys are displayed behind counters on 
viute, plastic-covered sliding door cases A 
valance over the cas shields the display 
light 

\isle cabinets are low for the benefit of chil 
dren. White tron racks & feet high, with four 
voit yooden shelve . hold boy 3 toys Upp r 
helves are set back to allow a view of toys 
on the shelf below Kacks are lighted by 
sleck, modern, double conical lights that pro 


trude from &-inch colored squares fastened to 


the top of each rack. Racks hold everything 


from small toys to tricycles. Gaily colored 
serpentine wood panels are used over the toy 
counter: (One hy one-meh vertical strips 
paced Apart vive at corrugated, textured 
look to th pane! 


1 bye food department has dll Open partition 
that ‘| his 
partition has counter height space tor the dis 


eparates it from the through aisle 


play of taney foods \bove this. supported hy 


dowels, are panels holding letters to identify 
the department (ases are all food freezers, 
with standing space above for non pr rishables 
i) boxes and cans. The bakery across the 


aisle uses a standard glass front display case 
and enclosed racks with adjustable shelves at 
the reat 

The Men's Shop has wood tones predomi 
hating Leather panels are on the sides of 
the cabmets \ bronze shoe stand beside the 
ask holds many shoe on circular plass 
shelves Hats are in Open display CASCS 
lugvawe rack styl on four bronze rods 
(One rack holds 32 hat lhere are a brown 
houndstooth carpet, pale pink acoustical tile 
ceiling, pecky cypress paneling, and antique 


weather-vane lanterns 


lhe Lip-to-loe Shop has very thick, cush 


ioned, pale blue-gray carpeting, and pale aqua 
stamed wormy chestnut paneling \ small 
carpeted display just off the entrance holds 
two exquisitely attired mannequins and many 


4-inch 


overlooks 


the floor \ 


wedding 


riser of 
the 


ACCCSSOTCS Ol a 


bride mannequin con 


sultation alcove 


12-foot 
between at 


(Orchard 28 Shop has thick marble 


slabs set vertically with spaces 


the entrances to provide background for the 


mannequins and plants [here is a marble 
stepped display platform for mannequins and 
live fashion shows terge stained wormy 


chestnut preatie led walls are seen, and a 14-carat 
gold dropped ceiling follows the kidney shape 
of the Built-in wall display 
cases have louvered doors that close to conceal 


beige carpet 


merchandise. Blue, aqua, and turquoise lea 


ther-covered display cabinets are arranged in 





The atmosphere is one of 


a serpentine lime. 
plush elegance 

In the Dress Shop are chalk-blue dress racks 
White gables supported 
partition racks around 


with white hood tops 
by white make 
the 


(,eorgian 


posts 
of the 
architecture 


outside shop, with a note of 


(sray-green star dust 
pattern carpeting ts on the floor 

Milk plasti rack (a la 
othee) for included in 


the notions department 


pigeons hole post 


displaying yarns 1s 
brick 


frames for 


wall that 
half-size 


\ green painted 


holds 


mannequins, or “T° 


Como 


four shadow box 
stands holding goods are 
in the yard goods section 


The 


with tour 


gifts section has a sliding door rack 
tracks. Fach track holds pertorated 
doors with framed pictures hanging from them. 
All doors can be 


door S behind 


slid aside to view pictures on 


The gift circle has mirrors hanging in an 
alcove of swinging burlap-covered panels set 
into a wormy chestnut paneled wall. Lawn 
furniture is displayed in settings bordered by 
the 


small garden patios 


wences mac (1 pointed 


looks like 


The furniture section has full scale stylized 


white posts; 


result much 


hanging canopies in a sleep furniture depart- 
ment painted with a restful design. Huge, 
triangular rug 


Vertical prisms turn like magazine racks when 


prism-lke displays are 


Sect) 
pushed to display sample rug swatches. Prisms 
always end up with one side facing out. Larger 
rug rack 
swinging Full size rugs hang from a 


samples are displayed on a with 
arms. 
high overhead rack. Chandeliers are displayed 
suspended from an impressive chestnut frame 


work 
holds each light 


\ white panel set into the framework 


Field’s Old Orchard store has one final 
note of display, or perhaps it 1s more a note 
of hopeful merchandising; im any case each 
cash register at the Old Orchard store will 


handle 
ping a 
it really does it big 


a sale up to $999,999.99 without drop 
When Field's 


does Sf methine 


digit 


Store Fixture Industry 
Sees Bright Future 
Purchases of otfice fix 


annually 


bank, and 
$200 000 O00 
since World War II 
increasing, according to the di 
National Store 
Manutacturers 


store, 


tures have exceeded 


in this country and are 
continually 
rectors of the \ssociation ot 
hixture 

They agreed that a large share ot this de 
the 
by business organizations of older and less 


efficient and 


mand has been caused by replacement 


less attractive fixtures with 
new and modern equipment designed to at 
tract the 


merchandise 


customers and stimulate sale oft 


This replacement market and the produ 
tion of constructed build 
ings, including retail establishments in out 


fixtures tor newly 


lying shopping centers, assure the fixture 
manufacturing industry a healthy future, 
the NASEM directors said. 


They tempered their enthusiasm with the 
realization that their industry must continue 
to improve its services and products to keep 
pace with and new methods 
Standards requirements in the fixture 
industry are moving to higher levels than 
ever before, they agreed 


new designs 


and 
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Dutch Displaymen 


F Associati 
Tae tae ind ok Oi ls The “BAILEY - BUILT” 


lands met on January 13 in Utrecht and || ibl . 

tormed the “Genootschap ter Bevordering Co apsi e Disp ay Counter 
van de Etalagekunst,” or Dutch display as 
sociation 


A Revolutionary 
Innovation in 
Display Counters 


For years extra display 
counters for those special 


The action was taken after an address 
by Gerard de Wolf, display manager of 
Vroom & Dreesman, The Hague, who pointed 
out as urgent problems mm Dutch display 
the need for professional education, bette: 
appreciation tor display in the business 
world, and collaboration in display research sales and events have been 
He was followed by Alf Kayser, later ap 
pointed secretary, who pointed out what has 


a perplexing problem of 





storage for the average 


display manager. 
been done to establish a higher position for ee . 


display in England, Scandinavia, Germany HERE IS YOUR ANSWER TO THAT PROBLEM 
and Switzerland He asked for collabora Taking little of that valuable storage space you will always 


have this counter on hand for emergencies and specials that 
invariably arise. When not in use note the compactness with 
which counter can be stored. 


tion with these groups and said that good 
training of display personnel will be one 
of the major tasks of the new organization 

(;reetings trom display organizations in 


Leading department stores have hailed this answer to a 
Kngland, Sweden, and Switzerland were 


pressing fixture storage problem. 





read It was announced that a number of 
Netherlands displaymen will attend = the FREE BROCHURE ON REQUEST 


English display convention to be held late 


Pg F.O. BAILEY CO. INC. Portland, Maine 


Greneker Corporation 


Headed By Max Mayer 


Max S. Mayer has taken over The Gren 
eker Corporation, 715 Fifth avenue, New | POSTOSCOPE 
York City, from Edgar Rosenthal and will Opaque 


head the firm as president and treasures Projector 














for maximium illumination 


Rosenthal has retired. due to illness. atte 
20 years with Greneker and will make his 
home in Florida 





Mayer joined the firm 18 years ago, and 
tor the past 13 has served as vice-president 
and sales managet In addition to manu 
lacturing mannequins, the company also 
operates Visual Merchandise Displays, In 
of the same address 

There are no changes ol personnel 
planned at this time,” Mayer states, “and 
the firm will continue operating as it has 
hefore.”’ Imagine the convenience of this Opaque 
Projector in your sign or display depart. 
ment! Need a large sketch —— but fast? 
Just place this projector over a photo- 
graph, magazine page, coin, jewelry or 
any flat opaque object —- and you can 
project a screen image, faithful in every 
detail and color. 7 feet square and 
larger. Projects an area 6" x 6” at one 
time or larger area, a section at a time. 


$35.00 


FOB, NY 
LARGE PROJECTORS T00! 


Send for descriptive folder 
showing entire tine of 
opaque projectors 












Public Relations Program 
For Display Group 

The firm of Mayer & O'Brien, Ine., Chi 
Capo, has been retained to conduct a publ re 
relations program tor the Point-ot-Purchase 
Advertising Institute, it 1s announced by 
Stanley L. Wessel, president of the Institute 

Wessel said a major effort of the program 
will be directed toward the eleventh annual 
symposium and exhibit which POPAI will 
hold April 10-12 at the Palmer House, Chi 
cago, Illinois 

The Point-of-Purchase Advertising Insti 
tute members include companies which pro 





Back To Nature For Display! 


w® Nature's BELLS of IRELAND four stalks 
are shown above Overall height of arrange 
ment is 2'/, ff 

tw Nature's SPIRAL EUCALYPTUS used ast 
filler foliage in arrangement also avail 
able in branches and full trees 











Both items beautifully PRESERVED by the Rain 
bow Color & Chemical Co. for international 
distribution to the Display Trade 






FREE. 200 PAGE CATALOGUE 
. 10,000 art and draw. 
ing supply items available through 
Arthur Brown. Write today on firm 
letterhead! 


duce displays tor point-ot-purchase adver 
tising companies which make the displays, and 
companies or individuals which make the | 
component parts for the displays, as well | 


Jobber inquiries invited 


Send for illustrated list and prices today 


| HOWARD F. BENSON CO. 
as national advertisers that are the users Arthur Brown & Bro., 202 E. Pacific Coast Hwy., Long Beach 6, Calif 
of these materials 2 West 46th St.. New York 36 

















Matzer Resigns Yucca Poles, Cholla, Red & Black 











At Rollman’s USE THE Manzanita, Sandblasted Manzanita & 
Andrew Matzer, for many years display | OPPORTUNITY EXCHANGE Grape Stumps, Selected Driftwood 

director of Rollman’s, Cincinnati, has an | For any WANT AD purpose: We Procure Our Own Materials 

nounced his resignation. His future plans | | POSITION WANTED POSITION VACANT 

will be made known a bit later. The store || USED DISPLAY EQUIPMENT FOR SALE Russel Morris of Californie 
oe fo wae oe 4.00 Per Column Inch — CASH WITH ORDER P. O. Box 277 Fontana, Calif. 

has not named his successor at this time | 
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(arl M. Heidt, tormerly with the Hulsizes Company, Los Angeles, and third by Jack 
(ompany, Des Moines, joined Grimm-Lam Fisenberg, The Harris Company, San Ber- 
bach Flower Company, St. Louis, as design nardino, Calit 
ae | ale Hidati 


hienry 1). Morr Wa appointed display March, 1947 


manager tor the Mi | lilatt (_ompany, At 


R e » ! , 





Hyman Goldith became display manager 


March, 1922 aan ny N. J i nad been first as for Engel, In , Philadelphia, following the 
istant, and replaced A. G, Purvis, resigned resignation of John Rockefeller 
bhe Boston Display Men's Club held a \nnouncement was made of the postpon King’s, Inc., Johnson City, ‘Tenn., pro- 
inner meeting, with J. Alcorn, art super ment to the tollowing year of the Southern moted Harold Berry from assistant to dis 
visor of the Commonwealth otf Massachu Display M. t) \ssociation convention, whicl play manager 
etts, a5 guest speaker had been scheduled tor May in Louisville Replacing Charles E. Dodson, resigned, 
bergman, head of the display depart L.. J. Dwiggins joined Neighborhood Stores Tony Cipolla joined Lasalle & Koch, To 
men of the Davis Company, Chicago, r Display ervice, Inc., Chicago, to organize ledo, as display manager He had been with 
ged a adi play production de partment tof the Lindner Coy. of the same city 
Hhe stembach Company, Asbury Park, N apes The appointment of E. L. Vollmer as dis 
|, announced that ldward Arkow had lop prize in the national Father's Day play director for Joseph Horne & Co., Pitts 
been employed as di play manager, THe had vindow display contest went to Virgil An burgh, was made known. He had been as 
been with the Wise hoe Company, Nev drew Desmond's, Los Angeles; second — gjctant window display manager tor Macy's, 
York Cut place was won by Carl Ahlroth, The May New York City 


Philip Nogga, formerly staff artist, was 


THE DISPLAY PARADE No.213 4 CLaiffuer caine theo of Mopugtata, ‘lire 








York City 
\iter a year as display director tor Thal 
himer Brothers, Richmond, Winston Jones 


resigned in order to return to his tormer 


Acrnoves ONLY 29, ALLAN 1S ONE position in charge of display tor Franklin 
OF THE TOP FURNITURE DISPLAY- Simon & Co., New York {ity He replaced 
MEN IN THE COUNTRY. awry ae, eee ré — = | — to 
AFTER ACOURSE AT THE ee ee neal 

SCHAEFFER SCHOOL OF DESIGN Paul A. Surace, tormerly display manager 

HE ENLISTED IN THE AIR FORCE IN for Mangel’s, Memphis, took a similar pos) 

1945 AND WHILE IN THE tion with Ann Lewis, Baltimore 

PHILIPPINES TAUGHT ART a Ke Titie th lke rad. tar hman Broth rs, Was 


elected president of the Indianapolis Display 


THE ARMED FORCES INSTITUTE. | | |.) 


Kay Dowling resigned as display managet 
tor Oppenheim Collins, Buftalo 





| ; ~ Formerly with Sears, Roebuck & Co., and 
' McGee's, James Galloway became display 
_- 4 AFTER DISCHARGE We ATTENDED managet bor Street's Department Store. 


’ THE CALIFORNIA COLLEGE OF ARTS & adn otmneteitiiinns Maal Wilkie 

CRAFTS, MAJORING IW ALL PHASES OF Lhe appointment of Kent McCowan as 

f COLOR AND ADVANCED DESIGN. HE display manager was made known by Hin 

an ENTERED DISPLAY WITH HALE BROTHERS, ser | oe Hle had been with 
\ SAN FRANCISCO THEN BECAME Se Madham, Steuses ‘aaneled thd 

DISPLAY DIRECTOR OF JACKSONS, Wright and klton | lala as co-directors 

OAKLAND. HE RESIGNED LAST YEAR of display | 

AND HAS DONE MUCH FREE-LANCING. "1 1 re Piper en, ind ¢ ry .s aon | 

in THE SAN FRANCISCO AREA. I ord ¢ ayvior branch in Manhasset, ,. 


Y., resigned and leit tor Buenos Aires to do 






‘ \ | 
\ , re free-lance work. He was succeeded by Paul 
' N Pe gall Kose, who had been with the Lord & Tay 

‘3 Ak ; lor display staff tor several years 







HIS HOBBIES INCLUDE FISHING, PAINTING, Oscar Sobel was made general display 


manager for the Ann Lewis Shops, Inc., 


MUSIC AND HIS 6 YEAR OLD SON, JON. Tey er ee 
lLours A. Banks resigned as display di 
an a. rector ot Hale Brothers Stores, San ran 
Cisca 
~ ‘ (,eorge Sloane joined May's, Brooklyn, ; 
display director 


- 
s 

















SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
SAN fe RANC is C O the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
1, and it will have prompt attention. 
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POINT-OF-PURCHASE: 
POINT-OF-PROFIT 
[Continued from page so] 
pendently in then respective communities 
In all, there are some 15,000 salesmen repre 
senting Coca-Cola and calling on som 
2,000,000 retail outlets in the United States 
from the very beginning, the nature of out 
business has required frequent retail calls 
So, this extensive sales force has been 
trained in the hows and whys of merchan 
dising at the point-of-purchass 

In othe words, the salesmen of Coca-Cola 
bottlers are trained in solving the third profit 
problem getting and keeping that material 
in a selling position 

\nd there 1s more to their jobs than just 
vetting the retailers signed up in advance for 
a campaign. As we look at it, merchandising 
is something they do on every call—straight 
ening up and replenishing the stock in the 
display, rotating stock, replacing or chang 
ing the point-ot-purchase = signs Were 
selling a tood product, remember a pre 
mium product and we teel a display oft 
(oca-Cola must have the look ot good 
taste 

Most of our salesmen drive trucks, so 
they are definitely accustomed to trafte pat 
terns In their travel im and around a 
community and over the countryside they 
hecome definitely aware ot what constitutes 
good lon Ations lat twenty-toul sheet and 
three-sheet posters and outside signs 

They are familiar with trafhe audits, and 
why thi value Ol a sign ts measured 1 
terms of the eyes available to the sign lhey 
understand how the sunny side ot the street 
attracts more pedestrians \nd they apply 
some of this same knowledge inside a place 
of business 

In today’s super-market, tor example, with 
some 5,000 items of merchandise piled high 
and all competing tol the customers atten 
tion traffic is the key to sales \nd cus 
tomers tollow some of the same habit pat 
terns as they do outside the store Merchan 
dise at eye-level will capture their attention 
hirst Most of them are rigiit handed, and 
vill turn instinctively to the right 

bhey will stop ata jumbled «hs play oltenes 
than a symmetrical display In one of out 
mstructions to our salesmen, we say Ldon't 
make the customer squint, squat, or stoop 
We poimt out the tact that brightly lighted 
aisles ii a SUpel Market sell more merchan 
dise than dimly lighted aisles that you can 
measure sales by toot-candles ot light We 
show them how you can build trathe with 
fast turnover items uch as bread and 
milk. meat and vegetable: 

None ot this is in the least bit academu 
| assure you It is all a part of the nec 
sary positioning tor profit that makes point 
ol purchase material pay off It is all part 
of the necessary service we render our re 


tailers 
With a product such as Coca-C ola—whicl 
is primarily an impulse purchase the profit 


picture is considerably enhanced tor both of 
us when we can get the display where it can 
sel] that is, stop trafth« 

Such lon ations, of course Aare not e€a 
to come by especially with today’s stores, 
measuring pront per square toot We con 
sider ourselves tortunate in our product, 
for Coca-Cola measures up to the most 

[Please turn to page 72] 
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The answer to a displayman’s prayer 
That's what they say about FLAIR! 
i eeieieenetnammenimeeteenedl 


Styled to wear clothes with ease 


, , 
’ 
lo soothe the bosses that “ure hard lo please! 


FLAIR | Plastic Manikins 15 W. 18th St., N. Y. C. 11 











Store Directory & 
Bulletin Boards for 
Better Selling! 


Let an Acme board create 
impulse buying with its depart- 
mental listings and your adver- 
tisements. Write today for Acme's 
FREE folder ‘Selling Through 
Suggestion,’ and the latest cata- 
log on directories and bulletin 


boards. oo <sene 


ACME BULLETIN COMPANY 


37 EAST 12th STREET © NEW YORK CITY 3 

















STYROFOAM 
WHITE-FLUORESCENT-PASTEL 
EGGS « BALLS « LETTERS 


JOBBERS, MANUFACTURERS 
Let FROSTEE custom fabricate to your specifications 


FROSTEE SNO CO. tines 














Krom al” x 2” furring strip 
: | | M B EK; R toa l2” x 12” Timber. 








Masonite (ut to your specifications by one of New York's 
LARGEST and most DIVERSIFIED Lumber Companies 


© FAST SERVICE e@ 


Celotex 
Mouldings 
Homasote T U L, N O Y LUMBER 
Plywood & TRIM CO. INC. 

17 Ridgewood Piace Brooklyn 27, WN. Y. 


Glenmore 5-414] 
There are more Special ltems in this MODERN Lumber Yard than in any other in New York 


Upson Board 
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DREAM : _ 

4 PUFF "ai: .™ t. 
FRENCH . — = 


POODLE ye eee 


Height 58 inches 
Width 31 inches 


gh Here And There 
$47.50 


Our salesmen are now | N excellent tudy in the contrast be (jr the aay thie a play W al unive iled, 
, 
on the roed Write to tween Wa culine and rewmiinigse display \ thlies Vil a ron! pape item) the | nited 


have someone show you 























anes Mee is afforded by the two photographs States press and a guest of Dave Garroway 
shown here on his television shov giving the window 
fhe first 1s of a display used by Roget added pulling powet 
Peet Company New York Cuty It was Below 1 hown a display done by William 
huilt around the firm “loretathers” cloth, Fuchs, display director of Martin's, Brook 
136 WEST 31 ST., NEW YORK, WN. Y. | a British import material featured in the lyn, using as its theme My kai Lady.’ 
PE 6-0464 

window WaS A photo blowup ot the May ih Wa Corie ()] 1x WIndows, each of 
flower Il. which is being built in England vhicl used a difterent color treatment 
as a gilt from the English people to Ameri lhe display pictured was done in tints of 
ca. and which will soon be sailed to a site vellow. while thre other featured blue. 
near Plymouth, Mass., where a million dollat pink, brown, black, and white All the 
reproduction of the Pilgrim village of 1627 decor was done in white and gold against 
PAPIER ; is being built a part ola projected national a light charcoal background In each dis 
| shrine. Other props included a collection of play the drape ot Chinese silk repeated the 
VMACHE Pilgrim curios trom the Pilgrim Museum color theme ot that particular window I hie 
at Plymouth, and a photograph ot Alan same color coordination was applied to the 
Villiers, the lamous sea captain who hat boxe \rched superstructures were 
j will sail the new Mayflower across the made ot wood and wire Lighting in all 

Pesce? as in al \tiantr vindows was confined to white 


Ni 





Won York City 11 


GLOWING COLORS ||\) 


BLACKLIGHT LAMPS 


for Spectacular | 
LUMINOUS DISPLAYS 
Write for brochure 


Dept. W 
STROBLITE co. ow 45th St NYC. 












































USE THE 


EXCHANGE 
OPPORTUNITY 


Fer any WANT AD purpese: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
4.0 Per Celuma Inch-CASH WITH ORDER 
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ENTER NOW —DON’T MISS THE 


DISPLAY WORLD 


DISPLAY 


DISPLAY WORLD'S big contest for 1957 
got under way January |. Decide now 
to take part. There are 99 merchandise 
and service classifications, and every dis- 
playman is eligible for the plaques and 
This Eighth International 
Display Contest — with 309 awards — will 


continue to prove an incentive to still better 


medal awards. 


display throughout the world and to reward 
outstanding displaymen with tangible evi- 
dence of their ability. It is our belief that 
this recognition of meritorious work will bene- 
fit the entire profession, and we view it as 
one of our obligations to the field we serve. 


All displaymen are invited to participate. 


There are no restrictions. 





1957 





INTERNATIONAL 


CONTEST 








— > (ee. 
DIBPLAT 1» 
WORLD Y¥ 
AWARD] S 
PON 
DISPLAY 
Mwiyvinini 


By = : 


Ops 






















CLASSIFICATIONS 


Women's and Misses’ eve- 36. Notions 
ning wear 37. Linens, bedding 
2. Women's dresses 38. Furniture 
3. Women's sportswear. 397. House furnishings 
4. Women's coats, suits. 40. Paints, wallpaper 
5. Furs. 4\. China, glassware 
6. Bridal display. 42. Silverware 
7. Lingerie 43. Toys 
8. Millinery 44. Luggage 
9. Women's footwear. 45. Sporting goods 
10. Women's hosiery 44. Musical instruments 
\!. Handbags, umbrellas 47. Radios, television sets 
12. Women's gloves, accessories. 48. Gift novelties 
13. Jewelry 49. Books 
14. Handkerchiefs, blouses 50. Stationery 
15. Corsets, surgical garments 51. Greeting cards 
16. Women's bathing suits 52. Drugs 
17. Cosmetics, perfumes, etc 53. Tobacco, smoking 
18. Children's appare! equipment 
19. Children's footwear. 54. Groceries 
20. Children's hosiery 55. Candy 
21. Infant's wear. 56. Liquor, other bottled goods 
22. Men's clothing 57. Refrigerators 
23. Men's shirts. 58. Ranges. 
24. Men's neckwear 59. Laundry equipment 
25. Men's hats 60. Lamps 
26. Men's shoes. 61. Electric and gas appliances 
27. Men's socks 61-A. Maior appliances 
28. Men's underwear 62. Vacuum cleaners 
29. Men's swim suits 63. Kitchen equipment 
30. Men's sportswear 64. Garden tools and 
31. Men's toiletries equipment 
32. Men's robes. 65. Hardware 
33. Men's evening wear 66. Automobile showrooms 
344. Mens gloves 67. Automobile accessories 


3§. Yard goods 


and equipment 
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Florist display 
Photographic equipment 
Optical goods 

Exhibit booth 

Exhibit display 
Institutional display 
Civic display 

Christmas interior 
Christmas facade and 
marquee 

Christmas window display 
Fioats 

Showcards, pen-lettered 
Showcards, machine-lettered 


. Showcards, hand-lettered 


Banks and other service 
institution display 

Travel display 

Animated display. interior 
Animated display, window 
Anniversary display 
Valentine Day display 
Easter display 


. Mother's Day display 


Cotton Week display 
Father's Day display 


. Independence Day display 


Thanksgiving Day display 
Style show setting 

Interior ‘‘shops'’, such as 
“Town & Country’, ‘Bud 
get’. etc 

National advertiser's display 
National advertiser's display 
unit 

Miscellaneous 


Mail Your Entries to Contest Editor 








Top awards will be beautiful gold, silver and 
bronze plaques, and there will be gold, silver 
and bronze medals presented in each of 99 
classifications covering every type of mer- 
In addition, a gold medal will be 
awarded each month for the best display 


chandise. 


entered in the contest during that month. 
Thus there will be a total of 309 awards. 


Every displayman, no matter where, is invited 


to participate in this contest. There are no 


strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. 
Read the rules carefully and get your entries 


started today and keep them coming. 


The more entries submitted, the better your 


chances for international recognition. 


1. Any displayman in the world may enter this contest; 
it is not necessary to be a subscriber to DISPLAY 
WORLD. 

2. All entries must be of displays installed during the 
year 1957. 

3. Entry is by means of one or more unmounted black 
and-white glossy photographs, preferably @ «x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

4. Each photograph must be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74". 

. All entries become the property of DISPLAY WORLD. 

. All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati |. 

7. Entries may be submitted at any time. All entries 
received during a given month will be judged tor 
the monthly gold medal award tor the “Display of 
the month”. The contest ends December 31, 1957. 

8. The entry judged best in its classification will re 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, | point and a 
bronze medal. The entrant who receives the great 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number ef 
points a silver plaque, and ftourth a bronze plaque. 

. Each photograph entered will be eligible ter only 
one classification. 

10. Judging tor the annual awards will be done by an 
outstanding board of well-known display authorities. 
Their decisions will be final. 

. Judging for the monthly “Display of the Month” gold 
medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 

12. In case of a tie, duplicate awards will be made. 


ow 


DISPLAY WORLD, cinciwnar! 1, on10 
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f ) 
% Rustic Frames 
% Rustic Boxes 
% Bird Houses 
& Feeders 
BIRCH [National 9-6479 
Poles & Branches , ; 
Williamstown - 
N. J, 2 
CEDAR ¢ 
Poles & Slabs 
\ ; 
FREE DESIGN SERVICE 
brief note shout your sere WELL SEND YOU WINDOW 
LAYOUT AND SWATCHES WITHOLT CHARGE Our 
custom designed windows range from §10 to §1,000--« 


wi 
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for every budget 


HIGHWOOD PARK 


Manufacturers—Distributors 
5 Orcherd Ave. Wilmington, North Caroline 


ndow 








i’; 


bit 
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EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 


oduce display effects impossible with regular 
i¢@s of display howers lL neurpassed beauty 
Tremendous Varieties In Stock 
MILTON S. AHRENS, INC. 
Importers Migs Exporters 
W. 4th STREET NEW YORK 18, WN. Y. 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
419-321 N. Paca St. Baltimore 1, Md. 











DISPLAY TURNTABLES 
© Heevy Duty ® All Stee! 
SIZES FROM 34"' UP 





Write for free illustrated folder 


AMER-STAGE EQUIPMENT 
805 £.134 $¢., Bronx 54,N. Y,. 








BOX 35 


SHOULDER COVERS 


Viny lite vinyl polythene 
Price tls? & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


YARDVILLE, N. J. 


window clear 











POSITION WANTED 


$4.00 Per Column Inch 


USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION VACANT 


REPRESENTATIVES WANTED 
USED DISPLAY EQUIPMENT FOR SALE 
. 


CASH WITH ORDER 
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Kecentls | wh cribed tr, 


your fine Maga 
zine: a8 a matter of tact, | have only re 
ceived two issu thus tar and have already 
found ideas and information that I have 
heen able to imecorporate into settings tot 
pot announcements 
As you may knov this is the part ol a 
television producer activity that breeds 
ulcers ina hurry. Our chents buy spot an 
nouncements by the hundreds, each one last 
ing 20 to YO seconds, with as many as five 
eparate spots for one product or account 
during a single day s telecast schedule. Mul 
tiply this by the number of sponsors buying 
this type of advertising on any station and 
you ee the reason tor the pept trouble 
if vould eem to me that the television 
held is one in which your magazine could 
erve a great need 
Please horgive me tof filling Wm) so many 
square on the enclosed Service Bureau 
list. I do not want to seem piggish about 
thie ervice, hurt | do see tl at the intormation 
can be a great ervice to me 
Keep up the good work, and maybe some 
day yvoen a great many television pro 
ducel nave een the value ot DISPLAY 
WORLD, you will be able to include a T\ 
ectiol Dick Rand, production manager, 
KENT. T\ Midnight sun =6roadcasting 
C ompans \nchorage \laska 
| consider DISPLAY WORLD my lini 
to the world outside and through its advet 
tising it has enabled me to put in displays 
hor my avings and loan banks at least a 
vear ahead of any local displays | ordet 
most of my supplies trom manutacturers who 
advertise m DISPLAY WORLD \ tew 
are Research Products Corporation, Art 
(ohen & Co., General Plastics Company 
(;lo-Brite Product Art Plastics Company, 
\\ | Sten yaarad “ \ssociate ben 
Walters, In Arthur Brown & Brothers, 
Best Devices, and others all top prod 
ucts Gerry Wright Darling, San Jose, 


(‘alitornia 


May | 


play 


tell you how much | enjoyed “Dis 
the 
windows trom a 
it takes a lot ot « 


job 


on kev Ww. picture story ot tavofl 


di playman yicw | 
xtra eflort ti 
and | VA sh pet 
well 
| teach display at 
three-hour 


ite 
» a0 such 
to thant 


know 
a fine onally 


Vou lor a ob done 
Youngstown 
classes | 

voted to “Displays on 


t hie 


iiversity. 


and two i”ve heen che 


Revi VW, which Wive 


student | modern, wUp-to cate 


thie 


and 


picture of 
was amazed 
efiects 
parts ol 


display, lighting, et class 
at the 

ot these 
the world 


‘“) 


Creative idea dramati 


chosen irom many 


ly play . 


hye halt ‘yt 


cla 


CT} Youngstown university 8s 
department, 


\\ Pratt, 


(Ohio 


display 
| arle 


oungstown, 


and 
thanks 
Sfrouss Hirshberg’ s. \ 


display our 


we send oul 


ain 
mAanaAverT Of 
oOmce 


Mr. i. J} 


OMmpany 


hcl 
called Tiie Witte 
the 


alternoon oul general 


his 


and read very nice letter 


you sent him. It is especially gratifying to 
receive this silver medal, inasmuch as I 
hadnt expected an award this year The 


fact that it was sent to the general matager, 
giving the of presenting it to 
me, added greatly to the amount of good it 


him chance 
did me 

| want appreciation of the 
this ae Mach. 


Minneapolis Gas Company, Minneapolis 


© 
medal 


stress my 


Way Was sent 


This” wall acknowledge receipt or your 
lettes 
that 
placed 


ft January 20 in which you advise me 
our Mr. J. Howard Schneider has 
second the DISPLAY WORLD 


International Display Contest and has been 


in) 


awarded a silver plaque 

Needless to say, my associates and | were 
very much pleased that our display director 
has been honored by your fine magazine 


We are very proud indeed to have our store 
place there 
world 
the 
department 
will be holding 


contest in which 
all the 
to presenting 


Schneider at a 


second m a 
4003 entries 


| am 


were trom over 


looking torward 
to Mr 


managers’ meeting which we 


award 


here in our store on February 5. Thank you 
again tor the award and the medals which 
arrived today We sincerely wish your 
magazine every success in the coming year 


KR. A 


manager, 


Paterson, president and 
[he { rescent,. Spokane 


general 


\gain we are very proud of Clem Brad 
your recent Interna 

When the gold and 
he 


sure that it will be a real pleasure to present 


ley Ss achievement in 


tional Display Contest 


bronze medals arrive you may very 


them to Mr. Bradley I know that he will 
he more than gratetul tor the judgment ol 
the critics who participated in the prize 
awarding.—C. V. Martin, vice-president and 


yeneral manager, Carson Pirie Scott & Co., 
( hicago 


Enclosed is my check for a years sub 
scription to DISPLAY WORLD. I leit dis 
play for 12 years and now I am back with 
the J. C. Penney Company in San Leandro 


[ like your editorials 
and pictures ot people connected with dis 
In all of my display work I've 
rated my windows by the way the customers 


in charge ot display 


play work 
start asking for merchandise trom a certain 
display. I know 
leave 


some displaymen want to 
until it's ior re 
items from windows 


merchandise time 
take the 
whenever a customer wants a certain piece 
of W 


Penney Leandro. 


moval. but | 


Robinson, J. C 
(ali 


merchandise.—Roy 


(company, san 


Enclosed please find check tor renewal ot 


my DISPLAY WORLD subscription \l 
though I am no longer connected with the 
display protession, I certainly want to keep 
in touch with my friends and the latest 
trends 

I have been away from the display game 
since I resigned as salesman for Art R 
Cohen Company, Pittsburgh, in October ot 
1955. Prior to that connection I was display 


director for Watt & Shand 
Store, Lancaster, Pa 

At the present I am affiliated with R. J 
Riddle, realtor, 12583 Biscayne boulevard, 
North Miami, and certainly will be glad to 
have any “snowbird” friends of display to 


hello.—Lamont A. Ware, 


Department 


drop im and say 


North Miami, Fla 


DISPLAY WORLD 








Rotaseller and Husky 
TURN 
TABLES 


The finest quality 
turn table on the 
market today. * 
They will give you wonderful motion dis. 
plays. Write for literature. 


Sold by leading jobbers 





ULRICH BROTHERS 
2923 Agnes 


Corpus Christi, Texas 











W 






STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905 
Employers: Free to you 
Names of our Graduates. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 4], Ill. 














CREDIT AND COLLECTION 
SERVICE TO THE 
RELATED DISPLAY INDUSTRIES 


251 West 42nd Street New York City 36 


AUTOMATIC WOOD TURNINGS 
All Types of Finishing 
Dowels and Balis in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 














ORDER YOUR VERDANT GREEN 
“NATURALIKE” GRASS MATS 


and “TUFF-TURF” Crass Sprinklings from your dis- 
play jebber NOW! “Naturalike”™ are the finest Crass 


Mats you can buy ask for ““NATURALIKE.” 


MEMORIAL GRASS COMPANY 


521 EF. 7th St. Phone 84 Uhricheville. Obie 


TUBULAR BENDS FOR DISPLAYS 


STEEL @ ALUMINUM e@ PLASTIC e@ SRASS 
Complete Services 
rene ae Polishing, nt etc. 
mpt Warehouse Shipmen 
STEEL noes @ STEEL BALLS @ SRASS RODS 
COLUMBIA STEEL & BRASS CORP., Monroe, WN. Y. 
Phone (N.Y.C.) Worth 4-4350 Monroe 5111 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 
for Vets and Foreign students. The only thorough 
professional course in N. Y. C. Free placement. 


REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
321 WEST Séth STREET, N.Y.C. PL. 7-0064 
Our Greductes are in Demand 
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l am a regular subscriber to vour mawva 
zine and patronize many of the firms adver 
tising with you. [| have tound a world oft 
helptul information and sources in DIS 
PLAY WORLD.—R. P. Kaplan, Sonny's 


Durham, N. ¢ 


Thank you very much for advising us that 
Samuel ©. Forsythe had again been awarded 
a gold medal tor financial display Lhe 
medal arrived the day betore yesterday and 
was duly presented to Mr. Forsythe 

Naturally we are quite happy that his 
displays have again attracted this attention 
We hope that during the coming year we 
can again achieve displays which are worthy 
ot Same consideration John Hf Rome hi. 

vice-president and secretary. lhe Franklin 
Savings Bank, New York City 

[ wish to acknowledge and thank you for 
the recognition you have given our com 
pany s display director, Mi Reed Schlade 
man The medal was presented to Mr 
Schlademan this morning and he was pleased 
and gratetul tor the honor | P. Hansen 
president, The Fair, Chicago 

DONALDSON'S, SOUTHDALE 

[Continued from page 40] 
hangs at the entrance ot the hop, with 
cut-out letters mounted on vari-colored pan 
els Much open area 1s lett tor the display 
ol wheel goods lhe rear wall is covered 
with the same weathered wood paneling a 
the sign loos rat ks. each bust ce) high 
visibility display of sports equipment, ar 
trimmed with wood slat ends and are raised 
trom the floor. The floor is covered with 
blue linoleum 

Diagonallly through the court trom Don 


aldson's is the Dayton store, located on the 


opposite corner of thie Southdal Shopping 
(enter. Lhe description of Dayton vill 
appear in next month's tissue of DISPLAY 


WORLD 


More Space Taken 
By Brunn & Bertheim 


Brunn & Bertheim, 1200 Broadway. New 


York City, 1s taking more space in the same 
building \n additional 6000 square feet 
will be acquired 
Werner S. Brunn of the firm leit recently 
for a business trip to Europ He ill bye 
| pone for approximately seven weel 
Chicago Club Visits 
Poster Products 
Members and iicst of the €] wa Dy 
play Club met the evening of Februas 1 
at the plant of Poster Products for a tous 


| through 


the organization, which specialize 


in the production of screen process and di 
play material 
Celanese Contest Continues 
Through Month Of May 

\ national display contest is being held 
by Celanese Corporation of America, New 
York City, in connection with the firm's 
piece goods program. Cash prizes will be 
awarded for the best entries lhe contest 


began February 15 and will continue throug! 


May 4) 





Plastic Display Hands 


@ Movable Thumb 
@ Unbreakable 
@ Can't Chip, Peel 
or Snag 
@ Used by Many 
Leading 
Dept. Stores 
ADD SALES 
APPEAL TO 
GLOVES, 
Handbags, 
Jewelry, Hosiery 
Compare Our Prices 





A Pair of our lifetime 
9" Hands — only 


$4.95 


MULTIPLE HAND DISPLAYS AVAILABLE 


HANDIFORM PLASTIC CORP. 


389 Sth Ave., New York 16, WN. Y. 
MUrreay Hill 3-4536 


Throwgh Your Jobber or Direct 











GRAFOREL 





NEW 3-D CORK LETTERS 


MAKE SIGNS EASY 


displays 


meke beautiful and easily, 
CLRAPOREI 
letters 


stick to any 


Anyone can silane 


with display letters trom brance 


quickly 
CRAFORE!I 


will 


are ready-cummed, need only te be 


dry surtace 12? beautiful taces 


Send today tor FREE samples 


moistened 
16 sizes from 3/16 te 6 


and catalog i avored by 


Grace Letter Co., Dept. C-1 


77 Fifth Ave., New York 3 WAtkins 4-0850 


leading exhibit builders 





WE PROCURE AND PROCESS 


OUR OWN PRODUCTS 





Natural and Procesued 
FOLIAGES AND ANGEL FEATHERS 


Bieached and Sandblasted 


MANZANITA — GRAPE STUMPS 
CHOLLA — YUCCA POLES 
OCOTILLO — SMOKE TREE 

AGAVA and DESERT DRIFTWOODS 


Write for Free Catalogue No. 200 








Ramont's FLORAL ARTS STUDIOS 





PO. Box 667, Yucaipa, Calif 





OLD TIME 
PARTY LINE 
WALL 
TELEPHONES 


Perfect for Early 
Displays. Not 4 reproduction 
but the actual phones used tor 


smaii towns and = 10.00 


small towns and 
i outs 


American 


on ftarms 


rF.O.8 


COLE FURNITURE & 
EQUIPMENT CO. 
North & South Road, $?* 


a 








1224 Lowls 14, Me 











RENT 


Costumes of Yesterday 


And Accessories—Authentic 
REASONABLE RATES 
KATHERINE BURR FLEMING 


OLD LYME, CONN 
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HOW 10 get top 





MEN'S WEAR 
DISPLAYS! 


This new book shows you how to rig and form 
men’s wear apparel professionally and expertly 





RIGGING and FORMING 





By LLOYD L. BUZAN 


Men's Wear Displaymen and 
Retailers have asked for it! 


Finally the insistent demand by displaymen and retailers has 
been answered by this new Look on the preparation and handling 
of men’s lor display by a noted authority on the subject, 
who has spent a lifetime in this work, 





weiut 


Here is a book that will pay for itself over and over again by 
increasing sales from your men’s wear displays. By following its 
step-by-step photographs and instructions you can give your dis- 
plays that crisp, professional look that makes your merchandise 
stand out at ite very finest and this definitely means more sales. 


Every phase of forming and rigging men’s wear for display is 
answered in easy-to-understand instructions and photographs. 
Whether ite dress shirts, sport shirts, clothing, in fact, everything 
from hats to you will find detailed instructions for their 
preparation for the final display setup. 


shoes, 


Phe displayman will find the book of great practical value 
and at the same time the store owner and beginner will find 
this book an absolute necessity. Completely illustrated, step-by- 
step photos and instructions, simple to follow. 


With the aid of this book anyone can learn to handle 
men's wear like the famous men's stores 


106 PAGES— 
Over 300 Illustrations 


Size 9 x 12 inches 
Heavy Cloth Bound Cover 
Plastic Bound To Open Flat For Easy Use 


price S$ 7O.OO Postpaw 


Now Ready For Immediate Delivery 


Men's Wear for Display 





COVERS ALL ITEMS 


Tools used in rigging; forming dress shirts; hand iron- 
ing; shirt forming; construction of bib fer shirt form; 
boarding dress shirts; other styles of boarding; construction 
of pointed boards; tying neckties; full Windsor knot; half 
Windsor knot with double dimple; half Windsor knot with 
single dimple; rigging neckties; equipment; decorative 
use; toppings for forms; sport shirts, short sleeves; forming 
and boarding; grooming shoes; grooming hats; slacks; 
folding and laying; on T tops; sweaters and jackets; sleeve- 
less sweaters on forms; long sleeve sweaters on forms; long 
sleeve sweaters on boards; waist-length jackets on forms; 
underwear, shirts and shorts; on three-quarter mannequin; 
robes; over pajamas on three-quarter mannequin; draping 
robes; coat forming; construction of sleeve pads; how to 
fold handkerchiefs; coat forming; how to fold a coat for 
laying; topcoats; laying; draping for one-side view; drap- 
ing for two-+ide view; draping on shoulder and arm form; 
hanging; rigged half-shell over coat on form; combination 
displayer for suits, sports coats and slacks, topcoats and rain- 
coats; suits on mannequins; topcoats on mannequins; half- 
shell over a suit; wearing full coat; mannequin carrying 
topcoat; rosette with handkerchief and leveling board; 
forming rosette; construction of leveling board; turntable— 
all shown with step-by-step photographs and simple, easy-to- 
follow instructions. 


Order Your Copy NOW! 











DISPLAY WORLD, Cincinnati 1, Ohio 
(] Please send me postpaid a copy of RIGGING AND FORM. 
ING MEN’S WEAR, for which $10.00 is enclosed. 


[] Please send me a copy of RIGGING AND FORMING 
MEN’S WEAR and enter or extend my subscription to 
DISPLAY WORLD for one year, for which $14.00 is en- 

closed, a cash saving of $1.00. (All foreign combination 

orders, except Canada, $1.00 additional.) 


NAME 
STREET 
CITY 


ZONE STATE 


Se eeeeee2eeeeenaeeneeoeeness 
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Salesmen — Sales 
Representatives 


New novelty line Xmas Styro- 
foam Decorations suitable 
Company product promotions, 
Wholesale Florists, Display 
Jobbers. Sideline, Commission 
All territory except New York 
City 


Address Box 3FG 


Care of DISPLAY WORLD 








Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 





DISPLAYMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in 
formation. Registrations being 
accepted for Summer course 
Co-ed, Veterans, Foreign Stu 
dents. 


PAN-AMERICA ART 
SCHOOL 
321 West 56th Street (8th Ave.) 
New York City 19 
PL 7-0064 














DON’T BE HALF A SALESMAN 


Carry a line that has every- 
thing for the displayman. 


COMPLETE! UNUSUAL! 
Novelties, sign supplies, functional pieces, 
imports, etc., etc. 


LINE SELLS ITSELF |! 
li the Displayman uses it, we hat 

it Middle West West Coast and 
some astern territorn till Open 
Please write direct to main ofhes 


OUR 


~ ft 


DUPLEX DISPLAY & MFG. CO. 
916 Arch Street Phila. 7, Pa. 











Better Position Wanted Display 
Mgr. or comb. displayman & card 
writer. Desires change to position 
with high grade dept. store or men’s 
& women’s quality apparel store 
20 yrs. exp., fashion & promotional 
trims. Prefer southwest... Salary 
$100.00 weekly. plus. Address BOX 
3CD, Care of DISPLAY WORLD. 


NATIONAL SALES REPRESEN. 
TATION NEEDED tor brand new 
line of display items. First time 
offered to American market. Beau 
tiful, colorful, exciting pinatas in 
all shapes and sizes Flameproot 
materials SUSAN’S TOYS OF 
CALIFORNIA. 4369 West Pico 
Bivd., Los Angeles 19, Calif. 

















I want to live in TEXAS 
or Southwest 
Top window displayman and card 
writer for junior dept, store—men’s 
wear or women’s specialty shop 
Age %. Excellent references and 
photo available 
Address BOX 3DE 
Care of DISPLAY WORLD 


WILL BUY 
L'sed or Out of Use 
MANNEQUINS 
of the better type 


Write 


HERZBERG-ROBBINS, Inc. 
110 W. Wth St., New York 1, N. Y. 
PEnnsylvania 6-3585 





DISPLAY MEN 


Qualified men needed in all sections of the country We place 
more display men than any other office 

and advise concerning salary requirements 
cant at any time. 


MONARCH PERSONNEL 


Serving the retail field since 194 


ROBERT L. MOORE 


General Manager Retail 


28 EAST JACKSON BLVD., CHICAGO 4, ILL. 


Send complete resume 
No charge to appli 
Present position fully protected 











WANTED: Used Year ’Round 
Displays for tourist attraction 
Mechanical or static. No Xmas 


JAY SADOW 


Box 438 Rossville, Ga. 








Study Window Display At Home 
Earn good income. Easy home-study 
course. Employers: Sponsor our 
course for one of your employees. 
All will find this course the finest 
of its kind. Schoo! highly recom 
mended and established in 1905 
The Koester School, Koester Bidg., 
Dept DW, 3710-12 N. Cicero Ave., 
Chicago 41. Illinois 














Use the Opportunity Exchange for .. . 


Positions Wanted 
Displaymen Wanted 
Close-Out Equipment 


for Sale 
1 in. x 1 Column 4.00 
1 in. x 2 Columns $8.00 


Men Wanted 
Salesmen Wanted 
Jobbers Wanted 
Business For Sale 


$ 8.00 
$16.00 


2 in. x 1 Column 
2 in. x 2 Columns 


(Cash with copy) 


Any Larger Size Units desired may be inserted at the rate of 
4.00 per Single Column Inch 


April Opportunity Exchange Forms Close March 5 


Sign Machine Operator FOR SALE 


Mig: located in Chr iv ha excel 


sary 7 7 ‘ret . ’* 
lent opport init tev experience ' rPHE LIT I LEST ANGEL 
young man who can do good wor! it} , cene executed l, 
oti Line ‘) Scribe (>? imilasr mia , 
chine Knowledge ! vyriting wt bk abiitiation iti every 
‘ ; hy nen j ; . | 
“ / “tn 2 , yt ; if ! iti mdition | ! 
to tollow through nm point ol Llé 
program Permanent position mechanicall and om bppedat 
( hicago with iat ind eo , , 

, j ‘ 
plan (jive full detail of exper ehTiee eta ATIC] periente 


ducati , 
ence, education, whet silatyie available reauest 


salary requirement 


Address Sen 3BC Address Box 3AB 


Care of DISPLAY WORLD (are DISPLAY WORLD 

















Display Salesmen Sales Representatives 


(Opportunity te represent one | thie W 

nation « le iding diapla nen anted 
Manufacturers and distributors i 

compiete line ot decorations tol 

age display merchandising = pr 

and hixtures Possible te make est Mat VN . ‘Jutetat 
sales any time Interested in full ne | riige 

time salesmen or Will consider 

salesmen who can work part of ou 
line on i non-conflicting na ‘ ' ((iVNvVil 
Straight commissior Write stating ith bet 
experience and background trict ere 


: 
onhidentia 


Address Box 3EF 


Care of DISPLAY WORLD 


Sylvor Company 


126 lith Avenue, New York City i! 
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POINT-OF-PURCHASE: gence in this matter. We believe there is no shopping straight-jacket. It makes shopping 
POINT-OF-PROFIT hort cut to the pet sonal contact noe open pleasanter, and more leisurely just as 











esame ta ale It 3 simply a matter of parks do to city life What's more impor 
£ niindicd Zz Zi) Pade fj | ' i 
planning trom the beginning to the end tant to the retailer such inducements to 
, , keting tarda trafty result and anybody can do i linger longer in the place of business have 
Paves Cotiment prone te thie | could ask all ot you hers today who a pronouts ed effect on the check averages. 
ice to display Coca-Cola properly with the have been in a retail outlet in the last ten The straight store fronts are already giv 
| pomt-ol-purchase advet days to raise your hands, but | dont want to ing way to set-backs, and for the same 
y can by ed to pay for itself. Na embarrass anybody. All staff personnel and reason. People won't buy what they can't 
tural cpu alesiy make the mwest of oul omeces or the (oca-Cola 4 ompany are sce The set-backs., angled tor visibility 
ih tors Suppo ed to get out trom behind their desks irom the street, stop trathe So mside the 
i teri 7) train tive are Chooles and re yularly case retail operations Not all store ot the tuture there will be more Oppo! 
the etiect that consumer media have if) olf them do tt or course any more than tunity to see the mer handise more oppor- 
if (jit hig thie ¢ nsumer to ty TL asantls every Coca-Cola hottler does if But that's tunity to use point ot pure hase advertising 
lined toward our product he favorable an ideal we hold up to ourselves and use it head-on 
72 wid association the consumer re it also a matter of practical business There will always be a certain amount 
‘ Tripeotipl ThichMa ZT HewWspdapet rads lhe revolution that 1s OccurrTitig mi today s ol maneuvering for the chor Cc low ations it} 
' ’ lall the media reac} ige poe TL marketplace continues to go forward at full any given outlet, ot course. It will call wot 
: ~ 
nthe move thus produce “a favorable mm peed [here is no substitute tor first-hand ror height strategy sometimes always good 4 
bet hen the consumer is reminded by the acquaintance with what is happening there reconnaissance and good liaison getting that wey 
. . ’ 
nt-ol-purchase material i the tore ly Mean of merchandising the imeredibl material up is one thing, but keeping it up 
othe rs e deliver the cons Wet ii] ‘ Variety of products ATC changing constantly, Is something else again 
to bu lhe’ retatiies vill tut trigper tive even the architectural concepts ol the stores \nd we have a definite philosophy on this 
; , themselves Newer establishments are be in the Coca-Cola business. It’s not a one 
if bi bust , 1 know, mg blue-printed in accordance with con shot operation we're after. When we walk 
furniny thie | init }-pure AS ites A poootnit umer trathe patte ris mto a retailer's place Oo! business, we figure f 
’ , . | 
t.orott bt, (hay 1 activate the retailer bust a our cithe Alt irceinyg themselves were gone to spend the rest of our lives ot 
' ae 
: if widke i i ‘ Wy othe Choe elling Prem tive unimavinative connhnes ol thr with him Hie's our triend., and We act A 
tae racist Th plan iti treet layout to achieve accordingly Pe 
Ve figure it the profit stot and to pleasanter vista more access to the sun, | say “we” advisedly here meaning not ” 
make it, of course, a product must really be and more all-around enjoyment nm modern just our salesmen alone, but all of us in the . 
profitable to the retailer lhe trequencs living condition cy the store ot the ( oca-Cola business 
if call rate make it pe ible to remind bitin will be treeing themselves trom th lt there’s one word of advice I can leave 
4 ’ +s 4 
the retailer Jrequentl keeping him old Contin ol repulat aisles and identical te closing, believe me, it’s this (ase you! ia 
in other word fn thi av. we feel we pet helve Ketailers are coming to realize’ retail operations yourself, and at regular 
the maximum return rom our pomteol-pul that the most economical use oft space 1 intervals What's happening in the market 
Chase material We figure that 11 our ma not necessarily the obvious right angle. The place 1s not only a revolution, it’s a reve 
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al CU distinctive 
| new Type 4ace 


Informal and casual in the modern manner, this 

new Starlight type face can add refreshing new distinction to 
your signs and showcards. It achieves high fashion without 
sacrificing strength or legibility. It has been created 

by one of America’s foremost type designers for 

Showcard Machine users exclusively. Available in six sizes, 


up to 3 inches. Specimen sheet sent on request. 


1456 Merchandise Mart, Chicago 54, III. 
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SHOWCARD MACHINES— 
. time-proved way to better 


signs at less cost. 


This new Starlight type face is fur- 
ther evidence of the way Showcard 
Machines have long led the way to- 
ward better signs and showcards., 
Their patented method of typesetting 
cuts set-up time to a minimum. Their 
simplicity of operation assures finest 
quality, uniform work, yet with com- 
plete freedom of layout, colors and 
type faces. Their rugged construction 
is backed by a sweeping 5-year 
guarantee. 


Showcard Machines are available 
in sizes for all needs handling 
work up to 25” x 34”. Write for 


complete literature 


FIRST NAME 


IN 
DISPLAY EQUIPMENT 


KORRECT-WAY LITERATURE 
FOR BUSY DISPLAY EXECUTIVES 


Every Display Director must have at his fingertips complete informa- 
tion about everything that’s new in Display Equipment. Start your 
Korrect-Way file NOW with Korrect-Way Catalogs, Brochures and 
Fly Sheets because the mannequins and fixtures YOU recom 
mend to your store must be worthy of your own reputation... and 
you can make no wiser choice than Korrect-Way Products! 


LITERATURE AVAILABLE NOW 


Standard Form Catalog 

Children Mannequin Brochure 

Men Mannequin Brochure 

American Girl Mannequin Brochure 
Casualette Papier Mache Mannequin Brochure 
Beau Monde Mannequin Brochure 

Fashion Show All Plastic Mannequin Brochure 
Department Store Metal Fixture Brochure 
Display Equipment Catalog of Standard Items 
Square Tubular Rack Brochure 

Module Deca Pole Brochure 

Standard Rack Brochure 

Smokey Birch Men’s Fixture Brochure 

Shoe Store Display and Selling Equipment Catalog 
Shelf Divider Fly Sheet 

TRIMlok System of Merchandise Presentation 
FOTOFLAIR Card Holder Catalog 


THE KORRECT-WAY LINE 


offers the security of highly selective distribution through 
franchise distributors. Each distributor is an experienced Display 
(‘onsultant, ready to serve you efficiently and economically, whether 


it's a remodeling job or the fixturization of a complete new store 


(‘ontact your Korrect-Way Distributor for the literature illustrated, 
or check the convenient coupon and mail to American Fixture Inc., 
as shown below. Your request will be forwarded to your nearest 


Korrect-Way Distributor for prompt handling 


CHECK AND MAIL THIS COUPON TODAY 


OOODOQOQOQOQOQOQOQOQO0O0000 
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FIRM NAME 

ATTENTION OF 

STREET ADDRESS 

CITY | ZONE 
AMERICAN FIXTURE INC. 


2300 LOCUST ST. + ST. LOUIS 3, MO. + GA. 1-2170 


NEW YORK: 11 W. 42nd Street © CHICAGO: 220 W. Adams Street 
sne: LOngacre 5-6610 Phone: FRranklin 2-2482 


Authorized Distributors 


ATLANTA, GEORGIA 
Meivin 5. Roos & Co 
18! Pryor Street, $.W 
BALTIMORE, MARYLAND 
Baltimore Display Industries 
7S. Hanover $t 
BOSTON, MASS. 
Eastern Displays, Inc 
51 Kneeland Street 
BUFFALO 2, NEW YORK 
Dutch Display Co 
265 Pear! Street 
CHICAGO, ILLINOIS 
Display Equipment Corp 
220 West Adams 
DALLAS 2, TEXAS 
Southwest Fixt. Co.. In 
907 Commerce St 
DENVER, COLORADO 
Walter W. Martin 
1622 Arapahoe St 
DETROIT, MICHIGAN 
The Art Products Co 
1425 Broadway 
HAVANA, CUBA 
Cia. de Maderas Gancedo, $.A 
Avenida De Gancedo 
HONOLULU, HAWAII 
Bader's Display House, Ltd 
P ©. Box 3949 
KANSAS CITY, MISSOURI 
National Equipment Corp 
919 Broadway 
LOS ANGELES, CALIFORNIA 
8B A. Jacobs Company 
855 5S. Los Angeles 5S? 
MIAMI 32, FLORIDA 
Morty Fay D splays, in 
853 NE. 2nd Ave 
MINNEAPOLIS, MINNESOTA 
L. E. Hier Display Equipm'tCo 
23 N. 6th S$? 
MONTREAL, QUEBEC, CANADA 
Faye Perm Displays, Ltd 
S+. Catherine St. E 
NEW ORLEANS, LOUISIANA 
Wray Williams Disp ay Co 
534 Cana! St 
OAKLAND, CALIFORNIA 
Oakland Displays 
575 Fourteenth St 
OKLAHOMA CITY, OKLA 
E. B. Jack Castile 
21 West Main Street 
PHILADELPHIA, PENNSYLVANIA 
Naythons Displey Fixture Co 
909 Arch St 
PITTSBURGH, PENNSYLVANIA 
Art R. Cohen Company 
810 Penn Avenue 
PORTLAND, OREGON 
Mr. Roderick §. Clancy 
P ©. Box 463! 
ST. LOUIS, MISSOURI 
Nu Era's Midwest Displays, inc 
606 N. 7th St 
SAN DIEGO, CALIFORNIA 
Jay Displeys 
2728 8’ Street 
SAN FRANCISCO, CALIFORNIA 
Kehoe Display Fixfure Co 
5Ai Market $* 
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